The  next  time  you  read  the  mominj^ ! 
or  evening  Globe,  count  the  num- , 
ber  of  sections  in  it.  Or  better  still ! 
count  the  number  of  sections  in  The 
Sunday  Globe.  On  average  you’ll  | 
find  at  least  fifteen  and  often  as  ■ 
many  as  twenty. 

Making  sure  all  of  the  pieces  are ' 
in  every'  Globe;  making  sure  that  all ! 
the  flyers  and  inserts,  all  the  maga-  i 
zines  and  special  advertising  sections  i 
are  in  every  paper  is  a  tremendous  j 
job.  And  it’s  doubly  complicated  by  j 
the  fact  that  the  physical  make-up  of  | 
both  the  morning  and  evening  j 
papers  is  different  every'  single  day.  | 

Arthur  Landry,  Vernon  Williams,  ; 
Hector  Pirozzi  and  Arthur  Barry'  are  j 
four  of  the  people  who  make  sure 
that  all  sections  are  in  every'  Globe.  I 
They  and  the  145  other  professionals  j 
who  work  in  the  Mailroom  process  | 
an  average  of  200  papers  a  minute.  | 
They  not  only  put  the  sections  in  j 
The  Globe,  but  ^so  count,  band  and  i 
indicate  the  delivery  route  and  final 
destination  of  every'  bundle  that 
leaves  the  plant.  On  an  average  day, 
that  adds  up  to  more  than  450,000 
papers.  | 

Because  people  like  Arthur,  | 
Vernon,  Hector  and  Arthur  are  good  i 
at  their  job,  it’s  a  rare  day  when  i 
you’ll  buy  a  Globe  that  doesn’t  have  i 
every  section  in  it  that’s  supposed 
to  be  there. 

|@he^ojGiton#lob( 

i  Have  you  seen  The  Globe  today?  i 


Land  sales  fraud 
seen  as  key  in 
Bolles  murder 

Sports  editors 
urged  to  hire 
women  writers 

Six  and  nine 
format  adopted 
by  N.Y.  Times 
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Now  Same  Size  Ad  Fits  All  Major 
Texas  Daily  Newspapers 


FINAL 

EDITION 


San  Arw^o  Light 


FIRST  IN  TEXAS  COMMUNITY  SERVICE 


SAN  ANTONIO  LIGHT  SWITCHES 
TO  6-9-10  COLUMN  FORMAT 


Joins  Pattern  Followed 
By  Newspapers  in  Dallas^ 
Fort  Worth  and  Houston 


LAYOUT  MEASUREMENTS 


Column 

Widths 

In 

Inches 

Picas  & 
Points 

1 

1  3/8 

8.6 

2 

2  15/16 

17.10 

3 

4  1/2 

27.2 

4 

6  1/16 

36.6 

5 

7  5/8 

45.10 

6 

9  1/8 

55.2 

7 

10  11/16 

64.6 

8 

12  1/4 

73.10 

9  Full  Page 

13  3/4 

83.2 

PAGE  DEPTH:  2V/i  inches,  301  lines 


Here’s  GOOD  NEWS  for  advertisers  wishing  to  pre¬ 
pare  only  one  size  ad  to  fit  all  major  daily  newspa¬ 
pers  in  Texas.  The  San  Antonio  Light  has  joined 
newspapers  in  Dallas,  Fort  Worth  and  Houston  in 
switching  to  a  58-inch  web  and  a  6-9-10  column 
format. 

The  new  format  also  will  offer  a  better  printed  prod¬ 
uct.  No  longer  will  pages  need  to  be  “squeezed” 
before  engraving.  Your  ads  now  will  be  printed  ex¬ 
actly  as  you  supply  them  utilizing  direct  NAPP 
printing  plates  for  highest  quality  reproduction. 


San  Antonio’s  Leading  Newspaper  for  23  Consecutive  Years 


FIRST  IN  TEXAS  COMMUNITY  SERVICE 


REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE,  INC. 
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Turn  OnYour  Readers  Today 
To"Tune  In  TomorroMr” 


“Tune  in  Tomorrow”  is  a  feature  for 
tcxlay.  Timely,  informative,  entertaining,  it’s 
the  column  for  today’s  newspaper.  Because  it’s 
all  about  soap  operas. 

The  three  times  weekly  column  with  the 
dope  on  the  soaps  is  written  by  Jon-Michael 
Reed,  editor  of  Daily  TV  Serials  magazine. 
Reed  covers  his  beat,  the  14  network  soap 
operas  (and,  of  course,  the  syndicated  “Mary 
Hartman,  Mary  Hartman”),  with  verve. 


“Tune  in  Tomorrow”  provides  a 
synopsis  of  the  current  week’s  wild'paced 
melodramatic  action  in  each  of  the  daytime 
dramas;  two  other  columns  concentrate  on 
interviews  and  “inside  stuff”  . 

Your  legions  of  soap  opera  devotees  — 
they  now  number  more  than  20  million 
persons  —  will  become  hooked  on  “Tune  in 
Tomorrow,”  just  as  they  are  hooked  on 
their  favorite  soaps. 


Scoop  On  Soaps  Is  Smash  Success 


Soap  operas  are  bigger  and  more  visible 
now  than  ever  before. 

Make  “Tune  in  Tomorrow”  the  talk 


of  your  town. 

Write  or  phone  today  with  your  priority 
order  and  join  such  newspapers  as: 


Chicago  Tribune 
Philadelphia  Inquirer 
Dallas  Times  Herald 
New  Orleans  States- 1  tern 
San  Antonio  Express  News 
Corpus  Christi  Times 
Cincinnati  Post 
Davenport  C^ad-City  Times 
Nashville  Tennessean 


New  York  Daily  News 
Detroit  News 

Baltimore  News- American 
Washington  Post 
Buffalo  Courier- Express 
St.  Louis  Post- Dispatch 
Erie  Times-News 
Houston  Chronicle 
Albuquerque  Tribune 


Miami  Herald 
Trenton  Times 
Wichita  Eagle 
Tampa  Tribune 
Charlotte  Observer 
Cleveland  Press 
Norfolk  Virginian-Pilot 
Dayton  Daily  News 
Topeka  Capital-] oumal 


Enterprise  Features 


Write  or  call  (collect):  Dick  Johnson 
1200  West  Third  Street,  Cleveland,  Ohio  44113/(216)  621-7300 

Enterprise  Features  is  the  syndicate  division  of  Newspaper  Enterprise  Association 


INSTITUTE 


Getting  rrxxe  bright  young  people  into 
communications  lortg  has  been  a  goal  of  Nelson 
Poynter,  board  chairman  of  The  St.  Petersburg 
Times  and  Evening  Independent. 

Poynter  initiated  a  summer  training  program  at 
these  newspapers  more  than  two  decades  ago. 
Many  former  interns  have  moved  on  to  key 
responsibilities  here  and  on  other  newspapers 
across  the  country. 

Now,  a  new  program  for  training  tonnorrow's 
journalists  has  been  developed  in  St.  Petersburg. 
Modem  Media  Institute,  backed  by  The  Poynter 
Fund,  opened  in  1975.  MMI  is  an  innovative 
laboratory  where  high  school  and  university 
students  learn  through  real  life  situations,  as  well 
as  in  classrooms  and  seminars. 

In  the  future,  MMI  will  be  teaching  the  techniques 
of  r>ews  and  opinion  writing,  editing,  and 
graphics  skills  to  graduates  of  liberal  arts  collets 
without  communications  departments.  MMI  will 
expand  to  serve  the  needs  of  professionals 
se^irtg  to  extend  their  expertise.  There  will  be 
courses,  some  available  nowhere  else,  taught  in 
new  and  unusual  ways. 

Readers'  demand  for  more  effective 
communication  will  guide  the  development 
of  MMI. 


•••  Q  loborolory 
for  tomorrow's 
best  journolists. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JUNE 

21-22 — New  England  Newspaper  Advertising  Executives  Association, 
meeting.  Bald  Peak  Colony  Club,  Melvin  Village,  N.H. 

24-26 — Texas  Press  Association  convention,  San  Antonio. 

24- 26 — California  Newspaper  Advertising  Executives  Association,  con¬ 

vention,  Rickey  s  Hyatt  House,  Palo  Alto. 

25 —  Canadian  Press  meeting  of  West  News  editors,  Calgary,  Alta. 

27- 30 — SNPA  Foundation  workshop.  Layout  for  Today's  Newspapers. 

Charlotte  (N.C.)  Observer. 

28- July  13 — Maryland-Delaware-D.C.  Press  Association  Newspaper  in  the 

Classroom  Workshop.  Towson  State  College.  Towson,  Md. 

JULY 

1-5 — National  Press  Photographers  Association  30th  annual  convention 
and  seminar,  Stouffer  s  Atlanta  Inn,  Atlanta. 

8-10 — Virginia  Press  Association  annual  meeting.  Hospitality  House,  Wil¬ 
liamsburg. 

12-15 — Democratic  National  Convention,  Madison  Square  Garden,  New 
York. 

15-17 — Alabama  Press  Association,  convention.  Gulf  State  Lodge.  Gulf 
Shores. 

15-17 — Oregon  Newspaper  Publishers  Association,  meeting,  Rosario  Re¬ 
sort,  Orcas  Island,  Washington. 

15-17 — North  Carolina  Press  Association,  Blockade  Runner,  Wrightsville 
Beach. 

15-17 — Michigan  Press  Association  meeting.  Shanty  Creek.  Bellaire. 
18-21 — International  Newspaper  Advertising  Executives,  summer  meet¬ 
ing,  Marriott.  Philadelphia. 

21-24 — Georgia  Press  Association  convention.  Jekyll  Island. 

21- 24 — INPA/NNA  Promotion  Seminar  for  Community  Newspapers, 

O'Hare  Marriott,  Chicago. 

25-28 — SNPA  Foundation  workshop.  Newspaper  Budgeting  and  Financial 
Management,  Atlanta. 

25- 29 — International  Circulation  Managers  Association,  77th  annual  sales 

conference,  Radisson  Hotel,  Minneapolis,  Minn. 

26- 29 — OCR  Users  Association,  biannual  conference.  Continental  Plaza 

Hotel,  Chicago. 

31-Aug.  3 — Association  for  Education  in  Journalism,  convention.  Univer¬ 
sity  of  Maryland,  College  Park. 

AUGUST 

8-13 — Newspaper  Association  Managers.  Dunfey's  Resort,  Hyannis,  Cape 
Cod,  Mass. 

8-14 — Newspaper-in-the-Classroom  Institute  jointly  sponsored  by  PNPA 
Foundation  and  Shippensburg  State  College,  Shippensburg,  Pa. 

11- 15— Canadian  Community  Newspaper  Association,  convention.  Hotel 

Nova  Scotia,  Halifax. 

12- 14 — California  Newspaper  Publishers  Association,  board  meeting, 

Marriott,  Berkeley. 

15- 18 — New  England  Association  of  Circulation  Executives,  conference, 

Dunfey's  Inn,  Hyannis,  Mass. 

16- 20 — Republican  National  Convention,  Kemper  Arena.  Kansas  City,  Mo. 

22- 24 — Texas  Daily  Newspaper  Association,  meeting,  Bahia  Mar  Resort 

Hotel,  South  Padre  Island. 

23- 26 — Audit  Bureau  of  Circulations  board  meeting,  Greenbrier,  White 

Sulphur  Springs,  W.  Va. 

29-31 — SNPA  Production  Conference,  Royal  Sonesta  Hotel,  New  Orleans, 
La. 

29-Sept.  1 — SNPA  Foundation  seminar.  Regulations  of  Public  Utilities. 
Lexington,  Va. 


SEPTEMBER 

7-9 — Music  Critics  Association,  Inc.,  annual  meeting,  Kennedy  Center, 
Washington,  D.C. 

9-11 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic. 
Sheraton-Harrisburg  Inn. 

11-12 — New  York  State  Publishers  Association,  production  conference, 
Sheraton  Eagle  Bay  Inn.  Ossining. 

14 —  Canadian  Press,  board  meeting.  St.  John's,  Nfid. 

15- 16 — Canadian  Daily  Newspaper  Publishers  Association  board  meet¬ 

ings.  St.  John's,  NfId. 
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MORE  MUST  BE  DONE 
TO  REMOVE  THE  FEAR  OF  WHAT 
IT  COSTS  TO  BE  SICK. 


THERE  IS  AHEMTN  CARE 
CRISIS  IH  AMERICA 

Medical  costs  are  rising  every 
day.  Americans  spent  $547  per 
capita  last  year  for  health  care,  a 
rise  of  13%  in  twelve  months.  In 
1965,  the  average  hospital  stay 
cost  $347.This  year,  the  cost 
has  risen  to  $1 , 100.  In  the  next 
four  years,  expenditures  in  this 
country  for  health  care  could 
increase  by  a  staggering  100 
billion  dollars.  The  private  life 
and  health  insurance  companies 
of  America  believe  that  some¬ 
thing  must  be  done  now  to  relieve 
this  awesome  and  increasing 
burden,  to  make  sure  that  all 
Americans  can  receive  the 
health  care  they  need,  when  they 
need  it.  at  a  cost  each  can  afford. 

WHAT  WE’VE  POME 

The  cost  of  health  care  for  the 
American  public  is  not  a  new 
issue.  In  our  business,  we  have 
worked  for  years  to  remove  the 
fear  of  the  terrible  cost  of 
serious  illness.  Health  coverage 
has  improved  enormously  in 
recent  years.  175,000,000 
people  in  this  country  have  some 
form  of  private  health  insurance. 
Over  149,000,000  are  insured 
for  catastrophic  illness,  in  many 
cases  with  benefits  as  high  as 
$250,000  or  more. The  figures 
show  that  the  private  health 
insurance  system  in  America 
works,  and  works  hard. 

The  numbers  are  impressive 
and  growing.  But  in  the  face  of 
runaway  medical  costs,  we  don't 
think  numbers  are  enough.  A 
way  must  be  found  to  control 
the  cost  of  health  care  in  an  age 
when  equipment  and  manpower 
are  more  expensive  every  day. 


WHAT  WE’RE  DOING  MOW 

•  We  actively  support  programs 
designed  to  restrain  medical 
costs  and  improve  the  quality 
of  health  care. 

•  We  support  the  expansion  of 
professional  standards  review 
boards,  to  monitor  the 
necessity  for  treatment  and 
quality  of  care,  not  only  for 
Medicare  and  Medicaid 
patients,  but  for  everybody. 

•  We  support  programs  which 
would  require  hospitals  to 
justify  their  rates  and  charges 
year  by  year,  to  keep  costs  as 
low  as  possible,  without 
damaging  the  quality  of  care. 

•  We  support  strong  health 
planning  for  every  community, 
to  provide  care  without  unneces¬ 
sary  duplication  of  services. 

•  We  support  the  development 
of  innovative  health  care 
delivery  systems  including  the 
expansion  of  out-patient  care 
centers,  to  provide  a  less  costly 
alternative  to  hospitalization, 
with  a  strong  emphasis  on 
preventive  medicine. 

•  We  support  community  health 
education,  to  help  people  learn 
how  to  lead  healthy  lives,  and 
to  encourage  them  to  seek 
early  diagnosis  and  to  follow 
doctors’  instructions. 

WHAT  MUST  BE 
POME  IN  THE  FUTURE 

The  private  insurance  business, 
the  hospital  and  medical 
professions,  and  government 
must  begin  together  to  do  what 
no  one  sector  could  do  alone  — 
assure  quality  health  care  for 
everyone  while  at  the  same  time 
doing  everything  possible  to 


combat  rising  costs. 

All  this  can  be  done.  It  can 
be  done  without  enormous  cost 
to  taxpayers,  by  dividing  the 
burden  between  the  government 
and  the  private  sectors. The 
private  sector  would  offer  the 
widest  range  of  health  care  and 
coverage  at  the  lowest  possible 
cost.  Government  would  set 
guidelines  for  the  whole  health 
care  system,  and  continue  to 
assume  responsibility  for  the 
health  care  costs  of  the  poor  and 
aged. Thus,  we  can  create  a 
system  which  will  adequately 
care  for  each  American,  while 
preserving  the  freedom  of  choice 
and  dignity  of  each  human  being. 

THERE  IS 

A  LOT  REWORK  TO  DO 

By  working  together,  we  can 
make  certain  that  each 
American  will  have  available 
the  treatment  the  health  care 
system  in  this  country  has  made 
possible,  and  the  individual, 
personal  service  we  in  the  health 
insurance  business  have  worked 
so  long  to  provide.  I  n  the  private 
sector  we  have  learned  one 
thing— health  care  is  not 
numbers.  Health  care  is  people, 
and  all  of  us  must  be  cared  for  as 
people,  as  individuals,  each  with 
different  needs. 

America  is  a  rich  and  decent 
country.  The  1 ,000,000  people 
in  the  private  life  and  health 
insurance  business  believe  that 
the  time  has  come  when  every 
American  can  and  must  be 
saved  from  the  fear  of  what  it 
costs  to  be  sick. 

The 

Ufe  and  Health 
Insurance  Companies 
in  America 


The  impersonal  future?  That%  not  our  way  of  doing  business. 


Formore  information,  write  to  the  Health  Insurance  Institute,  277  Park  Avenue,  New  York,  New  York  I00I7. 


converting  To  DKitlio® 

Or  Offset?...if  So.  we  urge  You 
To  Read  The  Following 


If  you  are  making  the  “big  switch”  to  Di-Utho  or  offset.  Western  Litho 
Plate  offers  you  a  service  that  guarantees  a  smooth  changeover  and  a 
trouble-free  plateroom  operation. 

Having  been  active  in  the  plateroom  conversions  of  many  metropolitan 
newspapers  that  have  gone  offset  in  recent  years.  Western  is  in  a  position 
to  offer  the  most  experienced  technical  assistance  in  the  industry. 
And ...  we  want  to  work  with  you  during  your  preliminary  planning  through 
start-up  —  until  you  feel  comfortable  in  the  handling  of  your  new  plateroom. 
Timing  is  one  of  the  most  important  elements  of  your  conversion  and 
Western  makes  every  effort  to  conform  to  your  schedule.  We  feel  that 
during  this  critical  period  we  can  eliminate  at  least  one  problem,  the  plate¬ 
room,  by  actually  taking  this  responsibility  off  your  hands,  thus  giving 
you  the  opportunity  to  coiKentrate  on  the  many  other  aspects  of  conversion. 

LET  WESTERN  LAY  OUT  YOUR  PLATEROOM 

Western  Litho  Plate’s  engineering  department  will  lay  out  and  design  your 
plateroom  for  you.  As  part  of  this  service  we  will  provide  you  with  a  scale 
drawing  showing  where  each  piece  of  equipment  should  ^  placed,  based 
upon  your  specific  requirements  and  your  available  space. 

LET  WESTERN  TRAIN  YOUR  PEOPLE... 

IN  OUR  LAB  AND  AT  YOUR  FACILITY 

Western  Litho  Plate’s  facilities  contain  a  laboratory  in  which  your  electri¬ 
cal  and  maintenance  people  can  learn  more  about  Western’s  plate  processing 
equipment  with  a  hands-on  training  program.  Western  will  also  hold 
training  sessions  within  your  facilities,  teaching  your  plateroom  personnel 
all  about  plates,  chemicals,  and  machinery  and  how  to  spot  potential 
problems. 

HERE  IS  A  BRIEF  DESCRIPTION  OF  WESTERN 
PRODUCTS  ESPECIALLY  DESIGNED  FOR 
YOUR  NEWSPAPER  PLATEROOM  OPERATION 

PUNCH-COATER  MODEL  SP-3,  especially  designed  for  the  newspaper 
industry,  your  solution  to  plate  processing  bottlenecks. 

THE  WESTERN  UTH-X-POZER,  the  leading  automated  plate-exposing 
machine  in  the  newspaper  industry  today. 

THE  WESTERN  LITHOPLATER,  the  most  versatile  and  advanced  plate 
processor  on  the  market,  available  in  two  newspaper  models. 

THE  WESTERN  LITHOCOATER,  an  economical  roller  coater  which  is 
ideal  for  any  plateroom  operation. 

THE  PLATE  PUNCH,  a  small  punch  used  as  auxiliary  equipment  in  many 
plants  and  as  primary  equipment  in  smaller  operations. 

Whatever  your  needs  in  plateroom  equipment.  Western  can  assist  you  in 
the  selection  and  provide  you  with  the  right  choice. 

For  your  FREE  Package  of  Information  on 
Plateroom  Conversion  fill  out  and  mail  this  coupon  to 
Western  Litho  Plate.  3433  Tree  Court  Industrial  Blvd., 

St.  Louis,  Mo.  63122  -Atten:  Don  Holmes 
or  Phone  Toll  Free  800-325-3310 


Please  send  me  my  package  of  Plateroom  Conversion  Information. 

NAME _ 

TITLE _ 

COMPANY _ 

ADDRESS  _ 

CITY _ STATE _ ZIP _ 

III®  JT@f  n  LITHO  PLATE  HVH 

3433  TREE  COURT  INDUSTRIAL  BLVD  ST  LOUIS.  MO  63122  •  PHONE  TOLL  FREE  BOO  32S  3310 


Newsbriefs 


The  News-Press  &  (lazette  Co.  in  St.  Joseph,  Mo.  has 
contracted  to  buy  WSAV-tv  in  Savannah,  Ga.  for  $.S.2.M),- 
000  from  Harben  Daniel,  who  owns  53  percent  of  the  NBC 
atYiliate.  and  others.  The  News-Press  &  Gazette  publishes 
daily  and  Sunday  newspapers  and  also  owns  the  St.  Joseph 
Cablevision  Co.  David  R.  Bradley  is  president  and  pub¬ 
lisher,  and  principal  owner. 

♦  >tc  * 

A  readership  survey  by  the  Canadian  Daily  New  spaper  Pub¬ 
lishers  Association  indicates  that  newspapers  in  Canada 
should  direct  more  time,  money,  and  staff  to  local  news  and 
to  coverage  of  such  fields  as  sports,  medicine  and  labor.  The 
survey  found  849f  of  Canadians  who  read  new  spapers  listed 
local  news  as  their  prime  interest:  749?  of  the  respondents 
said  they  were  interested  in  news  about  medicine  and  health: 
569?  were  interested  in  sport  news:  .599?  in  labor  news:  5.59? 
in  foreign  news:  and  48%  in  national  politics. 

*  ^ 

The  Senate  finance  committee  approved  a  tax  bill  with  an 
amendment  by  Sen.  Robert  Dole  (R-Kans.)  that  nullified 
taxing  associations,  such  as  ANPA.  for  revenues  from  trade 
shows.  The  amended  tax  bill  also  prevents  the  IRS  from 
taxing  shows,  whether  or  not  selling  occurs.  At  the  ANPA 
production  trade  show  conference  in  l.as  Vegas,  an  otTicial 
of  the  association  was  assigned  to  make  sure  no  exhibitors 
consummated  a  sale  on  the  exhibit  floor.  A  House-approved 
version  of  the  tax  biil  still  requires  asscK'iations  to  pay  taxes 
on  income  from  trade  shows  and  publications  carrying  ads. 

¥  *  ♦ 

When  10  inches  uf  rain  deluged  Houston  streets  in  a  periixl 
of  7  hours  on  June  15  the  Houston  (Tex.)  Post  pressed  a 
helicopter  into  service  to  deliver  mats  from  the  newspaper's 
main  plant  to  the  downtown  printing  plant. 

John  Seibert,  circulation  director  of  the  Post,  said  that 
regular  truck  drivers  were  unable  to  get  from  their  homes  to 
the  main  plant  to  deliver  papers  and  circulation  department 
employees  drove  trucks  to  adult  carrier  distribution  centers. 

Although  the  Post  parking  lot  was  immersed  in  a  fixn  of 
water,  there  was  no  damage  to  the  building,  nor  was  the 
downtown  press  and  plate  casting  facility  affected. 

Seibert  said  the  Post  printed  only  one  edition  at  noon, 
deciding  against  a  later  edition  because  of  heavy  runotTs  of 
water. 

Dale  Nissen,  production  manager  at  the  Houston  Chroni¬ 
cle,  said  some  advertising  components  were  not  printed  be¬ 
cause  of  inability  of  ad  service  personnel  to  pick  up  copy 
from  stores  and  businesses.  No  ads  were  missed,  however, 
Nissen  said,  and  there  was  no  building  damage. 

The  Chronicle  plant  is  located  downtown,  not  far  from  the 
Post's  press  and  casting  plant,  which  also  escaped  water 
damage. 

*  4: 

Journalism  school  graduates  continued  in  1975  to  find  news 
jobs.  Most  were  hired  within  the  first  month  after  graduation. 
The  Newspaper  Fund's  1975  employment  report  found  that 
60.49?  of  the  journalism  graduates  entered  media  jobs.  Of 
those  who  found  work,  52.49?  needed  less  than  one  month  to 
be  hired.  The  Fund  projects  that  there  were  about  2.5(K) 
journalism  graduates  hired  by  daily  newspapers  in  1975.  The 
study  showed  that  7.79?  of  the  1975  graduates  were  un¬ 
employed.  Daily  newspaper  work  continued  to  attract  the 
largest  percentage  (16.89?)  of  the  graduates,  with  public  rela¬ 
tions  attracting  the  next  largest  percentage  (10.99?).  Weekly 
newspapers  attracted  6.49?.  and  6.09?  went  to  radio  stations. 
The  median  salary  for  graduates  in  daily  newspaper  work  is 
$141-$150  per  week,  while  the  median  salary  is  $151-S160  per 
week  for  all  graduates  in  media  jobs.  Males  comprised  57.89? 
of  the  J-graduates:  females  comprised  42.29?.  Minorities 
made  up  5.99?  of  the  class  of  1975. 
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Newsprint  problems 

Newsprint  manufacturers  would  be  wise  to  heed  the  rising 
dissatisfaction  in  the  newspaper  business  w’ith  declining 
quality  of  the  product  at  a  time  when  prices  per  ton  are  reach¬ 
ing  new  highs. 

It  became  obvious  at  a  session  on  newsprint  at  ANPA/RI 
in  Las  Vegas  last  week — the  first  session  ever  held  at  that 
meeting  devoted  to  the  problems  of  newsprint  quality,  con¬ 
sumption,  conservation  and  price. 

John  Sacchia,  national  production  manager  for  the  Hearst 
Newspapers,  laid  it  on  the  line  citing  ANPA  Research  In¬ 
stitute  test  results  since  1970  showing  a  deterioration  in 
printability — brightness,  show-through,  tear  strength — 
especially  on  30-pound  paper.  In  this  same  period,  the  price 
of  newsprint  has  gone  up  88%. 

“What  has  been  the  impact  of  this  declining  newsprint 
quality  cycle  on  our  newsprint  economics?”  Sacchia  asked. 
“To  insure  continued  advertising  revenue  from  our  adver¬ 
tisers,  we  have  been  forced  to  acquiesce  to  their  demands 
for  rebates  and  reruns.  In  addition,  reruns  have  been  given 
because  of  excessive  show-through.  The  rebates  have  affect¬ 
ed  our  advertising  revenues  and  the  reruns  have  forced  us 
to  use  additional  tonnage.” 

Every  publisher  know’s  the  newsprint  manufacturers  have 
had  their  problems  with  labor  and  other  rising  costs.  But 
many  publishers  feel  the  manufacturers  do  not  understand 
the  impact  of  declining  quality  coupled  with  rising  prices  of 
their  most  important  raw  material. 

The  new  research  program  of  ANPA/RI  directed  towards 
finding  a  better  printing  surface,  or  even  a  synthetic  sub¬ 
stitute,  should  strike  a  responsive  chord  among  newsprint 
producers  because,  as  only  a  few  publishers  know,  they  spend 
large  sums  on  their  own  research. 

If  ever  there  was  a  time  for  an  open  discussion  between 
supplier  and  consumer  to  settle  mutual  problems,  this  is  it — 
even  to  a  mutual  effort  to  develop  better  and  cheaper  news¬ 
print,  or  a  substitute  if  possible. 

Better  newspaper  product 

A  recurring  and  refreshing  theme  at  ANPA/RI  was 
the  emphasis  on  how  to  use  new  techniques  to  improve  the 
newspaper  product. 

As  one  speaker  said:  “The  name  of  the  game  is  to  give  the 
reader  a  better  product.” 

Many  of  those  present  agreed  that  introduction  of  new 
technologies  in  the  newsroom,  composing,  platemaking  and 
pressroom  delayed  deadlines  at  first.  Ultimately,  however, 
when  everyone  in  the  plant  became  familiar  with  the  new 
techniques  the  lost  time  was  restored  and  additional  time 
gained  on  deadlines  for  the  news  department. 

That  is  the  name  of  the  game. 
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Martyrs  to  the  Press — First  installment 

James  M.  Ungan-editor, 
Baltimore  Federal  Republican 


As  part  of  its  Bicentennial  coverage, 
EDITOR  &  PUBLISHER  wUl  puhUsh  Separate 
reports  on  the  six  men  who  are  recog¬ 
nized  as  martyrs  to  the  press.  The  arti¬ 
cles,  written  for  E&P  by  Harvey  Saal- 
herg,  professor  and  head  of  journalism 
at  Angelo  State  University,  San  Angelo, 
Texas  will  appear  in  successive  issues. 

By  Harvey  Saalberg 

During  the  200  years  of  our  nation's 
existence,  six  men  have  died  as  a  direct 
consequence  of  their  insistence  on  exer¬ 
cising  our  freedom  of  the  press. 

Of  the  six  only  Elijah  Lovejoy  has  be¬ 
come  well  known.  But  Lovejoy,  shot 
down  at  Alton,  Illinois  in  1837,  was  not 
the  first  martyr  to  the  press.  His  name 
very  likely  has  become  the  best  remem¬ 
bered  because  he  received  much  public¬ 
ity  in  connection  with  the  abolitionist 
movement.  He  was  truly  a  double 
martyr — to  press  and  to  emancipation. 

The  first  martyr  to  the  press  was 
James  McCubbin  Lingan,  murdered  in 
1812  in  Baltimore.  His  story  will  be  the 
first  to  be  told  below. 

Besides  Lingan  and  Lovejoy,  four 
other  men  have  died  for  their  conviction 
that  a  free  man  has  the  right  to  print  and 
say  what  he  believes  the  public  has  the 
right  to  know:  James  King  of  William  in 
San  Francisco,  1856;  William  Cowper 
Brann  in  Waco,  Texas,  1898;  Donald 
Ring  Mellett  in  Canton,  Ohio,  1926;  and 
Gerald  Buckley  in  Detroit,  1930. 

Lingan,  Lovejoy,  King  and  Mellett 
were  newspaper  journalists;  Brann  pub¬ 
lished  a  monthly  magazine,  and  Buckley 
was  a  broadcaster. 

Gen.  James  M.  Lingan,  who  had 
served  under  George  Washington  during 
our  Revolutionary  War,  was  part-owner 
of  a  Baltimore  Federalist  (Maryland) 
newspaper  when  he  was  slain  in  1812. 

Lingan’s  bravery  and  military  ac¬ 
complishments  had  aided  his  rise  to  gen¬ 
eral  when  he  was  about  30  years  old.  He 
was  not  seriously  wounded  in  our  war  for 
independence  but  contracted  ailments 
aboard  the  British  prison  ship  Jersey  that 
caused  him  much  pain  for  the  rest  of  his 
life. 

After  the  war  Washington  granted  him 
the  collectorship  of  customs  for  the  port 
of  Georgetown.  Subsequently  Lingan 
sold  real  estate  until  in  the  early  1800s  he 
became  one  of  the  owners  and  an  editor 
of  the  Baltimore  Federal  Republican. 
This  Federalist  paper  was  the  antithesis 
of  Irving  and  Barnes’  Whig,  which 
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backed  Madison's  policies  and  favored 
the  war. 

In  its  anti-war  editorials,  the  Federal 
Republican  advanced  ideas  totally  op¬ 
posed  to  those  published  in  the  Whig. 
The  lower  social  elements  in  Baltimore 
favored  going  to  war.  Congress  approved 
war  against  Britain  on  June  18,  1812,  and 
when  riots  broke  out  two  days  later,  the 
Federal  Republican’s  offices  and  shop 
were  destroyed.  Lingan  and  a  fellow 
editor,  Alexander  Contee  Hanson,  es¬ 
caped  unhurt  to  Georgetown. 

Lingan  in  1812  was  about  62  years  old, 
Hanson  not  yet  30.  While  in  George¬ 
town,  they  were  joined  by  nearly  two 
dozen  friends  eager  to  help  them  re¬ 
establish  the  Baltimore  Federal  Republi¬ 
can.  Among  these  men  was  Lingan’s 
comrade  in  arms,  Gen.  Henry  “Light 
Horse  Harry’’  Lee,  father  of  Robert  E. 
Lee,  who  was  five  years  old  then. 

Before  returning  to  Baltimore,  Hanson 
and  Lingan  produced  an  issue  of  the 
Federal  Republican  and  sent  the  bundles 
to  a  friend  in  Baltimore,  John  Howard 
Payne,  author  of  “Home,  Sweet 
Home.”  They  gave  Payne  instructions  to 
distribute  the  paper  free  on  the  morning 
of  July  27. 

In  the  meantime,  Hanson  and  Lingan 
had  gone  into  partnership  with  Jacob 
Wagner,  a  Baltimore  printer  and  pub¬ 
lisher,  into  whose  shop  the  two  dozen 
men  moved  as  the  papers  were  being  dis¬ 
tributed  around  town. 

The  object  was  to  continue  to  publish 
and  disseminate  the  Federalist  point  of 
view  but  to  do  so  from  a  position  of  phys¬ 
ical  strength.  Wagner’s  shop  was  for¬ 
tified. 

When  on  the  evening  of  July  27  a  mob 
formed  and  threw  rocks  at  the  house, 
Lee  ordered  a  volley  to  be  fired  over  the 
crowd’s  heads.  The  shots  attracted  an 
even  larger  mob.  When  the  attackers 
tried  storming  the  house,  the  defenders 
fired  into  the  crowd.  Three  men  died  and 
several  more  were  wounded. 

The  victory  appeared  to  be  in  the  side 
of  the  defenders  until  the  mob’s  leaders 
brought  a  fieldpiece  into  line.  They 
would  have  fired  it  at  the  door  of  the 
house  had  not  a  contingent  of  some  20 
cavalrymen  arrived  at  that  moment. 

Their  commander,  John  Strieker,  and 
the  mayor  of  Baltimore,  Edward 
Johnson,  appeared  the  next  morning 
with  40  more  cavalry  and  persuaded  the 
beleaguered  journalists  and  friends  to 
place  themselves  under  their  protection. 


In  return,  they  promised,  they  would 
control  the  mob. 

Seeing  no  alternative,  the  defenders 
agreed.  Lingan,  Lee  and  Hanson  and 
their  friends  were  then  marched  to  the 
local  jail,  which  Lee  suspected  was  inde¬ 
fensible. 

At  nightfall — July  28,  1812 — the  mob 
had  little  trouble  in  obtaining  the  keys 
from  the  jailer.  Just  why  the  soldiers 
failed  to  defend  the  jail  is  not  clear. 
Perhaps  they  felt  little  sympathy  for  their 
charges  because  of  the  stories  printed  in 
the  Federal  Republican  distributed  the 
previous  day.  These  stories  contained 
highly  uncomplimentary  comments  on 
the  mayor,  the  police,  and  the  people  of 
Baltimore. 

“Get  the  Tories,’’  the  ringleaders 
shouted  as  they  advanced  toward  Lin¬ 
gan,  Hanson,  Lee  and  their  friends. 
Some  of  the  younger  prisoners  took 
some  blows  as  they  pushed  their  way 
through  the  intruding  crowd,  but  they 
made  good  their  escapes. 

The  older  prisoners  were  beaten  into 
unconsciousness.  Lingan  was  stamped 
upon  by  a  particularly  brutal  member  of 
the  mob  until  his  chest  was  crushed.  He 
also  suffered  blows  to  the  head,  one  of 
which  cleft  his  skull.  He  died  in  the  cell 
where,  the  military  had  assured  him,  he 
would  be  under  their  “protection.”  Of 
the  six  martyrs,  he  is  the  only  one  not 
killed  by  a  bullet. 

Hanson,  Lee  and  others  who  had 
failed  to  break  through  the  mob  were  left 
for  dead,  their  bodies  battered,  faces  cut 
by  pen  knives,  and  eyes  injured  by 
melted  candle  grease. 

Thus  Gen.  James  Lingan  met  his  end 
at  the  age  of  62,  a  victim  of  men  who  had 
trampled  on  the  freedoms  which  he, 
Washington  and  Lee  had  fought  to  obtain 
from  the  British  30  years  earlier. 

Hanson’s  and  Lee’s  injuries  were  se¬ 
vere.  Each  survived  the  vicious  beatings 
by  only  six  years.  Hanson  was  not  yet  35 
when  he  died  in  1818. 

• 

Dow  Jones  wants 
on  Big  Board 

Dow  Jones  &  Company,  Inc.,  has 
applied  for  listing  of  its  common  shares 
on  the  New  York  Stock  Exchange.  Dow 
Jones  shares  are  currently  traded  on  the 
Over-the-Counter  market.  The  com¬ 
pany,  which  went  public  in  1%3,  has 
about  4,700  shareholders  and  15,891,655 
common  shares  issued  and  outstanding. 
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NEW  ENGLAND  ACTION  76:  TALL  SHIPS-  f  NEWPORT,  AND  OPERATION  SAIL 


Newport,  R.l.  celebrates  a  great 

On  or  about  June  23.  off  Newport,  shore  watchers  will 
begin  seeing  a  spectacle  recalling  the  great  days  of  the 
clipper  races.  Appearing  majestically  on  the  horizon  will  be 
many  tall  ships  of  all  descriptions — full-rigged  ships,  barks, 
barkentines  and  others.  Sailing  with  them  and  filling  the 
harbor  with  towering  masts  will  be  a  fleet  of  80  other 
sailing  ships  from  all  over  the  world.  Gala  events  in  New¬ 
port  mark  the  finish  of  a  series  of  three  transoceanic  races 
organized  by  the  Sail  Training  Associations  of  America  and 
Great  Britain.  Operation  Sail  1976  activities  connected  with 
the  ships  and  their  trainee  crews  in  Boston  and  other  ports. 


New  England  maritime  tradition 

form  an  important  part  of  our  bicentennial  celebration. 

In  New  England,  this  spectacular  event  is  doubly  signifi¬ 
cant,  because  maritime  trade  and  industry  is  so  closely 
bound  up  with  our  region’s  growth  and  continued  prosperi¬ 
ty.  In  addition,  the  tall  ships  will  attract  a  great  tide  of 
visitors,  benefiting  another  important  New  England  industry, 
tourism.  Revenue  derived  from  playing  host  to  these  thou¬ 
sands  will  fill  the  pockets  of  year-round  residents,  and  pay 
for  the  products  advertised  in  that  all-time  best-seller, 
the  local  daily  newspaper. 


Get  sales  action  for  your  products  with  these  leading  New  England  dailies: 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S, 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 

St.  Albans  Messenger  (E) 

Vermont  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M’&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


June  19, 1976 


Every  Saturday  since  1884 


CAR  BOMBED — A  policeman  investigates  the  car  that  exploded  and  killed 
reporter  Don  Bolles  as  he  was  backing  out  of  Phoenix  parking  lot. 


Land  scheme  key  to  Bolles’  murder 


The  bumbing  murder  of  reporter  Don 
Bolles  of  the  Arizona  Republic  will  not 
go  unavenged. 

This  is  the  vow  of  Nina  Pulliam,  pub¬ 
lisher  of  the  Republic  and  the  Phoenix 
Gazette,  who  made  her  pact  with  the 
public  in  a  page  one  statement  after 
Bolles  died  June  13. 

The  statement:  “Don  Bolles  is  dead. 
He  has  given  the  last  full  measure  of 
devotion  for  these  high  principles  on 
which  he  stood  and  fought  so  courage¬ 
ously  and  so  effectively  in  his  relentless 
war  on  crime  in  this  community. 

“The  Arizona  Republic  and  the 
Phoenix  Gazette  do  not  intend  that  Don 
Bolles’  death  shall  go  unavenged.  Even 
deeper  than  our  profound  grief  are  our 
anger  and  outrage  at  the  monstrous  vio¬ 
lation  of  all  human  rights' and  decency 
resp<.>nsible  for  it.  We  will  leave  no  leaf 
unturned  in  our  commitment  to  see  jus¬ 
tice  done  in  this  terrible  tragedy.” 

Even  as  Bolles,  47,  senior  investiga¬ 
tive  reporter  for  the  Republic,  lay  close 
to  death  after  amputation  of  both  legs 
and  right  arm,  reporters  for  the  paper 
were  disclosing  that  Sen.  Barry  Gold- 
water  and  Rep.  Sam  Steiger  had  praised 
a  land  sale  operation  that  Bolles  had  dis¬ 
covered  was  subdivided  illegally. 

Land  sales  schemes  had  been  pro¬ 
moted  by  convicted  extortionist  Ned 
Warren,  Sr.,  according  to  the  Republic. 
Bolles  had  uncovered  several  during  years 
of  investigation. 

Maimed  by  a  bomb  secured  under  the 
floorboard  of  Bolles'  auto  on  June  2, 
Bolles  murmured,  "The  Mafia  got  me,”  as 


ambulance  attendants  removed  him  to  a 
hospital  from  the  parking  lot  of  a  hotel. 

The  reporter  had  gone  to  the  Claren¬ 
don  Hotel  to  meet  John  H.  Adamson.  32, 
a  tow-truck  operator.  He  told  fellow  re¬ 
porters  that  Adamson  offered  informa¬ 
tion  on  a  land  deal  involving  Rep. 
Steiger.  Bolles  said  he  did  not  believe  the 
story,  but  felt  it  had  to  be  checked  out. 

He  accepted  a  telephone  call  in  the 
hotel  lobby,  then  returned  to  his  car 
without  meeting  anyone.  The  explosion 
occurred  as  he  was  backing  out  of  the 
parking  lot.  It  tore  Bolles  legs  and  arms 
to  shreds  and  left  steel  fragments  em¬ 
bedded  in  his  body. 

Adamson  was  arrested  and  held  with¬ 
out  hail  pending  hearing  June  21. 

Police  Capt.  Don  Lozier  told  reporters 
that  “land  fraud  has  definitely  come  into 
the  investigation.”  and  said  “a  lot  of 
political  persons  have  come  up.”  Steiger 
said  he  felt  his  name  was  mentioned  to 
Bolles  as  a  ruse. 

Two  days  after  the  bomb  blast.  Bolles 
identified  Adamson  as  the  man  he  was  to 
meet  at  the  hotel.  It  has  not  been  deter¬ 
mined  who  Bolles  talked  with  on  the 
phone  from  the  hotel  lobby. 

Police  said  the  bomb  was  attached  to 
the  floorboard  with  a  magnet  and  was 
electrically  detonated  by  a  remote  con¬ 
trol  device,  similar  to  those  used  for 
model  airplanes. 

Four  days  after  the  explosion,  officers 
searched  Adamson's  apartment  and 
seized  magnets,  firecrackers,  batteries, 
electrical  wire  and  tape. 


According  to  Harold  K.  Milks,  manag¬ 
ing  editor  of  the  Republic,  Bolles  earlier 
had  been  in  the  habit  of  keeping  the  hood 
of  his  car  securely  taped  after  receiving 
threats  on  his  life. 

But  Bolles  had  been  assigned  to  cover 
the  Arizona  Senate,  at  his  request,  when 
the  legislature  went  into  session  this 
year.  Apparently  he  had  not  continued  to 
secure  the  auto  hood.  Milks  said.  Al¬ 
though  this  had  nothing  to  do  with  the 
bombing,  since  the  explosive  was  at¬ 
tached  to  the  under-flooring  of  the  car. 

Milks  also  said  that  several  Republic 
and  Gazette  repc*rters  have  been  given 
both  police  and  newspaper  security  pro¬ 
tection  as  they  go  about  investigating  the 
Bolles  murder  and  other  facets  of  the 
case.  Also,  the  Republic  and  Gazette 
building  security  has  been  strengthened 
and  visitors  to  the  newspapers  are  re¬ 
quired  to  submit  to  search  of  brief  cases, 
traveling  cases  and  handbags. 

A  group  consisting  of  a  bank  chair¬ 
man.  the  pastor  of  the  church  Bolles  and 
his  wife.  Rosalie,  and  their  seven  chil¬ 
dren  attended,  and  Ivan  Murray,  public 
relations  man  for  Western  Electric  Co. 
and  former  reporter  for  Pulliam  News¬ 
papers  in  Phoenix  have  formed  the  Don 
Bolles  Family  Education  Fund. 

All  contributions  to  the  fund  will  be 
placed  in  trust  and  dispersed  for  the  edu¬ 
cation  of  the  children,  ranging  in  age 
from  six  to  22,  Milks  said.  Contributions 
can  be  sent  to  the  Valley  National  Bank, 
attention  A-500,  Phoenix  85001. 

(Continued  on  page  16) 
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Sears  survey  shows 
item  ads  bomb  on  tv 


By  Gerald  B.  Healey 

Item  advertising  in  newspapers 
reaches  far  more  people  than  television, 
according  to  an  18-paper  Sears  Roebuck 
survey  shown  at  a  marketing  workshop 
in  Chicago  June  1-2  by  the  Newspaper 
Advertising  Bureau. 

Charts  produced  at  the  NAB  sessions 
designed  to  teach  member  newspaper 
staffs  how  to  put  on  specific  presenta¬ 
tions  for  major  retailers  in  local  markets 
showed  high  gross  rating  points  for  tv  (a 
GRP  is  one  set)  in  general  store  or  “im¬ 
age"  advertising. 

But  when  tv  reach  per  item  was  taken 
into  account  in  the  survey  of  the  New 
York  market  there  was  a  sudden  viewing 
collapse  in  gross  rating  points.  Audi¬ 
ences  dropped  40%  when  tire  ad  prices 
appeared  on  the  screen;  38%  dropped  off 
on  car  batteries;  35%  men's  wear;  and 
24%  when  an  electric  dishwasher  ad  was 
shown. 

The  survey  proved,  according  to  the 
NAB,  that  advertising  quality  in  news¬ 
papers  spurs  greater  attention  than  the 
duplication  and  skew  (ad  pileup)  on  tv. 

And  the  “big  ticket"  items,  like  the 
dishwasher  example,  get  proportionately 
little  attention  when  they  are  flashed 
onto  the  tube. 

This  led  Charles  M.  Kinsolving,  Jr., 
vicepresident  of  marketing  and  planning 
for  NAB,  to  remark;  “Tv  is  always  talk¬ 
ing  about  saturation  coverage.  Well,  you 
can  get  saturation  with  a  blimp  or  a  bal¬ 
loon  if  cost  is  no  object." 

Cost  difference 

An  example  of  cost  and  net  reach 
showed  that  one  newspaper  ad  can  enjoy 
a  net  reach  of  61%  at  cost  of  $2,457, 
while  only  74%  net  reach  is  available  for 
a  schedule  of  3  tv  commercials  costing 
$7,641. 

Advertising  personnel  were  urged  to 
point  up  this  survey  and  other  workshop 
figures  in  presenting  ad  schedules  to 
local  clients.  The  main  thrust  is  to  move 
broadcast  advertisers  back  into  news¬ 
papers,  with  the  chances  good  when  net 
reach  and  cost  differences  are  compared. 

Too  much  expenditure  on  tv  time  in 
waste  areas  seems  to  be  the  key  ap¬ 
proach  for  the  newspaper  retail  ad 
salesman,  plus  much  doubt  and  dis¬ 
agreement  whether  gross  rating  points, 
in  which  tv  puts  much  stock,  are  as  accu¬ 
rate  as  tv  claims. 

Other  points  made  by  Kinsolving,  C. 
Leigh  Dimond  and  Uldis  Grava  of  the 
NAB  were  that  newspaper  circulation  fig¬ 
ures  don’t  change  as  rapidly  as  tv  view¬ 
ing  figures;  tv  audiences  are  so  fraction¬ 


ated  that  people  ratings  for  newspapers 
as  well  as  tv  ratings  are  a  far  superior 
barometer  of  reach  than  tv's  insistence 
on  playing  up  household  ratings. 

For  several  years  newspaper  circula¬ 
tion  departments  have  contended  that 
reading  totals  have  dropped,  especially 
on  weekends,  because  of  outdoor  recrea¬ 
tional  pursuits. 

Not  only  does  tv  have  to  face  those 
same  facts,  there  is  the  added  drawback 
of  viewer  contamination  (a  series  show 
so  bad  that  many  viewers  will  not  again 
watch  a  continuing  weekly  program.) 

As  for  the  pileup  of  commercials  at  the 
front  and  back  ends  of  tv  shows  and  ad¬ 
vertising  clutter  during  hour  or  half  hour 
shows — no  one  can  tell  when  that  will 
fade.  Newspaper  salesmen  will  have  to 
keep  Fighting  until,  as  many  predict,  the 
mass  media  concept  finally  fails  to  mate¬ 
rialize,  workshop  leaders  observed. 

Downward  curves 

NAB  studies  have  shown  there  are 
pronounced  downward  curves  indicating 
viewer  fallofT  as  programs  continue  along 
their  13  or  26-weeks  route. 

Retail  salesmen  can  show  that 
schedules  of  smaller  than  page  ads  can 
match  tv  adjacencies  to  certain  shows  or 
news  programs  by  selling  adjacencies  to 
the  sports  pages,  women's  pages  or  other 
features  of  the  paper. 

There  also  was  criticism  of  preempting 
of  programs,  which  bumps  advertisers 
off  the  air  and  makegoods  because  of 
technical  difficulties.  In  preempting,  “lit¬ 
tle"  advertisers  get  pushed  off  the  air  in 
favor  of  major  accounts.  Makegoods 
generally  don't  do  the  job,  especially 
when  the  tv  advertiser  has  selected  a 
special  spot  for  his  message.  Inflexibility 
of  many  commercials  because  of  time 
necessary  to  make  them  is  a  minus  factor 
when  compared  to  the  newspaper's  abil¬ 
ity  to  make  quick  (one  day)  changes. 

Retail  advertisers  must  be  apprised  of 
the  uncertainties  in  tv  and  convinced  at 
the  same  time  that  newspapers  have  built 
up  solid  records  for  dependability. 

The  NAB  representatives  emphasized 
that  salesmen  have  got  to  dramatize  the 
effect  when  they  know  a  tv  schedule  is 
reaching  only  30-35%  of  the  claimed  au¬ 
dience  and  prove  that  newspaper  ads  do 
face  such  dismal  failure. 

An  example;  It  has  been  shown  that 
advertising  3  items  in  5  newspapers  will 
reach  54%  of  the  Area  of  Dominant  In¬ 
fluence  at  least  once  at  a  cost-per- 
thousand  reach  of  $4.32.  The  newspaper 
will  accumulate  readers  for  those  ads 
over  the  course  of  a  schedule.  The  fal¬ 
lacy  of  tv  is  that  30-second  spots  can't  do 


justice  to  those  same  3  items  in  one  spot. 
Added  factor  against  tv  in  this  case  is  the 
diminishing  frequency  of  viewing  and 
heavy  cost. 

Another  estimate  was  projected  during 
the  workshop  that  advertisers  in  tv 
sometimes  are  throwing  away  75%  of 
their  market  that  was  built  up  by  news¬ 
papers  before  tv  got  into  homes. 

Media  mix  arguments 

There  are  many  good  arguments 
against  media  mix  in  retail  item  advertis¬ 
ing.  One  is  the  premise  that  newspapers 
ads  will  get  customers  into  the  store  be¬ 
cause  print  advertising  sticks  with  the 
prospective  buyer,  while  tv  spots  gener¬ 
ally  are  forgotten  immediately,  if  there 
was  any  attention  paid. 

Kinsolving  urged  newspapers'  rep¬ 
resentatives  present  (retail  managers,  re¬ 
searchers,  qo-op  managers)  to  arrange 
some  type  of  training  program  at  their 
newspapers  that  will  shed  new  light  on 
competitive  situations  involved. 

In  assessing  cost  per  thousand  it  must 
be  remembered  that  the  most  important 
single  consideration  is  to  make  sure  that 
everybody  understands  what  costs  and 
“reach"  are  being  discussed — 20  sec¬ 
onds  or  a  full  minute — half  page  or  full 
page;  for  time,  talent  and  production  or 
just  time  and  talent;  for  56  agate  lines  or 
10  column  inches. 

The  most  misleading  single  gimmick 
used  by  over-zealous  tv  salesmen  is  to 
imply  that  everyone  within  reach  of  a  tv 
signal  is  “reached"  by  a  commercial. 
Thus,  it  is  claimed  that  a  tv  commercial 
in  a  market  with  100,000  tv  homes 
“reaches"  100.000  tv  homes,  even  if  it  is 
adjacent  to  a  couple  of  late  fringe  movies 
with  an  audience  of  2.000  homes. 

The  best  defense  against  misleading 
competitive  CPM  claims  is  to  explain 
such  simple  concepts  to  the  widest  pos¬ 
sible  number  of  media  decision  makers. 

The  workshop  introduced  “Grava’s 
Law  of  tv's  Deplenished  Ratings"; 

Newspapers  on  the  average  provide 
one  adult  male  reader  and  one  adult 
female  reader  for  each  issue  of  the  paper. 
Hence,  the  difference  between  news¬ 
paper  household  coverage  and  adult 
reach  is  almost  identical.  Not  so  for  tele¬ 
vision.  People  ratings  for  tv  are  substan¬ 
tially  below  the  levels  of  tv  household 
ratings. 

The  “law"  hides  the  acronym  "de¬ 
plenish"  that  identifies  tv  day  parts  in 
this  order;  Daytime,  early  fringe,  prime 
time,  late  evening  news  and.  according 
to  Grava,  “ish,"  defined  in  dictionaries 
as  "termination  of  a  period  fixed  by 
law." 

“Why  not  a  media  law,"  says  Grava. 

To  convert  household  ratings  into 
adult  ratings,  reduce  the  household  rat¬ 
ings,  Grava  advises,  by  the  following 
proportions; 

Vi,  daytime;  V6,  early  fringe;  Va,  prime 
time,  and  1/5  late  evening  news. 
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Next  decade’s  advances 
detailed  at  ANPA/RI 

By  Earl  W.  Wilken 


On  Thursday  morning,  June  10.  the 
48th  annual  ANPA/RI  Production 
Management  Conference  was  brought  to 
a  finale  in  the  semi-darkened  Las  Vegas 
Convention  Center  arena.  Dual  screens 
provided  the  visual  and  auditory  impact 
for  viewing  satellites  being  placed  in  or¬ 
bit. 

Horizon  '76;  Systems  to  Satellites, 
was  the  theme  for  this  year's  conference 
and  at  the  final  session  Peter  P.  Romano, 
director,  production  department 
ANPA/RI,  said  the  session  may  sound 
like  blue  sky  commentaries,  however, 
within  the  decade  there  will  probably  be 
roof-top  antennas  for  receiving  trans¬ 
missions  using  satellites. 

Gean  Holden,  production  project  en¬ 
gineer  for  the  Los  Anf’eles  Times,  told 
the  I.KX)  attendees  during  the  Systems 
to  Satellites  session  about  present 
developments  in  their  facsimile  and 
microwave  communications  system  used 
between  downtown  Los  Angeles  and  the 
Orange  county  plant. 

The  laser  system  using  EOCOM 
equipment  reads  full  pages  in  the  down¬ 
town  plant  and  simultaneously  writes  on 
plates  at  the  Orange  county  plant  some 
35  miles  distant. 

Holden  said  the  Times  selected  this 
system  for  transmission  since  delivery 
by  truck  of  the  pages  was  not  feasible  but 
other  newspapers  may  not  need  a  trans¬ 
mission  system  with  this  degree  of 
sophistication. 

Threats  and  opportunities 

The  new  communications  technology 
brings  “threats  and  opportunities"  to  the 
industry,  Robert  G.  Marbut,  president 
and  chief  executive  officer  Harte-Hanks 
Newspapers,  said  in  his  talk. 

Three  threats,  increased  competition 
the  new  communications  technology  will 
foster,  competition  from  other  media 
that  is  precipitated  by  this  technology, 
and  the  threat  that  government  policy 
may  change  so  as  to  disallow  newspaper 
operators  from  using  the  new  technolo¬ 
gy,  constitute  the  environment  in  which 
the  industry  finds  itself  today,  Marbut 
stated. 

In  respr>nse  to  these  threats,  he  said, 
the  industry  can  do  two  things.  Ignore 
the  reality  of  the  situation  and  say  that 
this  doesn't  affect  newspapers  for 
another  20  years,  or  harness  the  new 
communications  technology  and  turn 
these  threats  into  opportunities. 

To  insure  that  the  industry  is  thriving 
20  years  from  now,  Marbut  suggested, 
the  industry  avoid  media  myopia.  “1 
think  that  there  is  too  much  emphasis  on 
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the  product  that  we  produce  and  not 
enough  on  the  actual  function  that  the 
product  performs,"  he  stated. 

Marbut  then  went  on  to  say,  "We  retilly 
are  in  business  because  we  perform  a 
function — ours  happens  to  be  that  of 
meeting  the  informational  needs  of 
people.  So,  why  not  say.  our  job  is  to 
meet  the  informational  needs  of  the  con¬ 
sumer.  instead  of  saying,  our  job  is  to 
publish  newspapers.  By  assuming  this  at¬ 
titude.  we  will  by  definition  stay  in  the 
mainstream  of  things.  We  will  be  pre¬ 
pared  to  change  when  the  marketplace 
dictates  that  it  is  time,  and  this  will  as¬ 
sure  that  our  industry  will  be  alive  and 
well  in  19%." 

Live  demonstration 

One  newspaper,  the  Wall  Street  Jour¬ 
nal,  is  currently  using  satellite  trans¬ 
mission  techniques  to  send  full  pages  via 
a  facsimile  system  from  Chicopee. 
Mass.,  to  Orlando.  Fla. 

William  Dunn,  business  manager  Wall 
Street  Journal,  described  the  system  to 
the  conference  members  and  then 
explained  the  step-by-step  live  trans¬ 
mission  of  the  front  page  of  the  June  10 
issue  of  the  WSJ  from  Chicopee  to  an 
orbiting  satellite  and  then  back  to  the 
earth  receiving  dish  located  outside  the 
convention  center. 

After  the  demonstration  which  used 
the  Dow  Jones-Dest  Data  prototype  laser 
scanner,  recorder,  the  WSJ  distributed  a 
four  page  special  edition  that  described 
the  equipment  and  systems  used  in  the 
full  page  satellite  transmission  program. 

On  the  arena  floor  and  visible  to  all  the 
session  members  was  a  system  called 
Terminair  Printing  Process.  The  Ter- 
minair  process  toasts  an  image  on  media 
with  heated  air  forced  through  a  series  of 
small  tubes  to  form  precise  dots.  The 
process  requires  no  ink,  ribbon  or  special 
paper.  The  process  will  print  on  paper, 
mylar,  plastic  or  fabric  and  is  capable  of 
speeds  up  to  5000  lines  per  minute  of 
print  while  offering  graphics  and  fac¬ 
simile  with  resolution  of  60  or  %  dots  per 
inch.  As  a  result  of  the  electronics  being 
controlled  by  a  Utec  microprocessor,  the 
terminal  has  the  inherent  flexibility  to  be 
reprogrammed  to  accommodate  foreign 
languages  or  other  special  applications. 

Throughout  the  morning  sessions  and 
workshops,  speakers  described  not  only 
front-end  systems  but  also  DiLitho  and 
other  methods  of  printing.  During  the 
Tuesday  session  three  speakers  deliv¬ 
ered  non-technical  talks. 

Thomas  H.  Wood,  executive  vice- 
president  and  general  manager  Atlanta 
Journal  and  Constitution  asked  the  at¬ 
tendees  to  consider  themselves  as 


economic  planners  and  decide  whether 
or  not  to  purchase  a  particular  piece  of 
equipment,  or  make  a  choice  between 
several  alternatives. 

William  D.  Rinehart,  vicepresident- 
technical  ANPA/RI.  discussed  the  im¬ 
portance  of  the  Advertising  Dimension 
System  and  how  it  applies  to  all  U.S. 
newspapers. 

Cyrus  L.  MacKinnon,  president  of  the 
Courier-Journal  &  Louisville  limes 
Company  said  the  distribution  and  mar¬ 
keting  of  newspapers  to  readers  is  in 
about  the  same  status  as  was  the  produc¬ 
tion  department  of  newspapers  in  1955. 

In  his  talk  on  innovative  delivery  sys¬ 
tems.  MacKinnon  stated  that  innovation 
in  delivery  may  well  be  more  radical  than 
in  circulation  marketing  or  collection.  He 
described  their  delivery  of  Time 
magazine  and  said  in  January  of  this  year 
93.000  special  Time  preprints  had  been 
distributed  in  14  demographic  areas  of 
Louisville.  Kentucky. 

In  listing  four  innovations  that  the 
Louisville  papers  hope  to  test  soon. 
MacKinnon  did  not  elaborate  on  the  in¬ 
novations  but  did  say.  "innovations  that 
are  tcx)  wild  to  test  as  yet  might  include 
door  to  door  delivery  of  products  like 
tools  or  cosmetics." 

The  four  other  innovations  are:  tail¬ 
ored  products  delivered  by  subscription 
from  the  news  department,  for  example, 
unused  sports  results*,  wire  stories; 
specific  information  ordered  by  reader 
from  news  summaries  in  the  run  of  press 
prixluct;  delivery  outside  traditional  time 
periods  and  liKales  and  delivery  of  cer¬ 
tain  day's  issue  without  the  full  6  or  7 
day's  subscription. 

Norman  B.  Tomlinson.  Jr.,  chairman 
of  the  board  Morristown  (N.J.)  Daily  Rec¬ 
ord,  talked  about  the  installation  and 
operation  of  the  MGD  Total  electronic- 
publishing  system. 

Two  other  speakers.  Kenneth  C. 
Bronson,  vicepresident  Pittshurft 
(Kans.)  Sun  and  Earl  Bullard,  vice- 
president  and  director  of  organization 
and  planning  Louisville  Courier-Journal 
and  Times,  reviewed  the  operation  and 
installation  of  the  Computype  System 
and  the  Atex  Terminal  System  respec¬ 
tively. 

Erwin  Jaffe.  director,  ANPA/RI  Re¬ 
search  Center,  brought  the  session 
members  up  to  date  on  the  extensive  re¬ 
search  investigation  of  the  use  of  dry  off¬ 
set  at  the  Easton,  Pa.,  headquarters. 

Jaffe  said  one  of  the  pioneers  of  dry 
offset  was  Ron  White,  now  president  of 
the  Goss  Company,  when  he  was  pro¬ 
duction  director  of  Gannett. 

Jaffe  warned  the  audience  that  dry 
offset  is  not  a  clean-cut  simple  process  to 
install  in  newspapers.  He  said  there  are 
many  questionable  areas  to  consider  be¬ 
fore  you  install  dry  offset  but  based  upon 
further  testing,  he  hopes  to  be  able  to 
define  additional  parameters  for  use  of 
this  process. 
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Xerox  ends  funding 
of  magazine  articles 


A  debate  started  by  a  letter  to  the 
Ellsworth  American,  a  Maine  weekly,  by 
author  E.  B.  White,  has  convinced 
Xerox  Corporation  to  suspend  its 
underwriting  of  magazine  articles. 

The  company,  which  sponsored  a 
23-page  article,  “Travels  Through 
America"  by  Harrison  Salisbury  in  Es¬ 
quire  magazine  last  February,  provoked 
a  nation-wide  controversy  among  writers 
who  viewed  the  action  as  a  dangerous 
precedent  for  encroachment  by  advertis¬ 
ers  onto  independent  editorial  territory. 

Under  its  arrangement  with  Esquire, 
Xerox  paid  the  magazine  to  commission 
Salisbury,  a  former  associate  editor  of 
the  New  York  Times,  to  write  the  piece. 
Esquire,  on  its  part,  received  a  $1 15.000 
advertising  package  from  Xerox  for  one 
year. 

In  addition.  Xerox  agreed  not  to  inter¬ 
fere  with  or  influence  the  article  (for 
which  Salisbury  received  $40,000  plus 
S15.0(X)  expenses)  and  to  run  full-page 
ads  both  before  and  after  it.  And  if  the 
corporation  did  not  like  Salisbury's 
work.  Esquire  was  free  to  publish  it 
without  returning  the  company's  money, 
and  without  identifying  it  with  Xerox. 

This  arrangement  caused  White,  76.  a 
former  editor  and  writer  for  The  New 
Yorker  now  living  in  rural  Maine,  to 
"jump."  he  said  this  week.  "And  when  1 
jump.  1  jump  in  the  direction  of  a  type¬ 
writer."  where  he  wrote  a  letter  to  the 
Ellsworth  paper  calling  the  cooperative 
effort  a  disaster  for  freedom  of  the  press. 

Learning  of  this  letter.  Xerox,  which 
had  been  planning  two  other  similar 
projects,  wrote  White  for  a  further 
explanation  of  his  views.  A  long  corres¬ 
pondence  between  the  two  followed  and 
led  to  Xerox's  suspension  of  its  jour¬ 
nalistic  endeavors. 

In  his  exchange  with  Xerox.  White 
wrote  that  he  felt  the  arrangement  was 
ominous. 

"It  was  as  though  Esquire  had  gone  on 
relief,  was  accepting  its  first  welfare 
payment,  and  was  not  its  own  man  any 
more." 

“Whenever  money  changes  hands, 
something  goes  along  with  it — an  intan¬ 
gible  something  that  varies  with  the  cir¬ 
cumstances.  It  would  be  hard  to  resist 
the  suspicion  that  Esquire  feels  indebted 
to  Xerox,  that  Mr.  Salisbury  feels  in¬ 
debted  to  both,  and  that  the  ownership  or- 
sovereignty  of  Esquire  has  been  nibbled 
all  around  the  edges." 

Underwritten  Journalism.  White  said, 
is  an  invitation  to  corruption  and  abuse. 
"A  funded  article  is  a  tempting  morsel 
for  any  publication — particularly  for  one 
that  is  having  a  hard  time  making  ends 
meet." 


“A  funded  assignment  is  a  tempting 
dish  for  a  writer,  who  may  pocket  a 
much  larger  fee  than  he  is  accustomed  to 
getting.  And  sponsorship  is  attractive  to 
the  sponsor  himself,  who  .  .  .  feels  an 
urge  to  penetrate  the  editorial  columns 
after  being  so  long  pent  up  in  the  adver¬ 
tising  pages." 

"I  don't  want  IBM  or  the  National 
Rifle  Association  providing  me  with  a 
funded  spectacular  when  I  open  my 
paper."  he  added.  "1  want  to  read  what 
the  editor  and  publisher  have  managed  to 


dig  up  on  their  own — and  paid  for  out  of 
the  till." 

In  defense  of  Xerox's  action.  W.  B. 
Jones,  director  of  communications, 
explained  that  the  corporation  saw  the 
sponsorship  as  an  extension  of  its  financ¬ 
ing  of  television  programs,  “never  about 
our  business  in  any  way;  in  some  cases 
they  were  so  controversial  that  custom¬ 
ers  tossed  out  their  Xerox  machines." 

And  Esquire  editor  Arnold  Gingrich 
wrote  in  an  open  letter  in  the  June  issue 
of  the  magazine.  "Looking  back  on  the 
whole  affair  now.  1  feel  proud  of  our 
author  .  .  .  and  of  our  sponsor,  and  by 
no  means  ashamed  of  ourselves.  In  fact, 
given  the  same  set  of  ground  rules,  I  can 
see  no  reason  not  to  welcome  the  idea  of 
an  encore." 


New  York  Times  returns 
to  its  original  format 


The  New  York  Times  will  change  its 
format  on  September  7  from  eight  col¬ 
umns  to  six  columns  for  news  and  dis¬ 
play  advertisements  in  nine. 

The  new  nine-column  display  advertis¬ 
ing  format  will  be  in  accord  with  the  "C" 
category  of  the  advertising  dimension 
standards  recommended  by  the  Ameri¬ 
can  Newspaper  Publishers  Association. 

The  six-column  measure  for  news  will 
be  a  return  to  the  original  format  used  by 
The  Times  in  its  debut  on  September  18. 
1851.  That  format  remained  in  use  until  a 
seven-column  measure  was  introduced 
on  December  4,  1865.  The  current 
eight-column  configuration  was  adopted 
on  April  1 .  1913. 

"The  reasons  for  the  change  are  to 
give  the  reader  a  more  open,  easier-to- 
read  format  and  to  conserve  newsprint  in 
order  to  lower  costs  and  minimize  future 
advertising  rate  increases."  Arthur  O. 
Sulzberger,  publisher,  said. 

Page  sizes  and  type  faces  will  remain 
the  same  as  they  have  been.  News  col¬ 
umns  will  be  wider.  Several  Sunday  sec¬ 
tions  already  use  the  six-column  format 
for  news. 

Newsprint  saved 

The  new  format  will  permit  the  Times 
to  reduce  the  size  of  an  88-page  paper  to 
84  pages  without  any  reduction  in  con¬ 
tent.  This,  along  with  a  number  of  other 
changes  made  last  year,  will  result  in  a 
saving  of  newsprint  of  approximately  5 
percent  a  year.  The  price  of  newsprint, 
now  at  $285  a  ton.  has  increased  by  more 
than  50  percent  since  late  1973.  In  1975. 
the  Times  consumed  265.000  tons  of  it. 

The  overall  width  of  a  Times  page  will 
remain  at  14'/i  inches.  The  present 
printed  column  width  of  1%  inches  will 
be  reduced  to  I  Vi  inches  for  advertise¬ 
ments  and  raised  to  214  inches  for  news. 


Advertising  makeup  will  be  based  on 
2,700  lines  to  one  page  instead  of  the 
current  2,400,  and  advertising  rates  per 
line  will  remain  the  same. 

The  column  changes  will  apply  to  all 
the  weekday  and  Sunday  pages  of  the 
Times  with  the  exception  of  the  New 
York  Times  Magazine  and  Sunday  Book 
Review.  Column  sizes  and  ad  rates  will 
remain  the  same  for  both. 

Classified  advertisements  presently 
printed  in  a  lO-columns-to-a-page  mea¬ 
sure  will  continue  to  be  printed  in  this 
width. 

Web  size — the  width  of  newsprint  rolls 
used  by  the  Times — will  remain  un¬ 
changed  at  58  inches. 

Page  and  column  widths  have  been 
periodically  reduced  over  the  years  in 
response  to  escalating  newsprint  costs. 
Web  size  also  has  been  narrowed  in  sev¬ 
eral  stages  from  64  inches  in  1958  to  the 
present  58  inches.  This  modification  has 
resulted  in  a  reduction  in  width  of  a 
single  Times  page  from  16  to  I4'/2  inches. 
The  width  of  a  single  column  has  been 
gradually  narrowed  in  the  same  period  of 
time  from  2  inches  to  1%  inches. 

In  making  these  new  changes,  the 
Times  joins  several  newspapers  that 
have  sought  similar  solutions  to  the 
higher  costs  of  raw  materials.  Among  the 
major  markets  where  six-on-nine  is,  or 
will  be,  a  standard  are  Chicago,  Cincin¬ 
nati,  Cleveland,  Houston.  Memphis, 
Washington,  Pittsburgh,  Denver  and 
Phoenix. 

*  ♦  ♦ 

The  Washington  Post  and  Washington 
Star  are  planning  to  switch  to  a  6-column 
editorial,  9-coIumn  ad  format  on  August 
2.  The  Post  will  retain  an  8-column  for¬ 
mat  on  the  front  page. 

EDITOR  &  PUBLISHER  for  June  19,  1976 


Sports  editors  urged 
to  hire  more  women 


By  Carla  Marie  Rupp 

Last  year  sports  editors  in  Kansas  City 
batted  around  talk  of  their  "token" 
women  sportswriters  and  scanty  cover¬ 
age  of  women  sports.  With  the  "sports 
explosion."  most  found  space  too  pre¬ 
cious  for  allotment  to  women  athletes. 

But  this  year,  instead  of  burying  it 
somewhere  in  the  program.  "Women  in 
Sports"  introduced  the  June  6-9  agenda 
of  the  3rd  Associated  Press  Sports 
Editors  convention  in  New  Orleans. 

The  attitude  of  the  women's  panel 
caused  a  number  of  the  about  150  in 
attendance — male,  white  and  around 
40 — to  consider  the  possibility  of  women 
sportswriters  and  writing  more  about 
women's  sports.  The  men  questioned 
where  they  could  find  competent  females 
knowledgeable  about  sports. 

Took  a  pay  cut 

Jane  Gross,  one  of  the  panelists  and  a 
sportswriter  for  Ncnxday  who  covers 
the  New  York  Nets,  said  there  are  20 
women  on  the  research  staff  of  Sports 
II  lust  rated  who  are  "very  unhappy 
there."  Gross  worked  at  the  magazine, 
but  took  a  pay  cut.  she  said  to  go  to 
Newsday  and  cover  the  Nets  and  Jets. 
She  says  the  women  at  Sports  Illustrated 
draw  salaries  of  $17-25.000.  But  men 
from  some  of  the  smaller  newspapers 
said  they  could  never  lure  a  woman  away 
from  a  job  with  a  relatively  high  salary. 

Christie  Blatchford.  general  sports 
columnist  for  the  Toronto  Globe  and 
Mail,  in  the  question-answer  part 
suggested  the  sports  editors  should  look 
at  women  in  other  parts  of  the  paper  as 
potential  sports  writers. 

Celeste  Ulrich,  president  of  the 
American  Alliance  for  Health.  Physical 
Education  and  Recreation  and  Professor 
at  the  University  of  North  Carolina  at 
Greensboro,  said  the  men  are  "going  to 
have  to  help  educate  women  to  be 
sportwriters."  to  start  little  girls  doing 
tasks  related  to  sports  instead  of  always 
boys.  "Opportunities  in  sportswriting 
should  be  equalled  out."  she  said. 

Smith  Barrier,  executive  sports  editor 
of  the  Greensboro  (N.C.)  News-Record 
moderated  the  panel.  He  noted  that  a 
way  women  athletes  can  help  those  who 
"come  after"  and  give  women  the  sup¬ 
port  they  deserve  is  to  become  sports  re¬ 
porters.  It  was  said  that  "power  comes 
from  news  judgment."  and  that  by 
"working  up  .  .  .  someday  there  may 
be  women  sports  editors"  at  the  APSE 
meetings. 

Ulrich  praised  Barrier  in  her  talk  for 
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“trying  to  treat  sports  in  an  asexual 
manner."  but  cited  where  newspapers 
"continue  the  sexist  leaning  in  heads  and 
copy."  She  said,  however,  that  women 
in  sports  have  not  provided  much  help 
for  sports  writers  either. 

She.  nevertheless,  lambasted  the  men 
for  "bias."  pointing  out  the  “mystique 
of  the  Boys'  Club".  She  said  sports 
photos  "always  emphasize  'breasts  and 
butt.' 

"You  direct  the  news  rather  than  re¬ 
flect  it." 

The  sports  department,  she  said,  is 
the  "last  bastion  of  male  retreat. 

.  .  .  Males  are  always  favored 

when  strength  and  endurance  are  fea¬ 
tured."  She  told  the  men  that  as  she  has 
read  the  sports  section,  she  has  “read 
hardly  anything  about  women. 

"A  few  years  ago.  I  used  to  take  copy 
on  women  sports  to  the  Baltimore  San 
and  the  sports  department  looked  at  me 
like  I  was  in  the  men's  men  .  .  .  You 
(men)  have  created  the  sports  blinders." 

It's  easy,  she  said,  for  men  to  suggest 
that  women  are  not  interested  in  sports 
so  why  write  about  it  (women's  sports). 
But  Ulrich  said  the  APSE  has  a 
"responsibility  for  a  full  sport  press." 

What  it  is  like 

Christie  Blatchford  and  Jane  Gross 
each  told  the  APSE  what  it  is  like  to  be 
women  and  cover  male  sports.  Each 
have  had  some  problems,  but  said  they 
are  examples  that  women  can  success¬ 
fully  cover  sports  in  general  without 
specifically  being  assigned  to  women's 
sports. 

"I'm  excited  about  things  1  do."  said 
Blatchford.  She  covers  the  Toronto 
Toros  of  the  World  Hockey  League,  the 
Toronto  Maple  Leafs  in  the  National 
Hockey  League  and  the  Toronto  Ar¬ 
gonauts  of  the  Canadian  Eootball 
League.  She  says  she's  not  allowed  to 
travel  on  the  Leaf  s  charter  flights  be¬ 
cause  she  is  a  woman,  "but  there  are 
stewardesses  .  .  . 

"Support  your  women  sportswriters. 
and  don't  just  give  them  womeny  things 
to  do  .  .  .  Of  course,  you  should  have 
more  stories  on  women's  sports:  Then 
you  may  have  the  problem  of  sending  in 
a  man  to  cover  the  women  in  the  dressing 
room . ' ' 

She  said  the  APSE  ought  to  draft  a 
resolution  supporting  women  in  (male) 
dressing  rooms.  (It  didn't.) 

Gross  said  her  problems  "are  getting 
fewer  and  fewer."  She  said  she  would 
like  to  see  more  women  sports  writers 
cover  men's  sports.  The  daughter  of 
New  York  Post  sports  writer  Milton 
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Gross.  Gross  covers  the  Jets  and  Nets  as 
a  regular  beat  reporter. 

In  January  1975.  Gross  was  hired  by 
Newsday  in  general  sports.  The  Knicks 
let  her  into  their  locker  room  the  first 
night  she  was  there.  Eventually  she  had 
access  to  the  Net's  locker  room;  then, 
finally,  every  locker  room  in  the  Ameri¬ 
can  Basketball  Association,  "but  not 
right  away."  Much  of  her  getting  her  job 
done  came  about  by  the  teams  taking 
votes  and  agreeing  to  admit  her. 

Men  are  naked 

"Yes.  the  men  are  naked. 

"Only  a  couple  are  left  who  are 
bothered  by  it  .  .  .  and  a  few  still  re¬ 
main  dressed  (when  I  come  in). 

"The  players  are  fairer  (to  me)  than 
the  sportswriters."  Within  the  ABA. 
said  Gross,  she  has  “stopped  being 
treated  as  a  freak.  The  other  reporters, 
especially  the  older  ones,  are  still  un¬ 
nerved.  Some  are  openly  hostile.  The 
players  really  have  adjusted  much  better 
than  the  writers." 

She  said  she  doesn't  think  a  woman 
necessarily  writes  about  women's  sports 
better  than  men.  nixing  the  idea  that  men 
don't  understand  women  and  vice  versa. 

It  is  good,  she  said,  that  she  is  a 
woman  covering  male  sports.  “I  am  not 
a  man."  therefore,  she  said,  she  gets 
different  answers  when  asking  questions. 
"So  there's  the  possibility  that  1  may 
come  up  with  an  original  story."  Gross 
thinks  she  is  better  off  then  a  man  be¬ 
cause  she  “will  never  be  a  pack  reptirter 
and  be  influenced  by  the  family  (the 
team)."  She  said  that  even  though  she 
isn't  a  part  of  the  'family,'  the  athletes 
have  accepted  her  "with  a  great  deal 
more  equanimity  than  other  reporters." 


Gross  Blatchford 


Bob  Healy,  executive  editor  of  the 
Boston  Globe,  talked  about  the  "Impor¬ 
tance  of  the  Sports  Pages." 

"Any  editor  worth  his  damn  knows 
sports  sells  newspapers  ...  I  can't 
think  of  a  better  way  to  get  a  reader," 
Healy  said. 

Touching  on  the  ethics  issue  of  the 
last  convention,  Healy  hoped  “free 
tickets  have  stopped"  and  said  "papers 
have  got  to  commit  themselves  to  pay 
their  own  way." 
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Teton  Dam  collapse 
inundates  weekly 


Guam  daily  skips 
2  days  due  to 
Typhoon  Pamela 


By  Peter  B.  Maupin 

Publishers  axed  ad-news  ratios  and 
editors  ordered  extra  runs  as  a  public 
serv  ice  during  coverage  of  the  flood  fol- 
lowing  collapse  of  Idaho’s  Teton  Dam 
June  5.  Eastern  Idaho  newspapers  also 
used  boats,  four-wheel  drive  vehicles, 
private  aircraft  and  even  National  Guard 
helicopters  to  distribute  special  editions 
to  flood  victims. 

The  Teton  Dam  flood  caused  an  esti¬ 
mated  SI. 2  billion  damage  and  has  left 
thousands  jammed  in  makeshift  refugee 
centers — most  facing  the  prospect  of  re¬ 
building  their  homes  and  lives  from 
scratch. 

Among  those  starting  over  are  John  C. 
and  Roger  Porter,  publishers  of  the  Rc.\- 
hin}:  Standard  and  Jonnnd  which  pub¬ 
lishes  on  Tuesday  and  Thursday.  Believ¬ 
ing  his  city  would  not  be  hard  hit.  Roger 
Porter's  new  sman’s  instinct  had  him  in  a 
plane  taking  pictures  as  15  feet  of  water 
swept  through  his  printing  plant.  Equip¬ 
ment.  press,  and  paper  were  destroyed. 

In  a  special  six-page  edition  printed  by 
the  Blackfoot  News,  a  daily  about  50 
miles  south  of  Rexburg.  Porter  bannered 
"Devastating  flood  waters  can’t  drown 
our  spirits."  He  told  readers  a  local  man 
"took  me  up  in  his  airplane  for  most  of  the 
aerial  photographs  .  .  .  sadly.  1  should 
have  been  moving  equipment  out  of  our 
business." 

Some  type  and  most  photographs  for 
the  special  issue  came  through  facilities  at 
Ricks  College,  built  on  high  ground  at 
Rexburg’s  edge.  It  is  now  a  refugee  center 
for  more  than  4.0(X)  persons.  Blackfoot 
donated  some  typesetting  and  its  press 
time. 

Porter  has  indicated  he  will  resume 
regular  publication  this  month  using 
equipment  being  traded  to  Compugraphic 
Corp.  this  week  by  the  Blackfoot  News. 
A  press  has  been  ordered  from  Arizona. 
The  Idaho  State  Journal  at  Pocatello  has 
offered  paper  and  a  photo  setter,  and 
other  members  of  the  Idaho  Newspaper 
Association,  aid  of  every  description. 

IN  A  executive  director  William  Moon 
and  Mayor  of  Rexburg  has  issued  a  na¬ 
tionwide  appeal  for  funds  to  help  the 
Porters,  since  "This  is  a  very  unusual 
disaster  ...  I  don’t  recall  any  case  in 
which  not  only  is  the  paper  gone,  but  so 
is  the  downtown,  so  is  the  trading  area, 
and  so  even  are  the  subscribers’  homes — 
all  for  the  foreseeable  future.  Their  entire 
circulation  area  is  affected." 

Other  papers  suspended  are  the  East¬ 
ern  Idaho  banner  and  the  (Dubois) 
Enterprise-Citizen,  both  owned  by  the 
Porter  family.  The  breniont  County 
Chroniele-News  of  St.  Anthony  is  being 


printed  by  the  Preston.  Idaho,  weekly 
until  the  Porters  rebuild  their  Job  shop. 
Three  dailies  and  two  other  weeklies  in 
the  flooded  area  had  no  interruptions  in 
publishing. 

In  Idaho  Falls,  the  Post-Rei;ister's 
coverage  so  impressed  the  command 
center  of  the  Idaho  National  Guard  that 
the  paper  was  offered  helicopter  distribu¬ 
tion  if  it  would  provide  a  reprint  of  the 
public  service,  news  and  photo  coverage 
published  Monday.  June  7 — two  days 
after  the  disaster. 

"We  took  them  upon  their  offer."  says 
editor  and  general  manager  J.  Robb 
Brady.  "We  picked  up  12  pages  and  made 
another  1.2(X)-paper  run  June  8." 

Publications  held 
liable  for  reviews 
of  obscene  movies 

Review  of  obscene  movies  and  books 
in  publications  that  are  sent  through  the 
mails  are  in  violation  of  federal  law  .  a 
U.S.  District  Court  judge  ruled  in  Wichi¬ 
ta.  Kans.  (June  9). 

Judge  Frank  Theis  issued  the  ruling  in 
denying  a  motion  by  Alvin  Goldstein. 
James  Buckley  and  Milky  Way  Produc¬ 
tions  Inc.,  seeking  dismissal  of  a  charge 
they  violated  federal  law  by  mailing  in¬ 
formation  on  how  allegedly  obscene 
movies  could  be  obtained. 

Theis  ruled  that  publications  are  under 
no  obligation  to  investigate  their  adver¬ 
tisers.  but  "that  if  a  publication  had  evi¬ 
denced  requisite  knowledge  of  the  con¬ 
tents  and  character  of  a  movie  or  book 
by  writing  a  review  of  such,  and  if  the 
review  also  contains  information  as  to 
where,  or  w  ho.  or  from  whom  such  book 
or  movie  may  be  obtained,  and  if  the  pub¬ 
lication  containing  the  review  is  sent 
through  the  mails,  persons  mailing  that 
publication  are  subject  to  the  same  ob¬ 
scenity  standards  ...  as  if  they  had 
mailed  the  book  or  movie  itself." 

The  defendants,  who  also  are  charged 
with  mailing  allegedly  obscene  issues  of 
Screw  and  Smut  magazines  into  the  state, 
are  on  trial  in  Wichita. 

Don  Granger,  director  of  community 
affairs  for  the  Wiehita  Ea^le  and  Beaeon, 
testified  he  found  both  publications  have 
literary  and  serious  political  value,  and 
found  neither  publication  offensive  under 
those  standards. 

His  views  contrasted  with  those  ex¬ 
pressed  a  week  earlier  by  a  literature 
professor  at  the  University  of  Kansas  and 
a  psychiatrist  at  the  Menninger  Founda¬ 
tion. 


The  Paeifie  Daily  News,  the  Gannett 
newspaper  on  the  Western  Pacific  island 
of  Guam,  had  to  shut  down  for  two  days 
last  month  while  the  island  was  being 
lashed  by  Supertyphoon  Pamela. 

Pamela  (storms  with  winds  of  more 
than  65  miles  an  hour  are  classified  as 
typhcxins  and  those  with  winds  of  more 
than  I.^O  miles  an  hour  are  superty¬ 
phoons)  had  sustained  winds  of  140  miles 
an  hour  as  it  hit  Guam,  with  gusts  to  160. 

For  16  straight  hours  winds  of  more 
than  100  miles  an  hour  were  recorded. 

"We  could  have  published  a  news¬ 
paper  on  both  days  we  missed."  pub¬ 
lisher  Robert  E.  Udick  said,  "but  we 
couldn’t  ask  our  carriers  to  go  out  in 
those  winds  and  deliver  it." 

The  Pacific  News  Building,  a  lO-story 
concrete  structure  in  downtown  Agana. 
is  typhoonproof.  But.  as  an  extra  precau¬ 
tion.  the  first  two  floors  of  the  building 
were  covered  with  aluminum  shutters  to 
prevent  damage  from  flying  coconuts 
and  other  debris. 

As  Pamela’s  winds  began  to  subside 
staffers  began  planning  an  extensive  edi¬ 
tion  of  the  Sunday  News  to  chronicle  the 
supertyphoon  and  the  devastating  effect 
it  had  on  Guam.  Damage  estimates  on 
the  island  have  reached  S5(X)  million  and 
President  Ford  has  termed  Guam  a  major 
disaster  area. 

The  Sunday  edition,  coordinated  by 
managing  editor  George  Blake,  was  32 
pages  plus  the  24-page  Islander  magazine 
which  had  been  printed  earlier  in  the 
week. 

The  edition  contained  no  advertising. 
"We  couldn’t  be  sure  any  businesses 
were  still  there."  Udick  said.  "And  the 
ones  that  were  would  be  unable  to  open 
until  the  debris  was  cleared  and  that 
could  have  been  days." 

The  first  24  pages  of  the  edition  were 
devoted  to  coverage  of  Supertyphoon 
Pamela,  with  4  pages  each  for  wire  and 
sports  news. 

Heavy  coverage  of  the  storm's  after- 
math  continued  to  dominate  the  Pacific 
Daily  News  coverage  for  the  next  two 
weeks.  At  the  end  of  the  first  week  after 
Pamela,  the  Daily  News  had  published 
171  storm-related  stories.  173  storm- 
related  photos  and  56  storm-related  news 
briefs. 

The  Sunday  News  edition  of  May  23 
also  became  the  Guam  newspaper's  best 
seller.  Normal  Sunday  sales  of  about 
17. OCX)  were  more  than  doubled  and.  with 
three  press  runs  in  the  week  after  the 
storm,  a  total  of  36.200  copies  were 
printed. 

The  paper  of  Monday.  May  24.  which 
also  devoted  the  majority  of  its  space  to 
storm  coverage,  also  was  a  sales  leader. 
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Fellowships 
awarded  to 
24  newsmen 

Twenty-four  fellowships  for  profes¬ 
sional  journalists,  funded  by  the  National 
Endowment  for  the  Humanities,  have 
been  awarded  by  the  University  of 
Michigan  and  Stanford  University  for  the 
1976-1977  academic  year. 

The  fellowship  program,  starting  its 
fourth  year  under  NEH  sponsorship,  al¬ 
lows  12  journalists  to  undertake  nine 
months  of  study  at  each  university. 

Starting  in  September,  the  Fellows  will 
begin  their  non-degree  program,  inde¬ 
pendent  study  and  participating  in 
specially-designed  seminars. 

Each  Fellow  receives  a  stipend  equiva¬ 
lent  to  salary,  up  to  a  maximum  of 
$15,000  for  the  nine-month  period.  The 
NEH  is  a  federal  agency  established  in 
1%5  with  the  aim  of  providing  financial 
support  to  individuals  and  institutions 
engaged  in  the  production  and  dissemi¬ 
nation  of  humanistic  knowledge. 

The  NEH,  in  making  the  announce¬ 
ment  of  the  Michigan  and  Stanford 
grants,  explained:  “The  purpose  of  these 
fellowships  is  to  give  professional  jour¬ 
nalists  an  opportunity  to  stand  back  from 
their  work  for  an  extended  period  and 
examine  in  historical,  social,  cultural  and 
philosophical  perspective  the  bodies  of 
knowledge  upon  which  their  profession 
draws. 

“Its  intention  is  to  deepen  their  under¬ 
standing  of  the  humanistic  content  of  the 
profession  and  to  improve  the  quality  of 
their  leadership  in  their  profession.” 

The  Michigan  program  is  directed  by 
Prof.  Ben  Yablonky  of  the  U-M  depart¬ 
ment  of  journalism.  The  program  at  Stan¬ 
ford  is  under  the  direction  of  Prof.  Lyle 
M.  Nelson,  chairman  of  the  department 
of  communication,  and  Harry  N.  Press, 
managing  director. 

Fellows  at  The  University  of  Michigan 
and  their  intended  areas  of  study: 

COLORADO 

WILLIAM  BUZENBERG,  29,  City  Editor.  Colorado 
Springs  Sun,  Colorado  Springs.  Colorado.  World  politics, 
laws  and  international  organizations. 

ILLINOIS 

DENNIS  MONTGOMERY,  29,  Correspondent,  The  As¬ 
sociated  Press.  Centralia,  Illinois.  Free  tri^  vs.  free  press — 
theory  of  law  and  history,  political  science,  philosophy. 
MASSACHUSETTS 

ELIZABETH  POND,  39,  Moscow  Correspondent .  Christ¬ 
ian  Science  Monitor,  Boston.  Massachusetts.  American  and 
British  history, 
r  MICHIGAN 

STEPHEN  CAIN,  34.  Staff  Writer,  De/roif  Neai.  Detroit, 
Michigan.  Structure  of  contemporary  American  society — 
cultural  anthropology,  history  and  philosophy. 

JERRY  MORTON.  32,  ColumnistyEditorial  Writer,  Battle 
■  Creek  Enquirer,  Battle  Creek.  Michigan.  Rise  of  major  reli¬ 

gions  in  Middle  East — cooperative  history,  religion,  literature. 

VIVIAN  OATES,  30,  Editor  and  Pu^sher,  Towne 
Courier,  East  Lansing.  Michigan.  Urban  affairs — U.S.  his¬ 
tory,  philosophy,  sociology. 

MINNESOTA 

DANIEL  WASCOE,  Jr.,  3 1,  Metropolitan  Affairs  Report¬ 
er,  Minneapolis  Tribune,  Minneapolis,  Minnesota.  Met¬ 
ropolitan  atlairs — historical,  ecological,  environmental  and 
cultural  aspects. 

NEW  HAMPSHIRE 

KEVIN  LOWTHER.  34,  Editorial  Page  Editor,  Keene 
Sentinel,  Keene  New  Hampshire.  Literature  of  race  rela¬ 
tions. 

NEW  YORK 

MELBA  TOLLIVER.  37,  Reporter,  WABE-tv.  New 
York.  U.S.  history — especially  black  studies  and  feminist  and 
black  American  literature. 
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NORTH  CAROLINA 

RICHARD  MASCHAL,  31.  Cultural  Affairs  Reporter, 
Charlotte  Observer,  Charlotte,  North  Carolina.  U.S.  cultural 
history. 


OHIO 


MICHAEL  CLARY.  33,  Reporter.  Akron  Beacon  Journal, 
Akron,  Ohio.  Study  of  traditional  work  ethic — history, 
sociology,  philosophy,  psychology,  contemporary  literature. 
WISCONSIN 

BARBARA  ABEL.  34,  Reporter,  Milwaukee  Journal, 
Milwaukee.  Wisconsin.  Cultural  and  intellectual  history; 
comparative  world  institutions. 

DISTRICT  OF  COLUMBIA 

KAY  MILLS,  35,  reporter.  Newhouse  News  Service. 
Washington.  D.C.  American  social  movements,  American 
history,  sociology. 


FLORIDA 

ROB  ELDER.  37,  special  projects  writer,  Miami  Herald. 
Latin  American  social  and  intellectual  history,  immigration, 
urban  studies. 

IDAHO 

LAWRENCE  GARDNER.  37.  editor.  Idaho  Free  Press, 
Nampa.  Idaho.  Philosophy,  ethical  standards.  American 
studies. 

ILLINOIS 


RICHARD  FOSTER.  37,  editorial  writer,  Chicago  Sun- 
Times.  International  economics.  American  political  and  intel¬ 
lectual  history.  Middle  Eastern  history. 


KENTUCKY 

FRANK  ASHLEY,  34,  reporter,  Louisville  Courier- 
Journal.  Modern  thought  and  literature;  creative  writing. 
MASSACHUSETTS 

JAMES  WORSHAM.  32,  education  reporter,  Boston 
.Globe.  The  "new  blue  collar  movement”  and  its  effect  on 
political  processes. 

MICHIGAN 

JAMES  HARPER,  37,  reporter,  Detroit  Free  Press.  Com¬ 
parative  world  religions,  the  role  of  religion  in  the  political 
and  social  development  of  the  United  States. 

NEW  JERSEY 

DAVID  CORCORAN,  29,  editorial  writer,  Bergen  Record, 
Hackensack,  N.J.  American  history. 

NEW  YORK 

STAN  ISAACS,  42,  columnist.  Newsday,  Garden  City, 
Long  Island.  N.Y.  The  feminist  movement,  changing  family 
life  styles. 

PENNSYLVANIA 

PAUL  JABLOW,  35,  education  reporter,  Philadelphia  In¬ 
quirer.  American  history,  educational  philosophy. 
WASHINGTON 

SOLVEIG  TORVIK.  36,  consumer  affairs  reporter.  Seat¬ 
tle  Post-Intelligencer.  History,  political  science,  philosophy. 
WISCONSIN 

DENISE  TABET.  29.  public  affairs  producer.  WHA-tv, 
Madison.  Wis.  The  foundation  of  societal  changes,  history, 
philosophy . 


An  invitation  to  bid 
on  a  pre*production 
publishing  system  from  the 
Chicago  Tribune 

During  the  week  of  August  2,  1976,  the  Chicago  Tribune  will  accept 
proposals  from  qualified  vendors  for  the  Editorial  and  Classified  Advertising 
portions  of  a  Publishing  System. 

The  Publishing  System  of  the  Chicago  Tribune  must  be  a  full-function 
system  capable  of  responding  to  the  Editorial  and  Classified  Advertising  re¬ 
quirements.  The  Editorial  subsystem  must  be  capable  of  servicing  all  news, 
features,  sports,  and  other  editorial  aspects  of  a  large  metropolitan  newspaper. 
The  Classified  Advertising  subsystem  must  be  capable  of  servicing  all  ad 
taking,  billing,  customer  service,  credit  and  composition  requirements  of  the 
Chicago  Tribune.  Both  the  Editorial  and  Classified  subsystems  must  contain 
extensive  hyphenation  and  justification  capabilities. 

The  system  should  provide  high  availability  and  be  capable  of  producing 
quick  response  to  any  and  all  requests  irrespective  of  time,  position  or  current 
resource  loading. 

The  system  will  consist  of  336  terminals,  41  printers,  and  a  data  base  of  at 
least  203,000,000  characters,  excluding  system  requirements.  The  terminals, 
associated  controllers  and  the  basic  system  should  be  adequately  redundant 
and  easily  maintained. 

The  system  should  be  able  to  accept  input  from  local  arid  remote  VDT’s 
(including  portable  terminals),  from  local  OCR  scanners,  from  any  and  all  ex¬ 
isting  and  planned  wire  services  irrespective  of  speed,  discipline  and  protocol, 
and  optionally  from  paper  tape,  magnetic  tape  and  other  computer-oriented 
storage  media,  i.e.,  digitizers,  voice  hook-ups,  flexible  interface  to  other 
computers  and  computing  devices  and  data  banks. 

Output  from  the  system  should  include,  but  not  be  limited  to,  hot-metal 
and  photocomposition  devices,  computer-oriented  storage  media,  printed 
copy,  punched  paper  tape,  computer  output  microfilm,  and  an  archival 
storage  system. 

Detailed  specifications  are  available  on  written  request  from: 

Mr.  Richard  T.  Yu 
Chicago  Tribune  Company 
435  North  Michigan  Avenue 
Chicago,  Illinois  60611 

The  Chicago  Tribune  reserves  the  right  to  refuse  any  request 
at  its  own  discretion. 
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N.Y.  and  Ohio  courts 
strike  down  gags 


Bolles 

(Continued  from  pof’e  9\ 


Meanw  hile,  private  groups  have  added 
S7.145  in  reward  offers  to  the  S25,(KK) 
reward  made  available  for  information 
leading  to  the  arrest  and  conviction  of 
those  responsible  for  the  bomb  killing, 
for  a  total  of  S32.I45. 

Bolles  was  buried  after  church  ser¬ 
vices  on  June  16. 

He  began  as  a  reporter  for  the  Repub¬ 
lic  in  l%2  after  nine  years  with  the  As¬ 
sociated  Press.  He  joined  AP  in  New 
York  in  1953.  Earlier  he  had  worked  for 
the  Record  in  Hackensack.  N.J. 

He  wrote  a  series  of  articles  of  Mafia 
infiltration  of  Arizona  business  in  1970. 
and  won  the  Arizona  Press  Club's 
Newsman  of  The  Year  award  in  1974  for 
a  story  on  conflict  of  interest  in  the 
Legislature. 

Bolles*  stories  on  land  frauds  told  how 
salesmen  were  selling  land  for  59f  down, 
then  splitting  209f  commission  with  the 
buyer,  who  then  defaulted  on  the  sale. 
The  stories  also  named  respected 
Arizona  business  people  who  had  be¬ 
come  enmeshed  in  the  land  schemes. 

Last  year.  Bolles  had  written  that  the 
plums  of  land  development  and  gam¬ 
bling  and  restaurants  in  the  booming 
southwest  had  caught  the  attention  of 
mobsters  in  Las  Vegas.  Chicago  and  De¬ 
troit. 

ANPA  Labor  Office 
moves  to  Reston 

The  American  Newspaper  Publishers 
Association  announced  relocation  of  its 
Labor  and  Personnel  Relations  Office 
from  Chicago  to  ANPA  headquarters  in 
Reston.  Va.  effective  June  28. 

The  Labor  and  Personnel  Relations 
Office  continues  to  be  directed  by  Miles 
P.  Patrone.  ANPA  vicepresident  for 
labor  and  personnel  relations.  Among 
the  services  provided  by  the  office: 

•  A  file  of  thousands  of  newspaper 
labor  contracts  and  a  trained  staff  com¬ 
petent  to  advise  member  newspapers  on 
both  union  relations  and  employe  rela¬ 
tions  matters. 

•  Publication  of  the  weekly  ANPA 
Labor  Bulletin,  reporting  on  labor  and 
personnel  relations  matters,  the  weekly 
Labor  Letter  and  the  Top  City  Scale  Re¬ 
port  which  provides  publishers  with  cur¬ 
rent  information  on  wage  scales  and  con¬ 
tract  negotiations  in  the  nation's  30 
largest  cities. 

•  Operation  of  a  year-round  training 
program,  including  seminars  for  news¬ 
paper  negotiators  and  workshops  for 
newspaper  supervisory  personnel. 


The  Ohio  Supreme  Court  struck  dow  n 
two  gag  rules  and  the  Federal  Court  of 
Appeals  overturned  an  order  excluding 
the  public  and  press  from  a  negligence 
suit  trial  in  New  York  last  week. 

The  Ohio  high  court  ruled  that  the  two 
gag  orders  involving  the  Akron  Beacon 
Journal  and  Dayton  Newspapers  Inc. 
were  unconstitutional.  The  decisions 
were  rendered  June  8  and  11.  Both 
majority  decisions  were  written  by  Chief 
Justice  William  C.  O'Neill. 

In  Beacon  Journal  case,  decided  June 
8.  the  court  said  in  its  opinion: 

“The  majority  of  this  court  is  of  the 
opinion  that  where  the  constitutional 
right  of  a  criminal  defendant  to  a  fair  trial 
can  be  protected  by  the  traditional 
methods  of  voir  dire,  continuance, 
change  of  venue,  jury  instructions  or 
sequestration  of  the  jury,  the  press  and 
public  cannot  be  excluded  from  a  crimi¬ 
nal  trial  or  hearing  and  no  order  can  be 
made  which  prohibits  the  publishing  of 
news  reports  about  statements  made  or 
testimony  given  during  such  proceed¬ 
ings. 

“An  order  not  to  publish  cannot  be 
considered  unless  the  circumstances  are 
imperative,  and  it  appears  clearly  in  the 
record  that  defendant's  right  to  a  fair  trial 
will  be  jeopardized  and  that  there  is  no 
other  recourse  within  the  power  of  the 
court  to  protect  that  right  or  minimize 
the  danger  to  it." 

Judge  Alvin  1.  Krenzier  concurred, 
saying: 

“While  both  constitutional  rights  of 
freedom  of  the  press  and  to  a  fair  trial  are 
important,  in  the  event  of  a  conflict,  the 


First  Amendment  right  to  a  free  press 
must  take  precedence.  In  the  balancing 
of  values  it  is  the  right  of  a  free  press  that 
is  paramount." 

Judge  Walter  R.  Mansfield  held  that 
the  lower  court  order,  excluding  the  pub¬ 
lic  and  press  from  a  trial  of  a  S5  million 
negligence  suit  brought  by  Connie  Fran¬ 
cis  Garzilli.  the  singer  and  entertainer, 
“directly  contravenes"  Rule  77B  of  the 
Federal  Rules  of  Civil  Procedure. 

Judge  Mansfield  said  "the  court 
whether  used  for  civil  or  criminal  litiga¬ 
tion.  is  a  public  facility,  a  public  instru¬ 
mentality"  and  that  the  public  cannot  be 
excluded  except  in  extraordinary  cir¬ 
cumstances.  because  there  is  a  “public 
interest  in  the  quality  of  justice  being 
dispensed." 

Attorneys  for  the  New  York  Press 
Club,  and  New  York  Daily  News  pre¬ 
sented  arguments  against  the  closed 
court  order. 

Minutes  before  a  preliminary  hearing 
was  to  begin  in  a  courtroom  barred  to  the 
public  and  press.  Colorado  District 
Judge  George  Lohr  decided  to  open 
court  for  the  hearing  of  manslaughter 
charges  against  singer  Claudine  Longet. 

The  Supreme  Court  in  Washington  had 
refused  June  10  to  order  a  hearing  in  the 
Longet  case. 

When  the  entertainer  pleaded  innocent 
of  the  fatal  shooting  of  skier  Vladimir 
Sabich.  with  whom  she  had  been  resid¬ 
ing.  Judge  Lohr  also  withdrew  a  trial  gag 
order  and  allowed  transcripts  of  the  pre¬ 
liminary  hearing,  held  in  Aspen,  made 
available  to  the  press.  Lohr  scheduled 
trial  for  August  30. 
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Ink  density  level  set 


at  100  to  105 

An  on-going  quality  control  system  is 
part  of  the  daily  routine  for  management 
and  the  supervisory  group  at  the  St.  Paul 
(Minn.)  Dispatch  and  Pioneer  Press  and 
it  has  brought  about  improvement  in  ink¬ 
ing,  photo  reproduction  and  readability 
of  the  newspapers. 

Comparisons  can  now  be  made  to 
measure  product  improvement  in  the  St. 
Paul  quality  control  project,  initiated  by 
publisher  Thomas  L.  Carlin  early  in  the 
spring  of  1975  and  operative  since  July  of 
that  year.  It  is  based  on  a  planned  com¬ 
munication  system,  functioning  through 
two  coordinated  activities: 

1 .  Written  daily  reports  on  each  issue 
of  the  paper,  submitted  by  lO  or  more 
selected  (rotating)  members  of  the  90- 
person  supervisors  group,  and 

2.  A  quality  control  committee  which 
meets  weekly  to  discuss  the  previous 
week's  efforts. 

Staff  “graders"  are  asked  to  judge  in¬ 
dividual  papers  through  a  numerical  sys¬ 
tem  which  evens  out  the  grading  and 
places  results  on  a  standard  pattern. 
Only  the  graders'  home-delivered  news¬ 
papers  are  used,  giving  a  press  run  sam¬ 
ple  across  the  entire  metro  area. 


by  daily 

Such  things  as  inking  level,  clarity  of 
photos,  general  appearance,  typos, 
crooked  heads,  smudges,  creases,  tears 
and  the  like  are  considered  numerically 
to  arrive  at  each  issue's  rating.  All  13 
issues  per  week  are  graded  and  compari¬ 
sons  made. 

Those  who  are  doing  the  grading  sub¬ 
mit  a  report  on  either  the  morning,  the 
evening  or  the  Sunday  paper  for  a  period 
of  one  month.  This  usually  means  par¬ 
ticipating  for  two  30-day  periods  each 
year. 

Serving  on  the  quality  control  commit¬ 
tee  are  representatives  from 
production — pressroom,  composing 
room,  engraving  room  and  the  Dispatch 
composing  liaison  coordinator;  from 
editorial — the  graphics  editor  (who  is 
also  the  public's  ombudsman),  the  Fam¬ 
ily  Life  editor,  one  Sunday  editorial  per¬ 
son,  one  daily  editorial  person,  the  photo 
chief,  and  the  photo  color  specialist; 
from  advertising — the  administrative 
supervisor;  a  recording  secretary,  and  in 
order  to  bridge  across  departments,  a 
member  of  the  management  group  serves 
as  chairman. 

During  the  first  lO  months  of  its  exis¬ 


tence,  the  committee  concentrated  on 
three  specific  areas:  Inking  level  and 
printing;  photos,  color  photos  and  print¬ 
ing;  and  composition — typos,  heads, 
readability,  and  the  like. 

In  the  initial  stages  of  the  program,  an 
“ideal”  inking  density  level  of  lOO  to  105 
was  established.  Several  densitometer 
readings  are  made  daily  during  the  press 
runs,  and  the  Pressroom  supervisors 
now  attempt  to  continually  print  to  this 
1 00- 1 05  level  of  inking  density. 

The  second  area  of  concern  was  in  the 
quality  of  photos  and  art  used  in  the  pa¬ 
pers.  This  phase  has  been  a  continual 
problem  and  is  the  subject  of  discussion 
nearly  every  week  at  the  committee 
meeting.  Special  attention  is  given  by  the 
engraving  room  to  photos  marked  for 
either  first  or  second  front  daily  posi¬ 
tions,  the  fronts  of  the  Sunday  paper, 
and  all  color  work. 

As  a  further  precaution,  an  attempt  is 
made  to  select  the  “whitest”  rolls  of 
newsprint  for  those  fronts  which  will 
carry  full  color  pictures.  This  effort  in¬ 
volves  cooperation  between  the  news¬ 
print  warehouse  foreman  and  the  press¬ 
room  foreman. 

Continual  effort  is  made  to  eliminate 
typos,  broken  type,  mixed  lines,  uneven 
box  scores,  wrong  fonts,  spelling  errors 
and  other  mistakes  which  detract  from 
the  readability  of  the  paper. 


r 


r 


For  the  latest  news  on  no'fiiult, 
turn  to  State  Farm. 


The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  ho-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
every  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisorv. 
In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  call  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61 701 
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Merelice  K.  England  has  been  ap¬ 
pointed  manager  of  the  promotion 
department  for  The  Christian  Science 
Monitor  at  headquarters  in  Boston. 
Ms.  England  moves  up  to  this  new  as¬ 
signment  following  1  1  years  experi¬ 
ence  at  The  Christian  Science  Publish¬ 
ing  Society.  After  serving  as  a  copy¬ 
writer  in  the  Monitor's  advertising  de¬ 
partment,  she  joined  the  editorial 
staff — moving  from  an  editing  slot  on 
the  woman's  page  to  reporter  in  New 
England  news,  then  news  correspon¬ 
dent  in  the  Monitor's  midwest  bureau, 
and  then  an  assistant  editor  in  the 
overseas  news  division.  A  cum  laude 
graduate  of  Radcliffe  College,  Ms. 
England  was  in  public  relations  for  a 
Boston  mutual  fund  management 
company  before  joining  the  Monitor. 


BOSTON-WORCESTER 


Although  an  Integral  part  of  the  nation's 
6th  largest  market,  Boston-Worcester, 
Worcester  is  a  completely  separate 
newspaper  market. 

The  Worcester  Telegram  and  The  Eve¬ 
ning  Gazette  covers  70%  of  the  200,000 
households  In  Worcester  County,  every 
day 

Now  approaching  3  billion  dollars  in 
EBI  1.7  billion  dollars  in  retail  sales . 


SCHEDULE  WORCESTER  NOW 


WORCESTER  TELEGRAM  &  GAZEHE 

Daily  over  150,000;  Sunday  over  105,000 
Represented  by  CWO  &  0 


WiLi  i.AM  J.  Drummond,  Jerusalem  cor¬ 
respondent  for  the  Los  Angeles  Times, 
has  been  appointed  a  White  House  Fel¬ 
low.  Drummond  is  the  only  newsman  in 
this  year's  list  of  17  Fellows  chosen  from 
2.764  applicants.  Beginning  Sept.  I,  he 
will  spend  a  year  in  the  federal  govern¬ 
ment,  receiving  a  working  view  of  most 
agencies. 

Drummond  joined  the  Los  Angeles 
Times  in  1967  as  staff  writer,  became 
New  Delhi  bureau  correspondent  in 
1971.  and  moved  to  Jerusalem  in  1974. 
Before  Joining  The  Times,  he  was  with 
the  Louisville  Courier-Journal,  specializ¬ 
ing  in  racial  coverage  and  poverty  pro¬ 
grams.  He  holds  an  M.S.  with  honors 
from  Columbia  University  Graduate 
School  of  Journalism  and  is  working  to¬ 
ward  a  Ph.D.  in  economics  from  the 
University  of  California,  Los  Angeles. 

♦  *  * 

Doug  Reed,  director  of  public  informa¬ 
tion  at  Western  Carolina  University.  Cul- 
lowhee,  N.C.,  and  former  associate 
editor  and  Raleigh  bureau  manager  for 
the  Asheville  (N.C.)  Citizen  Times — 
named  acting  vice  chancellor  for 
development  and  extended  services  at 
the  University.  He  has  been  managing 
editor  and  city  editor  for  the  Asheville 
Citizen. 

*  *  * 

Robert  E.  L.  Baker,  will  become 
managing  editor  of  the  Freclerieksbiirg 
(Va.)  Free  Lance-Star  in  September,  it 
has  been  announced  by  Charles  S. 
Rowe,  editor  and  publisher.  Baker  is 
currently  deputy  managing  editor  of  the 
Washington  Post.  He  began  his  news¬ 
paper  career  as  a  reporter  for  the  Free 
Lance-Star  in  1947,  leaving  in  1951  to 
join  the  Post.  Baker  will  supervise  day- 
to-day  news  room  operations  of  the  Free 
Lance-Star.  Rowe,  who  will  be  relin¬ 
quishing  those  duties,  will  continue  to 
have  ultimate  responsibility  for  the  news 
and  editorial  content  of  the  paper. 

*  *  * 

Elwood  R.  Williams,  assistant  to  pub¬ 
lisher  and  business  manager  of  the 
Pasadena  Star-News — announced  that 
he  will  retire  September  1,  1976,  his  30th 
anniversary  with  the  newspaper.  Wil¬ 
liams  worked  for  the  Woodland  Demo¬ 
crat  and  was  manager  of  the  San  Fran¬ 
cisco  office  of  the  California  Newspaper 
Publishers  Association  before  joining  the 
Star-News  as  business  manager  in  1946. 
♦  *  * 

Monroe  Dodd,  former  copy  editor  and 
assistant  news  editor  of  the  Miami  (Fla.) 
Herald — named  mid-America  editor  of 
the  Kansas  City  Star  with  responsibility 
for  the  regional  news  pages  introduced  in 
outstate  editions  June  2. 

*  *  * 

Cynthia  Tank — Promoted  to  managing 
editor  of  the  Fontana  (Calif.)  Herald- 
News.  She  has  been  an  editorial  assistant 
and  staff  writer  at  the  newspaper  since 
1974. 


Newspeople 

ADAM  A.  SMYSER,  editor  of  the 
editorial  page  of  the  Honolulu  Star- 
Bulletin,  came  back  to  Pennsylvania 
State  University  at  University  Park 
early  in  June  to  receive  the  Distin¬ 
guished  Alumnus  award  from  his  alma 
mater.  Back  in  1941,  Smyser  received 
Sigma  Delta  Chi’s  award,  citing  him  as 
Penn  State’s  outstanding  journalism 
graduate. 

He  went  off  to  the  Pittsburgh  Press 
as  a  reporter  and  rewrite  man  and  to 
the  Navy  during  World  War  II,  and  then 
joined  the  Star-Bulletin  in  1946  as  a 
political  reporter.  He  went  up  the 
newsroom  ladder,  became  managing 
editor  in  1960  and  editor  in  1966.  He 
is  program  chairman  of  the  1977 
ASNE  convention  in  Honolulu. 

Among  Smyser’s  achievements  is  a 
series  of  articles  that  helped  bring  an 
end  to  Hawaii’s  century  old  policy  of 
involuntary  isolation  for  leprosy  pa¬ 
tients. 

• 

PUBLISHER  ROGER  LEMELIN  of 
Montreal’s  La  Presse  was  receiving  a 
honorary  doctorate  of  letters  from 
Laurentian  University  earlier  this 
month.  The  well-known  Quebec 
author/publisher  minced  no  words  in 
an  address  delivered  in  French. 

He  said  that  television  threatens  to 
reduce  generations  of  individuals  to 
figures  of  salt.  He  deplored  what  he 
called  the  “frightening  decadence  of 
the  written  language”  among  the 
young  and  a  corresponding  attitude  of 
helplessness  taken  by  educators. 

Lemelin,  head  of  La  Presse  since 
1972,  said  he  had  experienced  “the 
barren  condition”  of  television  over¬ 
exposure  while  writing  The  Plouffe 
Family  serial  in  the  50s,  when  he  was 
thrown  into  the  “mesmerizing  orgy  of 
the  picture  box.” 

• 

READERS  OF  THE  MILES  CITY 
(MONT.)  STAR  have  gotten  around  to 
doing  something  about  the  weather — 
they  have  written  a  nostalgic  book 
about  Montana  winters— their  own 
personal  accounts  of  rigorous  ordeals 
of  past  winters,  some  dating  back  to 
1908. 

The  Star  staff  has  put  the  accounts 
all  together  and— writes  editor  Paul 
Husted— the  book  has  been  a  fun 
project  and  even  shows  “some  prom¬ 
ise  of  earning  us  a  buck  or  two.” 
Husted  explains  the  book  tells  “every¬ 
thing  you  ever  wanted  to  know  about 
winter  but  were  too  cold  to  ask.” 

The  art  work  for  “The  Truth  about 
Montana  Winters”  is  by  Syd  Son- 
neborn,  and  the  newspaper  is  selling 
the  paperback  for  $2,  plus  25?  for 
postage  via  mail. 
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in  the  news 


J.  WARREN  McCLURE,  president  of 
McClure  Media  Marketing  Motivation 
Company,  a  Rochester-based  news¬ 
paper  service  organization,  has  given 
Rochester  Institute  of  Technology  a 
gift  of  $600,000.  McClure  first  de¬ 
veloped  an  interest  in  RIT  while 
vicepresident/marketing  for  Gannett 
Newspapers  and  organized  several 
marketing  seminars  for  Gannett  per¬ 
sonnel. 

Back  in  1973,  McClure  and  his  wife, 
Lois,  gave  a  major  endowment  fund  to 
establish  the  Institute’s  library  collec¬ 
tion  in  marketing  and  related  fields. 

RIT  president.  Dr.  Paul  A.  Miller, 
said  that  the  current  gift  to  the  insti¬ 
tute’s  anniversary  campaign  will  be 
used  to  establish  the  J.  Warren 
McClure  Professorship  in  Marketing. 

• 

THE  FALL  HIGHLIGHTS  of  the  book 
list  for  Random  House  is  headed  by  no 
less  than  three  women  journalists. 
Gloria  Emerson,  who  was  in  Vietnam 
as  a  war  correspondent  for  the  New 
York  Times  has  written  “Winners  and 
Losers,”  a  statement  about  what  the 
war  did  to  human  lives  in  America  and 
Asia.  Renata  Adler,  former  New  York 
Times  film  critic,  has  done  a  novel 
about  a  woman  journalist  titled 
“Speedboat”  and  Nancy  Dickerson, 
the  first  woman  to  become  a  network 
national  news  correspondent,  has 
written  “Among  Those  Present.”  The 
book  recounts  her  25  years  in 
Washington. 

PICK  YOUR  PROFESSION  QUICK¬ 
LY,  Wes  Gallagher  told  the  130th 
graduating  class  of  Tilton  School  in 
New  Hampshire  recently.  “There  are 
those  .  .  .  who  say  you  have  plenty  of 
time  to  decide  what  you  want  to  do. 
You  don’t.” 

Gallagher,  retiring  president  and 
general  manager  of  the  Associated 
Press,  urged  the  graduates  to  choose 
something  that  would  give  them  per¬ 
sonal  satisfaction  since  99%  of  the 
class  would  work  the  rest  of  their  lives 
at  what  they  pick. 

“The  greatest  satisfaction  I  think 
you  will  find  is  a  career  that  interests 
you  and  benefits  mankind  in  some 
way.  Then  you  will  have  a  double  re¬ 
ward.” 

by  Lenora  Williamson 

• 

Khrmit  W.  Salykr,  editor  and  pub¬ 
lisher  of  the  Rocky  Mount  (V a.)  Franklin 
News-Post — winner  of  the  George 
Mason  Award  of  the  Richmond  Chapter 
of  the  Society  of  Professional 
Journalists/Sigma  Delta  Chi  in  recogni¬ 
tion  of  significant  contributions  to  jour¬ 
nalism  by  a  Virginian. 
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Wayne  C.  Vann — appointed  marketing 
director  of  the  Statesman  Journal  News¬ 
papers,  Salem,  Oregon,  from  Santa  Fe, 
New  Mexico  where  he  was  advertising 
director  of  The  New  Mexican  for  5  years. 

*  ♦  ♦ 

Norman  Rosenberg  has  been  ap¬ 
pointed  production  director  of  the  San 
Francisco  Newspaper  Printing  Com¬ 
pany,  Inc.,  which  handles  all  non¬ 
editorial  functions  for  the  San  Francisco 
Chronicle  and  the  San  Francisco 
Examiner.  For  the  past  10  years,  Rosen¬ 
berg  held  the  same  title  at  the  Des 
Moines  Register  &  Tribune  Company. 
His  career  in  newspaper  production 
started  at  the  New  York  Times  and  the 
New  York  J oiirnal- American . 

In  addition,  two  other  production  de¬ 
partment  appointments  have  been  an¬ 
nounced:  Ray  Lanfear,  15-year  veteran 
with  San  Francisco  newspapers,  as¬ 
sumes  the  newly  created  title  of  senior 
assistant  production  manager,  and  Jack 
O’Rourke,  most  recently  production 
consultant  to  the  engineering  &  plans 
department  of  Copley  Newspapers  cor¬ 
porate  staff — has  joined  the  Newspaper 
Printing  Company  as  assistant  produc¬ 
tion  manager. 

*  *  * 

Sherwood  F.  Lasher — Promoted  to 
advertising  director  of  the  Kin}>ston 
(N.Y.)  Daily  Freeman.  He  has  been  re¬ 
tail  advertising  manager  and  succeeding 
him  to  that  post  is  William  A.  Roosa. 
Robert  Saehloff,  who  has  been  filling 
both  the  positions  of  advertising  director 
and  assistant  general  manager,  will  con¬ 
centrate  on  the  latter  duties. 

*  *  * 

Paul  Tash,  a  May  graduate  of  Indiana 
University — chosen  for  a  Marshall 
Fellowship  to  study  at  the  University  of 
Edinburgh,  Scotland. 

Tash  served  as  editor-in-chief  of  the 
Indiana  Daily  Student  newspaper,  and 
was  chosen  the  most  outstanding  senior 
in  journalism  by  the  Society  of  Profes¬ 
sional  Journalists/Sigma  Delta  Chi.  He 
is  an  intern  at  the  St.  Petersburg  (Fla.) 
Times  for  a  second  summer  before  going 
to  Scotland. 


*  *  * 

Louis  M.  Perez,  assistant  city  editor 
and  editorial  writer  for  the  Gainesville 
(Fla.)5»/; — appointed  editor  of  the  Lake¬ 
land  (Fla.)  Ledger.  He  replaces  Cleve 
Hamm,  who  has  resigned  to  join  the 
Jefferson-Pilot  organization  in  its  news¬ 
paper  division,  temporarily  head¬ 
quartered  in  Beaumont,  Texas.  Hamm 
was  also  editorial  department  head  at  the 
Ledger  and  the  duties  have  been  as¬ 
sumed  by  James  E.  Smith,  managing 
editor. 

Perez  began  his  news  career  with  the 
Tampa  Tribune  and  was  assistant  to  the 
dean  of  the  College  of  Education,  Uni¬ 
versity  of  Florida,  before  joining  the 
Gainesville  Sun  in  1970. 


Canadian  Press 

Ralph  Costello,  Publisher  of  the  Saint 
John  (N.B.)  Times-Globe  and 
Telegraph-Journal,  has  been  elected  to  a 
one-year  term  as  president  of  the  Cana¬ 
dian  Press.  Costello  succeeds  Ross 
Munro,  publisher  of  the  Montreal 
Gazette.  Munro  was  elected  honorary 
president. 

Following  the  annual  meeting,  R.S. 
Malone,  publisher  of  the  Toronto  Globe 
and  Mail  but  representative  of  Winnipeg 
Free  Press  in  the  CP  membership,  was 
elected  vicepresident  at  a  board  meeting; 
and  Jacques  G.  Francoeur,  publisher  of 
Quebec  Le  Soled,  was  re-elected  to  the 
executive  committee. 

Other  executive  committee  members 
elected  were:  Martin  Goodman,  editor- 
in-chief,  Toronto  Star,  and  Margaret  L. 
Hamilton  of  Thomson  Newspapers  Ltd. 
Elected  to  the  board  for  two-year  terms 
were:  Wallace  McKay,  Sydney  (N.S.) 
Cape  Breton  Post;  E.  W.  Larracey, 
Moncton  (N.B.)  Times  and  Transcript; 
Jean  Sisto,  Montreal  La  Presse;  W.  J. 
Blackburn,  London  (Ont.)  Free  Press;  J. 
P.  O'Callaghan,  Edmonton  (Alta.)  Jour¬ 
nal;  Stuart  Underhill,  Victoria  (B.C.) 
Times;  and  Goodman  and  Hamilton. 

Appointed  to  the  board  were:  Michael 
L.  Davies,  Kingston  (Ont.)  Whig- 
Standard;  Jean-Robert  Belanger,  Ottawa 
Le  Droit,  two  year  terms,  and  L.  N. 
Smith,  St.  Catharines  (Ont.)  Standard, 
one  year  term. 


Cecil  B.  Kelley.  Sr.,  president  of 
Palm  Beach  Newspapers,  Inc. — closing 
a  Elorida  newspaper  career  that  has 
spanned  51  years  on  June  25,  his  65th 
birthday.  Kelley’s  first  position  was  as  a 
printer’s  devil  at  the  Panama  City  Pub¬ 
lishing  Company  in  Florida  at  the  age  of 
12.  Kelley  and  his  wife,  Lou,  will  retire 
to  their  home  on  Lake  Okeechobee, 
Florida. 

*  *  * 


Alan  T.  Zdon — Named  managing 
editor  of  the  Nibbing  (Minn.)  Daily 
Tribune,  succeeding  the  late  Bert  E.  Ac- 
kerson.  Zdon  has  been  with  the  news¬ 
paper  a  year,  as  Range  editor  and  as  city 
editor.  He  is  a  graduate  of  the  University 
of  Minnesota  School  of  Journalism. 

(Continued  on  page  20) 
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Newspeople 

{Continued  from  pufie  19) 


Stevk  Matthews — named  night  city 
editor  of  the  New  York  Daily  News.  He 
has  been  with  the  News  since  1964  when 
he  became  a  copy  boy  fresh  out  of  Rut¬ 
gers  University,  excepting  for  two  years 
Army  service  with  an  armored  division 
where  he  edited  the  group's  newspaper. 
Matthews  rejoined  the  News  and  held 
various  reporting  jobs  until  his  assign¬ 
ment  to  desk  duties  in  special  features 
and  in  the  women's  department.  In  1973 
he  returned  to  reporting  and  became  an 
education  specialist. 

^  ^  * 

Bryan  Wooley  of  the  Louisville 
Courier-Journal,  Rone  Tempest  of  the 
Detroit  Free  Press  and  Mike  Waters  of 
the  Associated  Press  Washington  bureau 
are  joining  the  editorial  department,  city 
desk  and  news  desk  respectively  of  the 
Dallas  Times  Flerald. 

Kerry  Slagle,  formerly  of  the  Trenton 
(N.J.)  Times,  has  been  named  editor  of 
the  Sunday  and  Week  End  magazines  of 
the  Times  Herald. 

*  *  ^ 

Di  ane  Langeliers.  former  controller 
of  the  Las  Vegas  Sun — to  business  man¬ 
ager  of  the  Vallejo  (Calif.)  Times-Herald. 

5*:  Jjs  * 

Floyd  Garrett — named  general  man¬ 
ager  of  the  Montf’omery  County  Daily 
Courier,  Conroe.  Texas.  Garrett  has 
been  directing  operations  of  the  news¬ 
paper  since  the  illness  and  death  May  20 
of  publisher  J.  Terry  Hancock. 

Charles  Posey,  formerly  with  Harris 
Newspapers — joined  the  Daily  Courier 
as  production  superintendent. 

Other  additions  to  the  staff  are:  Phil 
Alderete.  former  classified  ad  manager 
for  the  Laredo  Times — to  the  same  posi¬ 
tion  for  the  Courier;  Dana  K.  Garrett. 
former  ad  manager  for  iheJenninfts  (La.) 
Daily  News — to  the  Courier  as  retail  ad 
manager;  Ralph  O'Henley,  former 
circulation  director  for  the  Bryan  (Texas) 
Eagle,  to  the  same  position  at  the 
Courier. 

Also  joining  the  Courier  staff  from  the 
Bryan  Eagle  are  Chuck  McCollough. 
columnist,  and  Dale  Foster,  retail  ad 
salesman  and  management  trainee. 

Peggy  Di  ggan — named  assistant  state 
editor  of  the  Nashville  Banner.  She 
joined  the  Banner  in  November  and 
began  working  on  the  state  desk  as  a 
writer  in  December. 

Ms.  Duggan  was  a  reporter  for  the 
Knoxville  Journal  for  two  years,  cover¬ 
ing  the  city  hall  beat,  before  going  to 
Nashville.  She  graduated  from  Memphis 
State  University  in  1973  with  a  bachelor 
of  arts  degree  in  journalism. 

20 


n 


Ken  Kennamer,  publisher  of  the  Ar¬ 
lington  (Tex.)  Daily  News,  has  been 
named  vicepresident  in  charge  of 
editorial  operations  for  News-Texan, 
Inc.,  which  is  a  subsidiary  of  the  A.  H. 
Belo  Corporation  and  parent  publish¬ 
ing  organization  for  six  daily  commun¬ 
ity  newspapers  and  one  weekly  in  the 
Dallas-Fort  Worth  suburban  areas. 

Kennamer  has  been  publisher  of  the 
Arlington  paper  for  the  past  two  years 
and  prior  to  that  was  with  the  San  An¬ 
tonio  Express  for  17  years — the  last 
five  as  managing  editor.  Kennamer,  a 
journalism  graduate  of  North  Texas 
State  University,  has  been  a  visiting 
professor  of  journalism  at  St.  Mary's 
University  in  San  Antonio  and  cur¬ 
rently  is  an  adjunct  professor  at  the 
University  of  Texas,  Arlington. 


Flora  Lew  is.  Paris  bureau  chief  of  the 
New  York  Times,  to  the  additional  post 
of  European  diplomatic  correspondent. 
She  has  been  Paris  bureau  chief  since 
1972. 


Staff  changes  in  the  Greensboro 
(N.C.)  Record  and  Greensboro  Daily 
News  have  been  announced — 

Alered  Hamilton,  for  the  past  18 
months  assistant  city  editor  of  the  Daily 
News — promoted  to  city  editor  of  the 
Record.  Hamilton  replaces  Ken  Irons, 
who  has  been  appointed  systems  editor 
of  the  newspaper. 

Van  King,  staff  writer  for  the 
Record — promoted  to  assistant  city 
editor  of  the  Daily  News. 

JuBEE  Stange  promoted  to  assistant 
editor  of  the  Living/Scene  department  of 
the  Record  and  Daily  News. 

Annual  Landmark  Awards  for  the 
Greensboro  Record  have  been  won  by 
Van  King,  first  place,  and  Glenn  Brank, 
second.  Landmark  winners  of  the 
Greensboro  Daily  News  are  Stan  Swaf¬ 
ford.  first,  and  Bob  Burchette,  second. 
Cash  awards  of  $500  (first)  and  $100 
(second)  were  presented  by  Frank  Bat¬ 
ten,  chairman  of  the  board  of  Landmark 
Communications,  Inc.,  parent  company 
of  the  Greensboro  newspapers.  The 
Landmark  Photography  Award  of  $500 
went  to  Jim  Stratford,  whose  photo¬ 
graphs  appeared  in  both  newspapers. 


Lester  Zw  ick.  veteran  of  more  than  50 
years  in  the  newspaper  business — retired 
as  circulation  director  of  the  Boston 
Herald  American  and  Sunday  Herald 
Advertiser.  Zwick  started  out  as  a  helper 
on  the  back  end  of  a  Cleveland  new;> 
truck  in  1925  and  then  went  to  the 
Chicago  Herald  &  Examiner  and  next 
the  Pittsburgh  Sun  Transcript  before 
going  to  the  Boston  Record  American  in 
1941. 


At  the  annual  meeting  of  The  Journal 
Company.  Milwaukee,  promotions  of 
four  officers  were  approved  by  the  board 
of  directors: 

Donald  J.  Massa,  treasurer  and  direc¬ 
tor  of  accounting — elected  a  vice- 
president.  Robert  C.  James,  purchasing 
director — elected  a  vicepresident.  James 
relinquished  the  position  of  corporate 
secretary. 

Mrs.  Mildred  Seibel.  assistant  secret¬ 
ary  since  l%7 — named  secretary. 

George  E.  Shoup.  Jr.,  corporate 
attorney — elected  assistant  secretary. 

Three  of  the  same  officials  were  also 
given  new  titles  by  directors  of  News¬ 
papers,  Inc.,  the  subsidiary  of  The  Jour¬ 
nal  Company  which  publishes  the  Mil¬ 
waukee  Journal  and  Milwaukee  Sentinel. 
Massa  and  James  were  elected  vice- 
presidents  of  Newspapers.  Inc.  Shoup 
was  named  secretary  of  Newspapers, 
Inc.,  replacing  James.  Mrs.  Seibel  re¬ 
mains  assistant  secretary  of  News¬ 
papers,  Inc. 


Glen  Larum,  sports  editor.  Fort 
Stockton  (Texas)  Pioneer — named  news 
editor. 


Gary  L.  Watson — named  managing 
editor  of  the  Idaho  Statesman,  Boise. 
Watson  has  been  news  editor,  directing 
production  of  the  morning  newspaper, 
and  before  moving  to  Boise  was  city 
editor  of  the  Rockford  (111.)  Morning 
Star,  where  he  started  as  a  sports  writer. 
Watson  was  graduated  from  Northern  Il¬ 
linois  University,  DeKalb,  in  1%7  with  a 
journalism  degree  and  later  received  a 
master's  degree  from  the  University  of 
Florida. 


Rick  Kauffman,  a  former  Pennsyl¬ 
vania  editor — named  foreign  editor  of  the 
National  Courier,  Plainfield,  N.J. 
Kauffman  helped  launch  the  Courier  last 
fall  as  staff  writer  and  copy  editor.  Suc¬ 
ceeding  him  in  that  twin  position  is  Eric 
Englund,  who  has  been  a  news  clerk  and 
writer. 


John  Guthrie — from  advertising  staff. 
Hartford  (Conn.)  Times,  to  advertising 
staff.  Middletown  (Conn.)  Press. 
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Advertising 

A  steady  ROP  color  ad  user 


“Good  color  advertising  results  from  a 
Bv  John  Consoli  conscientious  team  effort  by  both  the 
^  newspaper  and  the  retailer,"  he  said. 

While  Schnuck's  provides  camera 
ready  ad  copy  for  both  its  black  &  white 
and  its  color  ads.  the  chain  does  not  re¬ 
ceive  a  camera  ready  discount  from  any 
of  its  newspapers.  “Right  now  we  needle 


Schnuck  Markets.  Inc.,  a  50  unit 
supermarket  chain  based  in  Bridgeton. 
Missouri  outside  of  St.  Louis,  is  sold  on 
the  use  of  ROP  color  ads  as  a  traffic 
draw. 

Schnuck's  began  running  full  page 
color  ads  in  the  St.  Louis  Fost-Dispatch 
a  few  years  back  and  today  goes  with  one 
each  week  or  52  during  the  year.  The 
color  ad  always  runs  on  the  lead  page  of 
a  section  and  is  followed  by  two  pages  of 
black  &  white  ads.  About  759^  of  the 
color  ads  are  four-color  with  the  remain¬ 
ing  two  or  three  color. 

Although  Schnuck's  advertises  in 
some  27  different  newspapers  including 
the  morning  St.  Louis  Glohe-Democ  rat, 
the  afternoon  Post  Dispatch  is  the  only 
paper  in  which  it  runs  color  ads  on  a 
consistent  basis.  While  its  competitors 
use  spot  color  on  occasion,  Schnuck's  is 
the  only  supermarket  chain  in  its  markets 
to  use  process  color  on  a  consistent 
basis,  according  to  a  company  spokes¬ 
man. 

The  chain  also  runs  about  six  preprint 
inserts  a  year  in  the  Post- Dispatch,  one 
or  two  of  w  hich  are  full  color  on  coated 
paper.  One  such  preprint,  promoting  an 
Oktober  Fest  sale  last  fall,  won  the  chain 
a  first  place  award  in  the  Newspaper 
Color  Merchandising  Ad  category  of  a 
Supermarket  Merchandising  Institute/ 
Woman's  Day  ad  competition  last 
month. 

“We  went  through  a  considerable 
pericHl  of  time  when  we  faced  the  same 
problems  many  advertisers  do  with 
color."  said  the  Schnuck  spokesman. 
“A  mutual  effort  between  us  and  the 
Post-Dispatch  enabled  us  to  lick  the 
color  problem.  ' 

What  Schnuck's  did  when  it  decided  to 
make  a  strong  commitment  to  news¬ 
paper  color  advertising  was  to  arrange  a 
meeting  between  its  ad  staff  and  the  ad¬ 
vertising  and  production  staff  of  the 
Post-Dispatch. 

“We  took  the  position  that  we  are 
spending  extra  money  for  color  and  at 
the  same  time  providing  the  paper  with 
the  best  graphics  that  can  be  obtained 
anywhere,"  he  said.  "In  return  we 


THIS  FULL  COLOR  PREPRINT  on  a 
coated  stock  that  was  carried  in  the  St. 
Louis  Post-Dispatch  last  fall,  won 
Schnuck  Markets,  Inc.  of  Bridgeton, 
Mo.,  a  first  place  award  in  the  News¬ 
paper/Color  Merchandising  Ad  cate¬ 
gory  of  the  Supermarket  Merchandis¬ 
ing  Institute/Woman's  Day  ad  compe¬ 
tition  held  last  month. 

formalities  of  speaking  with  a  corporate 
executive  first. 


them  about  it  from  time  to  time,  but  have 
not  really  pressed  the  issue,"  the 
spokesman  said.  Admitting  its  a  growing 
concern  among  retailers,  he  said  “news¬ 
papers  will  eventually  have  to  face  up  to 
this  problem." 

• 

Weeklies  in  Fla. 
sold  by  Camp 

The  Wild\\tH)d  (Fla.)  Herald-E.xpress 
and  Sumter  County  Times,  Bushnell, 
Fla.,  have  been  sold  by  their  owner  of 
three  years,  Clifton  D.  Camp,  Jr. 

The  buyer  is  the  Citrus  Publishing  Co., 
Inc.,  of  Inverness,  Florida,  publishers  of 
the  Citrus  County  Chronicle,  The  Sun- 
coast  Sentinel  (Crystal  River)  and  the 
Dunnellon  Press,  all  semi-weekly  news¬ 
papers,  and  other  publications. 

Camp  purchased  the  papers  three 
years  ago  from  Walter  Wilson,  who  later 
bought  the  Chiefland  Citizen.  Camp  has 
resigned  his  position  as  comptroller  of 
the  St.  Petersburg  Times  to  assume  the 
operation  of  the  weekly  newspapers  in 
Sumter  County.  A  year  later,  however, 
he  was  offered  and  accepted  the  business 
manager's  position  at  the  St.  Petersburg 
Times  and  has  operated  the  weeklies 
through  managers. 

The  present  manager  of  the  two  week¬ 
lies.  Charles  Walston,  will  remain  in  that 
position,  according  to  David  S.  Arthurs, 
publisher-president  of  the  Citrus  Publish¬ 
ing  Co. 


\ 

Newspaper  Publishers 

LOOKING  FOR  THAT  RARE  EXECGTIVE 
WHO“iV\AKES  THINGS  HAPPEN?” 

Finding  such  people  is  our  specialty.  And  when  we  find  them, 
they  are  guaranteed!  Call  me  or  send  coupon  below  for  details. 

Carl  Youngs,  President  (312)  693-6171 
When  you  call,  ask  for  our  FREE  “Checklist  for  Hiring  Managers.” 

Ron  Curtis  &  Company 


wanted  the  best  reproduction  possible.  ■■■■  ■■  ■■  ■■  ■■  ■■  ■■  ■■  ■■  ■■ 

“We  sat  down  and  told  them  exactly  ■  Ron  Curtis  &  Company  O  Hare  Plaza,  5725  E.  River  Road,  Chicdgo,  Illinois  6063 1 
what  we  expected  and  today  we  have  a  •  Please  send  me 


great  working  relationship  with  the 
Post-Dispatch."  he  said.  “The  line  of 
communication  is  completely  open.  If  a 
person  in  the  newspaper's  photoengrav- 

■  information 

I  describing 

■  your  services 

1  and 

_  GUARANTEE. 

rHAME 

TITLE 

COMPANY 

ing  department  has  a  question  about  a 
negative,  for  example,  he  can  directly 

1 

V _ 

ADDRESS 

contact  the  graphics  people  at  our  com¬ 
pany  without  having  to  go  through  the 

CITY 

STATE 

ZIP 
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April  linage 

TK*  followmg  liiM9»  tabulutions  hov*  b*tfl  compilad  by  Mtdio  Records, 
Inc.,  for  tbn  nxclusnn  publication  of  Editor  &  Publiibor.  Tboy  moy  not  bo 
roprintod  or  pubbshod  in  any  form  witbout  tfw  explicit  permission  from 
HUdio  Records,  Inc.  NOTE:  Nowspopors  morkod  witb  code  below  include 
odvortising  in  Porodo  or  Fomily  Weekly,  opproximoto  bnogo  os  follows: 


•Porodo— SW9*  tfomily  Weekly— 51 ,084 

1976  1975 

FUU  RUN  PUT  RUN  FUU  RUN  PART  RUN 

ABERDEEN,  S.D. 

Afflorkon  Nows.o  .  647,719  28,064 

tAmoricon  Nows-5  .  329417  _ 

Grond  Totol  .  977,036  28,064 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

AKRON,  OHIO 

Boocon  Joumol-o  .  2444,985  196,624  2,661451  150,064 

‘Boocon  Joumol-5  .  1,055,736  84412  1480,540  72,424 

Grond  Totol  .  3,900,721  281,136  3,741,591  222,488 

NOTE:  Boocon  Joumol-o  ond  5  changed  from  eight  to  six-column  Juno  2, 
1975. 

ATLANTJk,  6A. 

Constitution-m  .  3,437481  18,240  3,060403 

Joumol-o  .  3488,361  191496  3,294,889  194,249 

Joumol  &  Constitution-5  .  1 ,673,002  52,944  1,674464  _ 

Grand  Totol  .  8,698,744  262,780  8,029,756  194,249 

BALTIMORE,  MD. 

'News  Amoricon-5  .  624,380  56,704  605,433  106,430 

Nows  Amorkon-o  .  1,265,950  89,600  1  492440  32,032 

5un-m  .  1448475  33,472  1,435,112 

Sun-0  .  1,992,714  33432  2,034459  36,048 

Sun-S  .  1,936447  1451493  33,280 

Grand  Totol  .  7,468,166  213,408  7,218437  207,790 

BATON  ROUGE,  LA. 

Adracoto  (See  Note)  .  . .  2,982,121  2450,767 

*Ad«ocoto-S  .  944,941  866,432  _ 

Grand  Total  .  3,927,062  3,417,199 


NOTE:  Advocoto-m  and  State  Timos-o  sold  in  combinotion;  linage  of  one 
edition,  Advocoto-m  is  shown. 

NOTE:  Advocoto-m,  State  Timos-o  ond  Advocoto-S  changed  from  eight  to 
six-column  Sept.  1,  1975. 

BERGEN  COUNTY,  NJ. 


Rocord-o  .  2482,887  292,257  2,412497  300,665 

tRocord-S  .  1416,983  262409  830,606  213,643 

Grand  Totol  .  3499,870  554,766  3,243403  514,308 

NOTE:  Rocord-o  published  5  ^ys  o  week  only. 

BINGHAMTON,  N.Y. 

Prass-o  .  1401,992  1,934421 

*Prass-S  .  658,852  545,921 

Grand  Totol  .  2,460444  2,480,742 

NOTE:  Evening  and  Sunday  changed  from  eight  ta  nine-column  Mar.  29, 
1976. 

BOCA  RATON,  FLA. 

Nows-e  .  745,730 

Nows-S  .  364,424 

Grand  Total  .  1,110,154 

NOTE:  Not  moosured  by  Medio  Records  in  1975. 

NOTE:  News-e  published  hve  doys  o  week  only. 

BOSTON,  IWASS. 

Herald  Americon-m  ...  1,232403  1,127,939 

Herald  Advertiser-S  ....  801,756  367,610  670431  299,450 

Globe-e  .  1,820,994  83,424  1,722,705 

Globe-m  .  2403,679  83,424  1,987,746 

•Globo-S  .  2,002487  370,248  1  488,930  341484 

Grand  Total  .  8,161419  904,706  7,198,151  641434 

NOTE:  Globe-e  published  5  days  o  week  only. 

BOULDER,  COLO. 

Comera-e  .  1487,092  28,464 

Comera-S  .  449427  _ 

Grand  Total  .  2,036.719  28,464 

NOTE:  Not  moosured  by  Medio  Records  in  1975. 

BRADENTON,  FLA. 

Horald-e  .  897491  959,201 

•Horald-S  .  452,412  524401 

Grand  Total  .  1450,303  1,483,402 

BUFFALO,  N.Y. 

Courier  Express-m  .  780,786  23,452  827,304  7,150 

'Courier  Exprass-S  .  1454471  32,744  1  482,280  8,240 

News-e  .  2,974,033  106448  3455,973  102416 

Grond  Total  .  4409,490  163444  4,965457  118,206 

CAMDEN,  NJ. 

Courier  Post-e  .  2,736,780  165428  2,499,470  26480 

NOTE:  Courier  Post-e  chonged  from  eight  ta  six-column  Doc.  1,  1975. 
CHARLOTTE,  N.C. 

News-e  .  1,924,034 

Observer-m  .  2411 466  46,294 

•Observer-S  .  914426  72,080 

Grond  Totol  .  5,149,726  118474 

NOTE:  Not  moosured  by  Medio  Records  in  1975. 

CHICAGO,  ILL. 

Tribune-m  .  3447,241  2483.486  3,439,160  2,028488 

Tribune-S  .  2404,466  762,786  1  451451  734,224 

News-e  .  1430464  428437  1,762413  343,956 

Sun  Times-m  .  3475400  393439  2,786,906  262,961 

'Sun  Times-S  .  1,042451  499444  945,772  503,298 

Grand  Total  .  11400422  4,46749210,785,102  3472427 

NOTE:  Tribune-m  ond  5  changed  from  eight  to  nino-column  July  1,  1975. 
CINCINNATI,  OHIO 

Enguirar-m  .  3493,132  2,732,626 

Enguirar-S  .  1432,007  1,602407 

Post-e  .  2472,150  71458  2,252,038  19456 

Grand  Total  .  7,097489  71458  6,586,971  19,656 


NOTE:  Post-e  eflective  June  2,  1975  and  Enguirer-m  and  5  effective  June 
3,  1975,  chonged  from  eight  ta  nine-column. 


1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PUT  RUN 


CLEVELAND,  OHIO 

Ploin  DooUr-m  3,120487  283412  2,790472  226452 

Ploin  Dooler-S  1,619445  36,236  1  400,325  52451 

Prass-e  .  2,100,602  569429  2,124494  363,195 

Grand  Totol  .  6,840,434  889477  6415,191  641498 

NOTE:  Effective  Sept.  1, 1975,  Hoin  Deoler-m  ond  5  chonged  from  eight  to 
nine-column.  Prass-e  changed  from  eight  ta  nino-column. 

COLUAABUS,  GA. 

Enguiror  (See  Note)  ....  1,458488  138,457  1,192432  51,050 

'Ledger  Enguirer-S  ....  475407  43462  407,082  10,710 

Grand  Totol  .  1,933,795  182419  1,599,414  61,760 


NOTE:  Enguiror-m  and  Lodger-e  sold  in  combination;  linage  of  one  edition, 
Enguiror-m  is  shown. 


ERIE,  RA. 

rrmos  (See  Note)  .  1406,971  1482448 

'Times  News-S  .  800,120  717,778 

Grand  Totol  .  2,407,091  2400426 

NOTE:  Times-o  and  News-m  sold  in  combination;  linoge  of  one  edition, 
Timos-e  is  sheum. 

FORT  LAUDERDALE,  FLA. 

News-0  .  3463406  240,340  3406495  181429 

'News-S  .  1,439,746  15440  1428433 

News-sot .  1,102492  908,657 

Grand  Total  .  6,205444  256,180  5,943485  181,329 


NOTE:  Nows-e  published  5  doys  o  week  only. 

NOTE:  News-e,  5  ond  sot.  chonged  from  eight  ta  six-cohrnM  Moy  12, 1975. 


COLUMBUS,  OHIO 

Dispotch-e  .  3,147,428  89,047  2,782439  118,165 

Dispotch-S  .  1,709,134  1,738440 

Citiion  Joumol-m  .  1,965493  1,021,329 

Grond  Totol  .  5,922,255  89447  5,542,408  118,165 

NOTE:  Dispotch-e  ond  5  ond  Citizen  Jeumol-m  chonged  from  eight  to 
nine-column  Jon.  13,  1976. 

DALLAS,  nXAS 

Nows-m  .  3,926,207  317,660  3441477  132,132 

News-S  .  1,392476  55,224  1,283453  26,200 

Times  Herald-e  .  3458,743  143494  3,094,293  256,326 

Times  Herald-5  .  1,427428  78,016  1  439412  84,608 

Grand  Total  .  10404,854  594,794  9,158,935  499,266 


NOTE:  News-m  and  5  chonged  from  eight  to  nine-column  Dec.  29,  1975. 
Times  Herald-e  ond  5  changed  from  eight  ta  nine-column  Doc.  29, 1975. 


DAYTON,  OHIO 

Journal  Herald-m  .  2469451  98436  2474,406  162495 

News-e  .  2,485447  109,630  2.253405  173,661 

'News-S  .  841449  _ 908456  _ 

Grond  Totol  .  5496447  208,166  5436467  336,056 

NOTE:  Journol  Herald-m  ond  News-e  ond  5  changed  from  eight  to  nine- 
column  Oct.  6,  1975. 

DENVER,  COLO. 

Rocky  Mt.  Nows-m  .  3,488,789  3,219,752 

‘Rocky  Mt.  News-S  .  ..  831,184  658469 

Post-e  .  3496,348  173437  3,186,112  189455 

Post-S  .  1447,709  1450475  _ 

Grand  Total  .  9,364,030  173437  8,614408  189455 

NOTE:  Post-e  and  5  changed  from  eight  ta  nine-coluf.m  Oct.  6,  1975. 

DETROIT,  MICH. 

Free  Press-m  2,422,418  235,912  1,703,155  187,246 

•Free  Press-S  775,187  169,492  695439  241,966 

News-e  .  3,060416  566,426  2442470  515,169 

Nows-S  1,323487  260,359  1  445,494  201430 

Grand  Total  .  7,581408  1,232,189  6,286.256  1,145,711 

NOTE:  Nows-e  ond  5  chongod  from  oight  ta  nine-column  Dec.  29, 1975. 

DULUTH,  MINN. 

HeroU-e  .  1417,718 

News  Tribune-m  .  1,106,928 

News  Tribune-5  .  661,250 

Grand  Totol  .  2,785496 

NOTE:  Not  moosured  by  Medio  Records  in  1975. 


NOTE:  Nows  Tribune-m  and  5  and  Horald-e  chonged  from  eight  ta  six- 
column  Apr.  1,  1976. 

NOTE:  Herald-e  published  five  days  o  week  only. 


GARY  IND. 

Post-Tribune-o  .  1432418  191,009 

tPosI  TrRiune-S  .  749,880  10438 

Grond  Total  .  2482,298  201447 

NOTE:  Not  meosurod  by  Modio  Rocords  hr  1975. 

NOTE:  Post  Tribune  is  on  ostablisJied  nino  column  nowspoper  ond  is 
moosured  occordingly. 


GRAND  FORKS,  N.D. 


H«rold-«  . 

...  903,128 

568 

tH«raM-S  . 

. . .  478,912 

Grond  Totol  . 

. ..  1,382440 

568 

NOTi:  Not  moosurod  by  Modio  Rocords 

in  1975. 

HANTPORDp  CONN. 

Couront*m  . 

...  2,916,361 

2,710418 

*Cottront-S  . 

...  1423470 

352,408  1  488404 

364484 

Timos-o  . 

. . .  824422 

52,036  1  446,436 

frimos-S  . 

. . .  280469 

68491  248,474 

80,040 

Crond  lotol  . 

...  5445,422 

473,035  5493,832 

444,924 

HONOlULUp  HAWAII 

Advortisor-m  . 

...  2477460 

2468466 

Stor  Bullotin-o  . . 

. ..  2,781,789 

2417440 

*Stor  Bullotin  & 

Advortisor-S  . 

...  1,120,750 

1,005,465 

Grond  Totol  . 

...  6480,099 

6491421 

HOUSTON,  TEXAS 

Ckroniclo-o  . 

...  4427,768 

600,437  3  465469 

459475 

Chronielo-S  . 

...  1,974,202 

252,492  1  488405 

237,776 

Post-m  . 

...  3434,499 

472475  3,259,495 

296,987 

•Post-S  . 

...  1,323434 

215,182  1,202408 

163446 

Grond  Total  . 

...  11460,103 

144048610,016,477 

1,157,784 

NOTE:  Cbroniclo-o  ond  $  and  Post-m 

and  S  ckonood  from  oigkt  to 

nino-column  iuly  T, 

1975. 

LEXINGTON 

p  KY. 

Horald  (Soo  Noto) 

...  1458438 

1,632410 

‘Horold  Loodor-S  . . . 

...  829,939 

742,468 

Grond  Totol  . 

....  2488,177 

2474,978 

NOTE:  Horold-m  and  Loodor-o  sold  in  combinotion;  linooo  of  ono  odition, 

Horold-m  it  shown. 

LITTLE  ROCK 

P  ARK. 

Arbonsos  Gozotto-m  . 

...  1471,022 

1,433,285 

‘Arkansas  Oozotto-b 

. . .  646,447 

513449 

Arkonsos  Domocrot-o 

766455 

750445 

fArhonsos  Domocrot-b 

302,184 

308479 

Grond  Totol  . . . . . 

....  3485,908 

3,005458 

(Continued  on  page  23) 


Ad  Expenditure  Trends 
April  1976 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


Classifications 

Retail 


1976  1975 

(000)  (000) 

Omitted  Omitted 


Dollar  Change 
(000) 

Omitted  9c 


Apinl  . 

.$  234,299$ 

195,414 

38,885 

+  19.9 

First  Four  Months 

854,378 

714,445 

+ 139,933 

+  19.6 

Department  Stores 
(Included  in  Retail) 

April  . 

60,573 

53,434 

-1- 

7,139 

+  13.4 

First  Four  Months 

214,968 

188,070 

-h 

26,898 

+  14.3 

General 

April  . 

62,953 

48,926 

-1- 

14,027 

+28.7 

First  Four  Months 

227,668 

180,960 

+ 

46,708 

+25.8 

.4utomotive 

April  . 

10,890 

7,358 

+ 

3,532 

+48.0 

First  Four  Months 

38,949 

30,809 

+ 

8,140 

+26.4 

Financial 

April  . 

13,775 

12,596 

-1- 

1,179 

+  9.4 

First  Four  Months 

50,835 

45,095 

-1- 

5,740 

+  12.7 

Classified 

April  . 

. .  105,405 

81,782 

-1- 

23,623 

+28.9 

First  Four  Months 

396,393 

315,069 

+ 

81,324 

+  25.8 

Total  Advertising 

April  . 

. .  427,322 

346,076 

+ 

81,246 

+23.5 

First  Four  Months 

1,568,223 

1,286,378 

+  281,845 

+21.9 

22 


EDITOR  &  PUBLISHER  for  June  19.  1976 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

LONG  MACH,  CALIF. 
li<(l*|MndMt  ($••  Not«)  .  2,119,380  577,482 

‘lnd»p*nd*nt  Pr»i 

T«l«grom-5  .  665,328  13,856 

Grand  Total  .  2,784,708  59  U38 

NOTE:  Indapandant-m  ond  Prass  Talagrofn.a  told  in  combinotion;  linogo  ol 
ono  odition,  Indopondont-m  is  shown. 

NOTE;  Not  moosurod  by  Modio  Rocords  in  1975. 


LONG  ISLAND,  N.Y. 

Nowtdoy.0  2,690,809  885,625  2451,129  768,559 

Nowsdoy-S  749,692  284,839  543,068  455,295 

Grand  Total  .  3,440,501  1,170,464  3,094,197  1,223854 

LOS  ANGELES,  CALIF. 

Timos-m  .  4,762,389  2,183,275  4J10,906  1,650,091 

Tiinos-5  .  2,243,176  877,693  2,039,338  1,076,168 

HoroM  Eioniinor.0  .  731,928  764,009 

Horold  Eiominor-5  .  230422 _ 217,448  _ 

Grand  Totol  .  7,968,015  3860,968  7431,701  2,726,259 

MACON,  GA. 

Tologroph  (5oo  Noto)  .  .  .  1450484  1,105,033  7,251 

•Tolojrapb  4  Nows-S  . .  513,261  434,113  6,495 

Grand  Totol  .  1,764,125  1  439,146  13,746 

NOTE:  Tolograph-m  and  Nows.#  sold  in  combination;  Knogo  ol  ono  odition, 
TologroiA.m  is  shown  in  1976;  for  lost  yoor,  Nows-o  figuros  oro  shown. 

AAANCHESTER,  N.H. 

Union  loodor.d  .  1,351,878  1,475404 

fNow  Hompshiro  Nows-S  574,413  496,058 

Grond  Total  .  1,926491  1,971,362 

MIAMI,  FLA. 

Horold-m  .  4423,176  406,586  4,058,943  174,972 

Horold-S  .  2454,490  207,221  1.979,251  85,765 

Nows-o  .  1454,735  52,920  1,816417  55,418 

Grond  Totol  .  8,232,401  666,727  7454411  316,155 

NOTE:  Horold-m  and  5  ond  Nows-o  chongod  from  night  to  sii-column  Mor. 
3,  1975. 

MILWAUKEE,  WISC. 

Sontmol-m  .  1,658,464  10438  1,470,756  10,795 

Journol-o  .  3,376,626  278,003  3428,614  234499 

Joornol-S  .  1,865,860  220,140  1,834,462  193,069 

Grand  Totol  .  6,900,950  508,981  6,533432  438,763 

MINNEAPOLIS,  MINN. 

Tnbono-m  1,930,195  67,344 

Tribono-S  1,734459  247418 

Stor-o  .  2,451,665  718,373 

Grond  Totol  .  6,116,219  1,033,035 


NOTE:  Tribuno-m  and  5  and  5tor-o  chongod  from  night  to  sis-column 
during  1975. 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 


NASHVILLE,  HNN. 

Bonnor-o  .  2,355,156  68,368  2,204,415  60,176 

Tonnotsoon-m  .  2,428,446  65428  2,173463  57,848 

‘Tonnossoon-S  993,497  81444  781,130  95,088 

Grond  Totol  .  5,777,099  215,440  5,158,908  213,112 

NEW  YORK,  N.Y. 

Timot-m  .  2438,426  2,823,065 

Timos-S  .  2,749,729  798,415  2,708,861  487,835 

Nowt-m  .  1,411,407  1,087,721  1449,443  933,395 

Nows-5  .  767,455  1,158,152  828,175  1,086467 

Post-o  .  965473  _  1,091,317  _ 

Grand  Totol  .  8432,540  3,044,288  8,800461  2408,097 

NEWARK,  NJ. 

Star  Lodgor-m  .  2,661,173  112,077  2,433,105  78,079 

‘Star  lodgor-S  .  1,628,712  39,424  1  444,474  48,432 

Grand  Totol  .  4,289,885  151,501  3,977479  126,511 

NILES,  MICH. 

Stor-o  .  491,705 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

ORLANDO,  FLA. 

Sontinol  Star-d  .  2,764,674  604,989  2,492496  458,383 

‘Sontinol  Stor-5  .  1,302,876  191,724  1,363,762  128,231 

Grond  Total  .  4,067,550  796,713  3,856,158  586,614 

PASADENA,  CALIF. 

Stor-Nows-d  .  1,128431  154,708 

*Slor-Nows-S  .  310,482  23,641 

Grond  Totol  .  1,438,713  178,349 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

PASSAIC,  NJ. 

Horold  Nows-o  .  1,564455  276,990 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

PATERSON,  NJ. 

Nows-d  .  1,180,058 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

PEORIA,  ILL. 

Journal  5tor-d  .  2,015,110  74404 

‘Journol  Stor-S  .  684,760  52,656 

Grand  Total  .  2,699470  127,460 

NOTE;  Not  moosurod  by  Modio  Rocords  in  1975. 

PHILADELPHIA,  PA. 

Bullotin-o  .  2,022,330  653,041  2,004,335  767,696 

‘BulUtin-S  .  688,221  354,699  784444  398,684 

Inguiror-m  .  14524S1  118,030  1  483,367  136,038 

Inguiror-S  .  1,455413  490,093  1  410427  427,205 

Nows-o  .  1423,399  11,760  942,895  17,920 

Grand  Total  .  7,042414  1427,623  6425,668  1,747,543 

NOTE:  Bullotin-o  and  5  chongod  from  night  to  six-column  Moy  19, 1975; 
Inquiror-m  ond  5  chongod  from  night  to  six-column  May  19,  1975; 


Nows-o  chongod  from  six  to  fivo-column  May  19, 1975.  Tho  doto  in  this 
roport  covoring  tho  Nows-o  roflocts  tho  convortod  linogo  to  six-column 
for  mot. 

PITTSBURGH,  PA. 


Post  Goiotto-m  .  977459  10,710  844407  10,710 

Pross-o  .  2,134,036  98,674  2,001446  89,972 

•Pross-S  .  1,733435  4,928  1,632,765 

Grand  Total  .  4445,130  114412  4,478,918  100,682 


NOTE:  Post  Goutto-m  and  Pross-o  ond  5  chongod  from  night  to  nino- 
column  5opt.  1,  1975. 

EDITOR  &  PUBLISHER  for  June  19,  1976 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

PROVIDENCE,  R.l. 


BulUtin-o  .  1437,056  316,911  1413,461  138,960 

Journol-m  .  1434,729  1,401,901 

Journol-5  .  1439,678  54,032  1,287,162  21,360 

Grond  Total  .  4,711,463  370,943  4402424  160,320 


NOTE;  Bullotin-o  ond  Joumol-m  hovo  o  combinod  Soturdoy  Edition;  linogo 
is  only  shown  for  Iho  Bullotin-o. 

ROCHESTER  N  Y 

Domocrat  &  Chronklo-m  1,981,659  '  1^,200  1,723469  58468 

Domocrot  &  Chroniclo-5  .  1,085,197  60466  979,861  10,710 

Timos  Union-o  .  2454,141  113,280  1,971475  115484 

Grond  Total  .  5,120,997  302446  4,675,105  184,562 

NOTE:  Domocrat  &  Chroniclo-m  and  5  ond  Timos  Union-o  chongod  from 
night  to  nino-column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

Boo-o  .  3,030488  83,598  2,666,959  339,322 

‘Boo-5  .  955,766  52,968  846,332  8  444 

Union-m  .  1,704,161  108464  1  480459  124,224 

tOnion-5  .  285413  280,772  2,672 

Grond  Totol  .  5,976,028  245,430  5,474,422  474,762 

NOTE:  Boo-o  and  5  and  Union-m  and  5  chongod  from  night  to  nino-column 
Sopt.  1,  1975. 

ST.  LOUIS,  AAO. 

Globo  Domocrot-m  .  1,279436  197,699 

Globo  Domocrot-Wbond  .  638402  27464 

Pott  Dispotch-o  .  2,074,606  90,507 

‘Post  Dispotch-S  .  1,763,142  47,952 

Grand  Total  .  5,755,486  363,822 

NOTE:  Globo  Domocrot-m  publishod  5  doys  o  wook  only. 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NOTE:  Post  Dispotch  and  Globo  Domocrat  chongod  from  oight  to  nino- 
column  Apr.  5,  1976. 


ST.  PAUL  MINN. 

Pionoor  Pross-m  .  1,506,912 

‘Pionoor  Pross-5  .  1,202,063  7492 

Oispotch-o  .  2,212490  312429 

Grond  Totol  .  4,921,365  320,221 

NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NOTE:  Pionoor  Pross  and  Dispotch  chongod  from  oight  to  six-column  Apr.  1, 
1976. 

ST.  PETERSBURG,  FLA. 

Indopondonl-o  .  2424480  38,288  2,420478  47,040 

Timos-m  .  3,081493  962412  3,078,727  711,730 

‘Timos-5  .  1,187,690  274,372  1,166,973  297,916 

Grond  Total  6,593,963  1,275,472  6,666478  1,056,686 

SAN  ANTONIO,  nXAS 

Expross-m  .  2,039463  105484  1,917439 

tExpross-Nows-5  .  844,704  19,760  922,943 

Expross-Nows-sot .  386468  451,483 

Nows-o  .  1,911425  58,664  1,942,205 

Light-o  .  2,368,762  2  435,657 

‘Lighl-5  .  967,946  964,828 

Light-sot .  294,161  304,498 

Grand  Total  .  8413429  184,008  8439,253 

NOTE:  Expross-m,  Nows-o,  ond  Light-o  publishod  5  doys  o  wook  only. 

SAN  DIEGO,  CALIF. 

Union-m  .  2,901,416  44,880  2441,930 

‘Union-5  .  1,200404  1,203439 

Tribuno-o  .  3,282,322  24,768  3,120,723 

Grond  Totol  .  7,384442  69448  6,865492 

SAN  FRANCISCO,  CALIF. 

Chroniclo-m  .  1,938,781  203,904  1  486,116 

Exominor-o  .  1,998436  203,904  1,913495 

Exominor  &  Chroniclo-5  .  1,075,645  1,005,697 

Grond  Total  .  5,012,762  407,808  4405,708 

SAN  JOSE,  CALIF. 

Morcury-m  .  4,286488  179,096  3490,340  200,735 

Nows-o  .  3,629,111  179,140  3,894,647  200406 

‘Morcury-Nowt-S  .  1400,932  _  1,290,023  _ 

Grond  Totol  .  9,216,931  358,236  9,075,010  401441 

iOTE:  Morcury-m  ond  Nows-o  has  o  combinod  Saturday  odition;  linogo  is 
only  shoum  for  tho  Morcury-m. 

SHREVEPORT,  LA. 

Journol-o  .  1,657,720  1  400,913 

Timos-m  .  2,456,366  2,112,352 

Timos-S  .  854,680  766,965 

Grond  Total  .  4,968,766  4480,230 

SYRACUSE,  N.Y. 

Horold  Journol-o  .  1433,347  7,293  2,015460  4493 

‘Horold  Amoricon-S  ..  ..  873,422  11449  830,724  8,161 

Post  Stondord-m  .  1,051,085  10,269  1,135,016  9,435 

Grond  Totol  .  3,757,854  29,411  3,981,100  22,189 

TALLAHASSEE,  FLA. 

Domocrot-o  .  1471,352  10,838  1451407  11490 

‘Domocrat-S  .  492,435  451490 

Grond  Totol  .  2,063,787  10438  1  403497  11490 

TAMPA,  FLA. 

Tribuno-m  .  3,058447  407,402  2428,161  292,587 

Tribuno-S  .  1,094459  38,336  1,154,661 

Timos-o  .  2,127499  1,992417 

Grond  Totol  .  6,280,505  446,738  5,975,039  292487 

NOTE:  Tribuno-m  ond  5  and  Timos-o  chongod  from  oight  to  nino-column 
Oct.  27,  1975. 

TRENTON,  NJ. 

imos-o  .  1,833431  4,948  1,485,473 

jrimos  Advortisor-5  ....  835421  10438  902,488  10,710 

Trontonion-m  .  1470475  1,156,435 

Trontonion-S  .  179442 

Grand  Total  .  4,119,469  15,786  3,544,396  10,710 


NOTE:  Timos-o  pubkshod  5  days  o  urook  only;  oHoctivo  Sopt.  13,  1975 
pubkshod  6  days  o  wook;  Trontonion  Sunday  first  publication. 

NOTE:  Timos-o  and  Tinsos  Advortisor-5  chongod  from  nino  to  six-column 
Sopt.  10,  1974. 

WASHINGTON,  D.C. 


Post-m  .  4,409,679  297,380  4,479,634  85448 

‘Post-S  .  1,755,733  397,372  1  437413  236,144 

Stor-o  .  2,373,743  431422  2,030,804  157404 

fStar-S  .  626,659  125446  576,158  97486 

Grand  Totol  .  9,165414  1,252,120  8,924,109  577482 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WEST  PALM  BEACH,  FLA. 


Pbst-m  .  2,716459  76470  2405474  63,925 

Timos-o  .  2487,445  76,919  1,961,930  63486 

‘Post  Timos-S  .  1,149479  _ 994,655  _ 

Grond  Total  .  6,253483  153,789  5,261459  127,791 


NOTE;  Post-m  and  Tinsos-o  hovo  o  combinod  Soturdoy  odition;  linogo  is 
only  shown  for  tho  Post-m. 

NOTE:  Post-m,  Timos-o  ond  Post  Timos-5  chongod  from  oight  to  six-column 


Oct.  1,  1975, 

WHITE  PLAINS,  N.Y. 

Roportor  Dispotch-o  ....  1,738,818  221408  1,609,173  185,245 

WICHITA,  KANS. 

Eoglo-m  .  2,050466  176,338 

Boocon-o  .  888,247  115,614 

‘Eoglo-Boocon-S  .  637,997  46,912 

Grond  Totol  .  3476410  338464 


NOTE:  Not  moosurod  by  Modio  Rocords  in  1975. 

NOTE;  Eoglo,  Boocon  ond  Eoglo  Boocon  chongod  from  oight  to  six  column 
Apr.  1,  1976. 

NOTE:  Eoglo-m  ond  Boocon-o  hos  o  combinod  Soturdoy  odition;  linogo  is 
only  shown  for  tho  Post-m. 

APRIL  I976/I97S 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


ABERDEEN,  S.D. 

Amoricon  Nows-oS-Roportod  by  Modio  Rocords  bog.  April  1976 
NOTE:  Doos  not  includo  Porodo  or  Fomily  Wookly. 


ALBANY,  N.Y. 


Tim«s>Union>m  . 

...  1428,278 

1,411,102 

Knkktrbociwr  N«ws-« 

.  .  1,185,739 

1,203458 

TinwS'Union'S  . . 

. . .  734445 

717,280 

Grond  Total  . 

. ..  3448,382 

3431,818 

BANGOR,  AAAINE 

Nows-m  . 

...  1442,888 

1,159,069 

BOULDER,  COLO. 

Comora-oS-Roportod  by  Modio  Rocords  bog.  April  1976. 
NOTE:  Doos  not  includo  Porodo  or  Family  Wookly. 


BURLINGTON,  VT. 

Froo  Pross-m  .  2,084,936  1,808,618 

CHILLICOTHE,  OHIO 

Goiotto-o  .  1,086458  1,127,014 

NOTE:  Includos  insorts:  216,720  linos  in  1976;  250,432  linos  in  1975. 
COLUMBUS,  NEB. 

Tologram-o  .  759,066  720478 

NOre:  Includos  insorts— 53468  linos  in  1976,  85,764  in  1975. 

DAVENPORT,  IOWA 

Quod-City  Timos-o&m  .  . .  3,018,806  2  457,820 

Quod-City  Timos-S  .  699,594  742,616 

Grand  Total  .  3,718,400  3400,436 

DES  MOINES,  IOWA 

Rogistor-m  .  726,416  227472  625,076 

Tribuno-o  .  1412,400  1,116480 

Rogistor-S  .  719,608  115,748  650,718  83,695 

Grand  Total  .  2,658,424  343,120  2491474  83,695 


NOTE:  Rogistor  and  Tribuno  chongod  from  8  to  6  columns  Jon.  4,  1976; 
Both  1975  and  1976  figuros  shown  obovo  oro  on  b-column  bosis. 


DULUTH,  MINN. 

Tribuno-m5,  Horold-o-Roportod  by  Modia  Rocords  bog.  Apr.  1976. 

EDMONTON,  ALTA. 

Jouraol-o  .  4439.707  4,119,714 

FORT  COLLINS,  COLO. 

Coloradoon-o5  .  1488452  1,373,988 

NOTE:  Includos  insorts— 156420  linos  in  1976;  125,216  linos  in  1975. 
FORT  WAYNE,  IND. 

Jaurnol-GozoHo-m  .  1476,106  1400477 

Nows-Sontinol-o  .  2445,232  14,784  2,073,946 

Joumol-Gozotto-S  .  707,994  638,302 

Grond  Total  .  4429432  14,784  4,213,125 

FORT  WORTH,  TEX. 

Star-Tologrom-m  .  2,248,932  2,004,128 

Stor-Tologrom-o  .  2425438  2459,242 

Stor-Tologrom-S  .  1,176,000  1  437,764 

Grond  Totol  .  5,950,770  5401,134 

FREMONT,  NEB. 

Tribuno-o  .  811,734  831,068 


NOTE:  Includos  insorts— 113,176  (nos  in  1976;  175,784  (nos  in  1975. 
GARY,  IND. 

Tribuno-oS-Roportod  by  Modio  Rocords  bog.  April  1976. 

NOTE;  Doos  not  includo  Porodo  or  Family  Wookly. 

GRAND  FORKS,  N.D. 

Horold-oS-Roportod  by  Modio  Rocords  bog.  April  1976. 


GREENVILLE,  S.C. 

Nows-mS  .  2,491,790  2  432428 

Piodmont-o  .  1408,726  1  436,082 

Grond  Total  .  4,100416  3468,410 

INDIANAPOLIS,  IND. 

Stor  m  .  2,996494  2422413 

Nows-o  .  2,294,141  2,287,206 

Stor-S  .  1,485,690  1  469,450 

Grond  Total  .  6,776,525 

IOWA  CITY,  IOWA 

Pross-Citiion-o  .  1,006,124  1,005,760 

NOTE:  Includos  insorts — 73,780  (nos  in  1976;  183480  linos  in  1975. 
KANSAS  CITY,  MO. 

rrmos-m  .  2408,457  1,944,746 

Stor-o  .  1,202455  80,922  979,736  128,967 

Stor-S  .  1,261,782  1,040,044 

Grond  Totol  .  4,772,794  80,922  3,964426  128,967 

KITCHENER-WATERLOO,  ONT. 

Rocord-o  .  2,901484  2482447 

LETHBRIDGE,  ALTA. 

Horohf-o  .  1427,992  1,170,300 


(Continued  on  page  24) 
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Dan  Tomlinson  of  S-W-F 


heads  New  York  reps 


Daniel  S.  Tomlinson,  Jr.,  senior  vice- 
president  and  eastern  sales  manager  for 
Sawyer-Ferguson-Walker  Co.,  was 
elected  president  of  the  Newspaper  Ad¬ 
vertising  Sales  Association,  New  York 
chapter. 

Other  officers  elected  were  Frank 
McTague,  Knight-Ridder  Newspapers  as 
vicepresident;  O.  T.  Watkins,  Gannett 
Newspaper  Advertising  Sales  as  trea¬ 
surer;  and  Kingsley  Anthony,  Million 
Market  Newspapers,  as  secretary. 

Elected  director  for  a  three  year  term 
was  P.  Joseph  Bogner  of  Mathews, 
Shannon  &  Cullen.  Continuing  unex¬ 


pired  terms  as  directors  are  John  Bolster 
of  Cresmer,  Woodward,  O'Mara  and 
Ormsbee,  Inc.  and  Robert  Sutherland  of 
Scripps-Howard  Newspapers. 

Correction 

The  report  in  the  May  29  Editor  & 
Publisher  that  Ed  O.  Meyer  has  been 
elected  chairman  of  the  board  of  direc¬ 
tors  of  American  Newspaper  Represen¬ 
tatives  is  wrong.  Meyer  was  elected 
chairman  of  the  Southeastern  Region  of 
ANR. 


Linage — iCont'  (1  from  page  23) 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1976  1975 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

LIPKOLN,  NEB. 

Joiiniol-5)or.6B5  .  1,949.920  1,900,920 

NOTE:  liickid*!  iiiMiii— 227364  liiMs  in  1976;  238,910  Rmi  iii  1975 
LOUISVILU,  KY. 

CourNr-Jounxil-iii  .  2,381,952  2,242,972 

.  2363370  2,764323 

Covritr  JmikoI  8  TiiMs-5  1,381332  1332335 

Grand  Total  .  6,327,054  6337330 

NOTE:  ROP  Dnploy  Unogt  poblisliod  on  O^column  bosis,  bvt  convortod  to 
OkoIuhni  bosis  obovo.  dossdiod  pubbshod  ond  roportod  obovo  on 
10<ol«mn  bosis. 

PAACON,  GA. 


Toloproph-m  .  1,197,462  1,073,912 

No«rs-o  .  1319390  1,100,148 

Tolo9roph4lo»s-5  .  558,712  491,904 

Grand  Totol  2,976,064  2365.964 


OKLAHOAAA  CITY,  OKIA. 


Oblohoinon-m  .  3122329  458,790  1,766,940  494,743 

rinws.o  .  1361366  363,629  1,632,920  372,368 

Oblobomon-S  .  1,021320  914,040  _ 

Grand  Total  .  5,005,715  822,419  4,313,900  867,111 

OAAAHA,  NEB. 

World-Horald-ni,o,5  ...  3,405,066  3,242,092 

ORANGE  COUNTY,  CALIF. 

5onta  Ano  Ropistor-m  .  .  3,906,210  3  372376 

5oata  Ano  Ropistar.#  .  . .  3,906,210  3372376 

Sonto  Ano  Ropistar.5  . .  .  1,202395  1,177,443 

Grond  Total  .  5,108,305  4,750,019 


NOTE:  All  Doy  Nowspopor,  m&o  sold  in  combination;  Porodo  linopo  is 
iocludod  obovo. 


OTTAWA,  ONT. 

LoDrail.o  2,352,926  2,173,992 

PASADENA,  CALIF. 

5tar-Nows-moS‘Ropor1od  by  Modio  Rocords  bop.  April  1976. 


AAADISON,  WIS. 

CopHol  Tinwsra  .  2376390  2368,210 

Wis.  5tata  Journol-m  2398320  2,254365 

Wis.  5tata  Joornol-S  . . .  757333  682327 

Grond  Totol  .  5,432363  5305,102 

NOTE:  6.<oluffln  popos  hovo  boon  convortod  to  8.column  fipuras. 
MEAAPHIS,  TENN. 

Commorciol  AppooUm  ..  2391324  2,211300 

Prass-5cimHorra  .  1,761,410  106304  1  316,328  74,718 

Commorciol  Appool-5  .  .  .  1,162360  _  1,014326  _ 

Grand  Totol  .  5,515394  106,204  4342,054  74,718 

AAERIDEN,  CONN. 

Rocord-m  .  1,102,716  1,002,106 

Joornoira  .  1,078322  968,380 

Grond  Totol  .  2,181,038  1,970,486 

MONROE,  LA. 

World-m  .  1,402376  1,251,742 

Nows-5tar.o  .  1302,739  1,181386 

Worlds  .  495334  476,294 

Grond  Totol  .  3,200,649  2.909322 

MONTREAL,  QUE. 

Goatto-m  .  1338377  1303,128 

Stor.0  .  3,393,779  3384,137 

U  Dovoir-m  .  416,132  436,052 

Lo  Dimonclw-Motin-5  472341  388,691 

NOTE:  Lo  Dimoncho-Motin  includos  "Porspoctivo"  ond  insorts;  102,794 
tons  in  1976,  83,194  tnos  in  1975. 

NASHUA,  N.H. 

Toloprapho  .  1322,934  1  317,293 

NEWPORT  NEWS,  VA. 

Prass-m  2,269,106  2321,712 

Tonos-Horaldra  .  1,948,940  1359340 

Prass-S  .  1,024,408  850332 

Grand  Total  .  5342,454  4,731384 

NILES,  MKH. 

5tarra-sot.-m-Roportod  by  Modio  Rocords  bop.  April  1976. 

NORFOLK,  VA. 

Virpinia.Pilol-m  .  3,055371  2388,201 

Lodpor.5tor.o  2385,473  2.433375 

Virpinio.Pilot-S  .  1354369  1,142312 

Grand  Totol  .  7,095313  6,463,288 

NORTH  BAY  ONT. 

Noppoto  1,064,124  1,038,054 

P40RTH  PLATTE,  NEB. 

Tolopram.o-sot.-m  .  817390  744310 

NOTE:  Includos  Fomily  Wookly:  68,208  bnos  in  1976;  46,788  linos  in  1975. 

OAKLAND,  CALIF. 

Tribuno-o  .  2,190,930  2,138304 

Tribono-S  .  909,450  948,177 

Grand  Total  .  3,100380  3,086,481 

NOTE:  Sundoy  includos  Porodo  and  Comics:  63327  Enos  in  1976;  57397 
tnos  in  1975. 

OGDEN,  UTAH 

Standard  Exominor-o  .  . .  1,6493U  1340,324 

Standord  Enminor-S  577390  558382 

Grand  Total  .  2337,278  2,098306 


NOTE:  Sundoy  includos  Family  Wookly:  56348  tnos  in  1976;  50,932  tnos  in 
1975. 


PHOENIX,  ARIZ. 

Ropubtc-m  .  3,756,970  3342,940 

Go»tta-o  .  3,777,424  3339,440 

Ropubtc-S  .  1,422376  1  351,044 

Grond  Totol  .  8,957,270  8,733,424 

PORTLAND,  PAAINE 

Prass-Horald-m  .  1383301  1,357,103 

Eipross-o  .  1,349318  1,323,912 

Tolopram-S  .  842,737  704393 

Grand  Totol  .  3375,856  3385.408 

NOTE:  Sunday  incliidos  Porodo. 

PORTLAND,  ORE. 

Oraponion-m-S  4,613,756  4,142,432 

Orapon  Journol-o  1393,152  1,389398 

Grand  Totol  .  5,906,908  5,532,030 

POUGHKEEPSIE,  N.Y. 

louraol-0,5  .  2,274,090  2334,966 

NOTE:  Includos  insorts  409360  tnos  in  1976;  394,912  tnos  in  1975. 
READING,  PA. 

rimos-m/Eoplo-o  .  1355,155  1,471337 

Eoplo-S  .  598371  644,122 

Grand  Total  .  2,154,026  2,155,759 

RENO,  NEV. 


Goiotto  8  JourTwl-m,oB5  3,937320  3335398 

NOTE:  Includos  inwrts— 751396  tnos  in  1976;  623372  tnos  in  1975. 
RKHAAOND,  VA. 

rimos-DiipoIcb-m  .  2328316  1,731,700 

Nows-Uodor-o  .  1,742373  1,764,935 

rimos-Dispotch-S  1,153,298  1,039,716 

Grand  Tolnl  .  4,923387  4336351 

NOTE:  Port-run  ond  comics  not  includod. 

ST.  CLOUD  A  LITTLE  FALLS,  MINN. 

Timos  t  Transcript-o  . . .  1,937312  2,108,092 

NOTE:  Includos  insorts — 334,712  tnos  in  1976;  392372  linos  in  1975. 
ST.  PAUL,  MINN. 

Pionoor-Prass-m5,  Dispotch-o-Roportod  by  Modio  Rocords  bop.  April  1976. 
SALINAS,  CALIF. 

Cotlornio-o  .  1,994360  1,826324 

NOTE:  Includos  insorts— 416384  tnos  in  1976;  431332  tnos  in  1975. 


SANTA  BARBARA,  CALIF. 


News-Press-«,S  . 

. ..  2305379 

1,922308 

NOTl:  Porade  linoge  net  included. 

SEATTLE,  WASH. 

Post'Intelligencer-m 

.  1343310 

1,469,750 

Pest-InteNlgencer-S 

...  467310 

412315 

Grend  Tefal  .... 

....  2,011320 

1382365 

Times-eS  . 

.  ...  3309,764 

3,421,908 

NOTE:  Rest  ckonged  from  8  te  6  cefumni  in  ion. 

1976.  All  Post 

tpuras  skoum  obovo  hovo  boon  convortod  to  6  column  bosis. 
SIOUX  FALLS,  S.D. 

Arpus-Loodor-0,5  .  2353374  1398316 

NOTE:  Inctrdos  insorts— 263388  tnos  in  1976;  413,952  tnos  in  1975. 
SOUTH  BAY  (TORRANCE),  CALIF. 


South  Boy  Broeze-e 

...  3,0n342 

SPOKANE,  WASH. 

2,921320 

Spekesmon-Reviow-m 

...  1307,730 

1,282323 

Chrenkle>e  . 

...  1390,435 

1325,283 

Spekesmon-Review-S 

...  782,128 

681370 

Grand  Totol  . 

. ..  3380393 

3,489376 

Stations  sold 
by  Pa.  publisher 

Stations  WBFD-am  and  WAKM-fm, 
Bedford,  Pa.,  have  been  sold  by  Inquirer 
Printing  to  Paul  D.  Imgrund,  who  is 
sports  director  of  the  stations,  for 
$265,000. 

Inquirer  printing  is  owned  by  John  H. 
Biddle  and  Hugo  K.  Frear.  Biddle  is  of¬ 
ficer  and  director  of  WCPA  am-fm, 
Clearfield,  Pa.,  WHUN  am-fm,  Hun¬ 
tingdon,  Pa.  and  WDAD-am  and 
WQMV-fm,  Indiana,  Pa.  Frear  owns  the 
Bedford  (Pa.)  Gazette. 


1976 

1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

STCKKTON,  CALIF. 

Recerd-OyS  . 

.  2,253308 

2,207,268 

NOTE;  Includos  inserts— 476.784  lines  in  1976;  503.272  linos  in  1975. 
TACOMAp  WASH. 

Nows  Tribune-e  ond 

Tribune  &  Ledger-S 

2,784,264 

TOLIDOp  OHIO 

2,152380 

Times-m  Coesod  Rubicetien  July  18,  1975 

Blode-o  . 

..  2,135363 

2,133325 

Bhido-5  . 

1,089347 

1351,781 

Grand  Total 

..  3,224,110 

TOPEKA,  KANS. 

3,185306 

Doily  Cepitol-m  . 

..  1399,418 

1,684,095 

State  iouraol-o  . 

..  1,419339 

1,450,666 

CopHol-iouraoUS  .  .  . . 

521375 

543356 

Grond  Totol  . 

.  3,640,532 

TORONTO,  ONT. 

3,678,017 

Stor-o  . 

.  5377,463 

4,791353 

Sun-mS  . 

1349391 

TUSCON,  ARIZ. 

847,800 

Stor-m  . 

.  .  2368,498 

2,643,704 

Citizen>o  . 

2,684398 

2,703396 

Stor-S  . 

.  804374 

813,120 

Grend  Totol  . 

. .  .  6,157,970 

TULSA,  OKLA. 

6,160,420 

Worid-m  . 

.  1351,988 

1,649387 

Tribune*#  . 

. .  1344364 

1,715319 

World-5  . 

671390 

613,476 

Grand  Totol  . 

. .  .  4,367,742 

3,978,982 

NOTE:  Figures  oil  bosod 
converted  to  some. 

1 

? 

le 

1 

1 

VAPICOUVER,  B.C. 

5un-.  .  4323382  4331303 

NOTE:  Includos  Wookond  Mopozino.  All  tpuras  on  6-column  formot. 


VISALIA,  CALIF. 

Timos-Doho-o  .  1375,714  1,634,444 

NOTE:  Includos  insorts— 406,952  tnos  in  1976;  527352  tnos  in  1975. 
WAUKEGAN,  ILL. 

Nows-Sun-o  .  2364312  1,958380 

WICHITA,  KANS. 

Eopto-oS,  8oocon-m-Roportod  by  Modio  Rocords  bop.  April  1976. 

Eoplo-m  .  1353387  1,752,369 

8oocon-o  831389  734,923 

Eoplo-5  547,344  473,984 

Grand  Total  .  3,232320  2,961,276 

WILKES-BARRE,  PA. 

Timos-Loodor-Nows- 

Rocerd-AII  Doy  .  1386,303  1378339 

Indopondont-S  .  556300  563,894 

Grand  Totol  .  2,142303  2,142,433 

NOTE:  lndopondont-5  includos  Porodo:  51,145  tnos  in  1976;  47342  tnos  in 
1975.  Moosurad  by  Advortisinp  Chockinp  8uroou,  Inc. 


WILMINGTON,  DEL. 

Nows/ Jou  mol 

(mto-mon.  to  (ri.)  ....  2337,064  1,961389 

Nws  Jouraol-S  .  214,442 

Grond  Total  .  2,251306  1,961389 

WILMINGTON,  N.C. 

5tor-Nows-AII  Doy  .  1,131,914  1,170364 

5tar-N.ws-5  .  377,662  418310 

Grand  Total  .  1309362  1  389,364 

WINDSOR,  ONT. 

5lor-o  .  2321330  2330394 

WINNIPEG,  AAAN. 

Tribuno-o  .  2,745,213  1,936379 

WINSTON-SALEM,  N.C. 

Journol-m  .  1,873382  1  356,714 

Twin  City  Sontinol-o  ....  1,494,920  1  317,456 

iouniol-5ontinol-S  .  734324  610382 

Grand  Total  .  4,102326  3384,752 

NOTE:  Port-run  and  comics  not  includod. 

WORCESTER,  AAASS. 

Tolopram-m  .  1,081,199  1,003308 

Goiotto-o  .  1,164,926  1,136,156 

Tolopram-5  .  1,037,208  1,000335 

Grand  Totol  3383333  3,139399 
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Public  relations 

Stop  blaming  the  press 


Noting  the  need  for  business  to  speak 
up  and  promote  the  benefits  of  the  free 
enterprise  system,  Charles  H.  Zeanah, 
director — corporate  public  relations  for 
Ethyl  Corporation,  urged  business  to 
stop  “attacking  the  press  with  wasted 
energy"  and  start  assuming  more  re¬ 
sponsibility. 

He  stressed  that  business  should  work 
with  the  press  and  not  against  it  in  em¬ 
phasizing  his  theme  of  “Let's  Get  Off  the 
Media's  Back  and  Speak  Up  for  Busi¬ 
ness."  Zeanah  addressed  a  meeting  of 
the  Santa  Monica  Rotary  Club. 

“Business  has  a  credibility  problem," 
he  said,  “and  has  failed  to  communicate 
effectively.  It  has  grown  too  suspicious 
and  antagonistic  toward  the  media." 

He  pointed  out  that  opinion  polls  have 
shown  that  the  public  was  losing  confi¬ 
dence  in  major  American  companies. 
This  loss  of  faith  in  business  is  particu¬ 
larly  apparent  with  young  people. 

Zeanah  added;  “The  fundamental  les¬ 
son  from  the  polls  is  that  many  Ameri¬ 
cans  just  don't  have  a  basic  knowledge  of 
how  a  corporation  operates.  Profits  are 
generally  grossly  overstated,  while  cor¬ 
porate  tax  payments  are  underesti¬ 
mated." 


Business  is  largely  to  blame  for  these 
conditions  because  it  “has  adopted  poor 
communication  habits,"  he  noted.  “The 
press  did  not  create  the  problem,  it 
merely  attempted  to  report  the  facts." 

He  pointed  out  the  "business  has 
lately  become  its  own  worst  enemy  and 
has  been  attacking  the  effect  rather  than 
the  cause.  Open  communication  is  the 
best  course  of  action.  But  in  order  to  set 
in  motion  open  communication,  we  have 
to  get  over  our  fears  of  the  press.” 

"The  most  disturbing  trends  regarding 
the  attacks  on  the  press  are  proposals  by 
some  who  call  for  various  forms  of  prior 
restraint.  Take  away  a  free  press  and 
what  do  you  have?  Remember,  democ¬ 
racy  is  a  positive  and  open  system,” 
Zeanah  emphasized. 

The  press  has  a  necessary  function  in 
the  free  enterprise  system.  And,  we  must 
respect  the  right  of  the  press  to  report 
and  question,  Zeanah  said. 

Zeanah  also  stated  that  the  press  has 
some  credibility  problems.  But  by  com¬ 
parison,  business  suffers  from  a  more 
serious  lack  of  understanding. 

"Business  people,  by  not  speaking 
out,  by  not  telling  it  as  it  is,  are  actually 
creating  news.  If  they  duck  the 


questions — or  even  if  they  respond  with 
a  “no  comment,"  they  are  communicat¬ 
ing,  whether  they  like  it  or  not." 

Zeanah  said  it  should  have  been  em¬ 
phasized  long  ago  that  business  has  con¬ 
tributed  a  great  deal  to  the  American  way 
of  life.  “Ours  is  the  greatest  economic 
system  the  world  has  ever  seen,"  he 
said,  with  62.8  million  people  involved  in 
the  business  system.  Through  this  free 
market  economy,  he  noted,  Americans 
receive  the  highest  salaries  in  the  world 
and  produce  important  technological  ad¬ 
vances  every  year. 

He  added  that  "American  corpora¬ 
tions  pay  an  average  rate  of  38.2%  in 
taxes  on  their  profits  .  .  .  Yet  they  con¬ 
tinue  to  donate  untold  billions  to  civic 
improvement  programs,  hospitals,  uni¬ 
versities  and  other  such  cultural,  health 
and  welfare  programs,”  Zeanah  said. 

In  addition,  business  must  become 
more  involved  in  education  by  addres¬ 
sing  college  students  as  guest  lecturers  in 
seminar  situations  or  possibly  other 
capacities.  Conversely,  educators  should 
participate  in  government  and  business 
as  HEW  secretary  David  Mathews  has 
done. 

Once  this  is  undertaken,  “business 
can  expect  significant  improvements  in 
the  media's  coverage  of  the  so  called 
good  or  bad,  of  what  we  have  come  to 
know  in  this  electronic  age,  as  news," 
Zeanah  added. 


1975  ADVERTISING  LINAGE  REPORT  CORRECTIONS 


There  were  errors  in  reporting  in  the  “Report  of  Newspaper  Advertising  Linage  for  1975”  that  appeared  in  the 
May  29,  1976  issue  of  Editor  &  Publisher.  Listed  below  are  the  correct  figures  for  those  newspapers  where  errors 
have  been  noted. 


RETAIL 

GENERAL  AUTOMOTIVE 

FINANCIAL  CLASSIFIED  TOTAL  ADVERTISING 

Pomona  (Calif.) 

Progress  Bulletin  (eS) 

10,937,150 

1.033,942 

1,142.483 

440.650 

4,646,712 

17,058,454 

Grand  Haven  (Mich.) 

Tribune  (e) 

5,197,402 

53,130 

16,842 

113,218 

1 .229,508 

6,610,100 

Alliance  (Neb.) 

Times  Herald  (e) 

2,704.352 

117,726 

16.9% 

104,174 

665,826 

3,609,074 

Morristown  (N.J.)  Record 

(e-mon.  to  fri.  S)  7.317,646  410.521 

NOTE;  Above  figures  do  not  include  inserts. 

N.A. 

N.A. 

3,730.568 

11,458,735 

Charlotte  (N.C.) 

Observer  (mS) 

22,535,000 

2,707,600 

N.A. 

N.A. 

9,451,400 

34,694,800 

Charlotte  (N.C.)  News  (e) 

10,400,600 

2,136.400 

N.A. 

N.A. 

6,406,400 

18,943.400 

Grand  Total 

32,935,600 

4,844,000 

N.A. 

N.A. 

15,857,800 

53,638,200 

NOTE;  Above  figures  reported  on  8  column  basis 
changed  from  8  to  6  columns  June  2.  1975. 

(converted  from  6  column) 

Charlotte  Observer  (mS)  and  News 

Delphos  (O)  Herald  (e) 

2,480,408 

In  Retail 

In  Class. 

In  Retail 

515,830 

2, 9%. 238 

Florence  (S.C.)  News  (mS) 

9.876.720 

499.520 

N.A. 

N.A. 

2.428,440 

12,804,680 

Knoxville  (Tenn.) 

News-Sentinel  (eS) 

18,124.316 

1,423.254 

N.A. 

N.A. 

5,920,768 

25,468,338 

Knoxville  Journal  (m) 

7,320,614 

1 .089,522 

N.A. 

N.A. 

4,018,504 

12,428.640 

Grand  Total 

25,444,930 

2,512,776 

N.A. 

N.A. 

9,939.272 

37  8%  ,978 

Memphis  (Tenn.) 

Commercial  Appeal  (m) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

29,194,452 

Commercial  Appeal  (S) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

13,092,184 

Press-Scimitar  (e) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

20.881,686 

Grand  Total 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

63,168.322 

Toronto  (Ont.)  Star  (e) 

28,776,583 

3,918,696 

514,734 

498.449 

21,148 

54,857,250 
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By  Dan  Lionel 


Ad  scene 


Opportunity  knocks 


For  S250  you  can  buy  a  book  that  tells 
you  everything  (and  more)  that  you  ever 
wanted  to  know  about  test  markets.  It's 
offered  by  the  people  who  bring  you  the 
monthly  New  Product  News,  Dancer- 
Fitzgerald-Sample.  and  was  written  by 
Martin  Friedman.  NPN  editor  and  Ira 
Weinblatt.  vicepresident  and  senior  as¬ 
sociate  media  director. 

"Some  test  markets  have  been  so 
over-used."  Weinblatt  told  this  reporter, 
"that  the  people  who  live  in  them  must 
feel  that  they  live  in  a  different  world — a 
world  of  constant  innovation."  For  this 
reason,  he  noted,  media  people  who  feel 
they  have  an  under-used  test  market 
should  let  advertisers  and  agencies  know 
about  it  because  they  could  have  great 
appeal  to  test  marketers  who  are  con¬ 
stantly  seeking  markets  that  are  "typi¬ 
cal"  and  those  that  have  not  been  the 
target  of  a  constant  barrage  of  new  prod¬ 
ucts  can  be  considered  more  "typical" 
than  the  old  stand-bys. 


/  DID  YOU  SWIPE  \ 

(  THE  OFFICE  COPY  } 
\  OF  EIP?  / ; 


NO, 

I  GET  IT 
AT  HOME. 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher  I 

850  Third  Avenue,  New  York,  N.  Y.  10022  j 

Gentlemen:  Please  start  my  subscription  now,  | 
addressed  to:  I 


Name 


Address  .  J 


Zip 


City . 

State  . 

Company .  i 

Nature  of  Business .  I 

□  My  remittance  is  enciosed.  i 


$12.50  a  year,  U.  S.  and  Canada;  ail  other  I 
countries  $35  a  year.  | 


26 


"Newspapers  have  a  big  stake  in  test 
marketing  plans  for  new  products."  said 
Weinblatt.  "because  newspapers  gener¬ 
ally  get  their  biggest  play  from  national 
advertisers  when  new  products  are  in¬ 
troduced."  Also.  Weinblatt  observed 
that  a  good  test  marketing  program 
should  last  at  least  6  months — that  could 
mean  a  good  chunk  of  national  advertis¬ 
ing. 

Test  marketing  is  used  not  only  for 
new  products  but  for  testing  packaging 
changes,  creative  strategy  and  pricing  of 
old  products  as  well  as  new.  Also  the 
market  test  affords  an  evaluation  of  the 
media  plan.  Contrary  to  general  belief, 
the  national  media  is  established  before 
the  test  marketing  operation  is  begun  and 
Weinblatt.  who  told  us  the  focus  of  “A 
Guide  To  Test  Market  Planning  and 
Market  Selection"  is  on  media,  said  a 
great  effort  is  made  to  use  media  in  the 
local  test  market  as  closely  patterned  to 
the  national  program  as  possible.  "For 
example."  he  said,  "if  we're  going  to  use 
magazines  as  part  of  the  mix.  we  try  to 
buy  a  regional  edition  of  the  book  or 
lacking  that  we  might  use  a  newspaper 
Sunday  supplement.  If  the  plan  calls  for 
network  TV  we  buy  an  adjacency  to  a 
network  program.  Each  medium  is  given 
the  replicated  weight  of  the  national 
plan. 

"What  characteristics  does  Weinblatt 
look  for  in  a  test  market?"  He  wants  the 
area  to  be  relatively  self  contained,  iso¬ 
lated  from  media  influences  of  another 
area.  It  should  have  a  local  paper  that  is 
dominant  in  its  market,  a  representative 
number  of  radio  stations,  tv  stations  and. 
be  demographically  typical  of  that  part  of 
the  country. 

"In  bidding  for  test  market  considera¬ 
tion."  Weinblatt  said,  "a  newspaper 
proposal  should  stress  the  market  factors 
as  the  basic  consideration."  Also,  a 
newspaper's  willingness  to  provide  mer¬ 
chandising  and.  as  they  do  in  many 
cases,  "because  they  have  powerful 
local  contacts"  help  open  doors  for 
distribution,  can  frequently  give  the  nod 
to  one  market  over  another,  all  things 
being  equal. 

"Tv  is  doing  little  more  than  going  to 
the  bank  with  advertisers'  money  these 
days."  Weinblatt  said,  "and  there's  a 
great  opportunity  now  for  newspapers  to 
get  a  bigger  leg  up  on  national  advertising 
if  they're  willing  to  do  a  little  something 
extra."  With  soaring  tv  rates  and  sold- 
out  conditions.  Weinblatt  noted  that 
newspapers  can  score  well  now. 

For  a  scientific  test  marketing  program 
there  is  an  opportunity  for  3  cities  to 
participate  as  the  "Guide"  recommends 


that  2  fairly  far  apart  areas  be  used  for 
the  test  plus  one  control  area.  To  be  pro- 
jectible  to  the  entire  country,  the  test 
markets  should  aggregate  at  least  3^  of 
the  total  population. 

In  all.  the  Guide  lists  .'>()  test  markets 
devoting  from  1  to  3  pages  to  each.  In 
addition  to  a  map  of  the  area  and  its 
immediate  surroundings  such  informa¬ 
tion  is  included  as  population,  house¬ 
holds.  TV  households  and  the  percen¬ 
tage  of  same  in  the  U.S.  and  rank.  The 
number  of  newspapers  in  the  ADI  is 
noted  along  with  radio  and  tv  stations.  In 
the  case  of  Fort  Wayne.  Indiana,  for 
example.  4  papers  are  named  with  only 
the  f-ort  Wayne  Journal-Gazette , 
News-Sentinel  morning,  evening  and 
Sunday  circulation  noted  along  with  its 
ADI  coverage.  Also  indicated  is  the  fact 
that  the  Sunday  edition  carries  Parade 
and  the  local  Weekender. 

Also  shown  are  the  major  magazines 
‘generally  available.'  their  circulation 
and  their  ADI  coverage.  Interestingly, 
each  product  test  marketed  in  the  area 
from  1972  through  197^  is  listed  along 
with  its  parent  company  and  a  descrip¬ 
tion  of  the  item. 

Pertinent  market  data,  major  indus¬ 
tries.  and  major  retail  outlets  are  also 
supplied.  A  study  of  these  elements 
could  put  a  newspaper  advertising  man¬ 
ager  on  the  track  for  making  a  pitch  for 
this  type  of  business  if  his  market  shapes 
up. 

Another  aid  to  selling  national  adver¬ 
tising  is  the  monthly  New  Product  News 
itself.  Containing  as  it  does  vital  facts 
about  products  being  tested,  the  com¬ 
pany  sponsor  and  a  complete  rundown 
on  the  product  and  where  it's  being 
tested  could  provide  the  info  needed  to 
prepare  a  pitch  for  the  business  when  the 
national  rollout,  which  of  course  follows 
the  successful  testing,  occurs.  The  New 
Product  News  subscription  tab  is  S75  per 
year.  Information  can  be  obtained  from 
Martin  Friedman,  editor,  at  D-F-S  Inc. 
347  Madison  Ave..  New  York.  N.Y. 
10017. 

• 

Brumby  adds  weekly 
in  Cla^on  County 

The  Marietta  Daily  Journal-Today- 
Neifthhor  Newspapers  organization, 
publishers  of  24  suburban  weeklies  and 
four  daily  newspapers  will  begin  publica¬ 
tion  of  a  new  newspaper  in  Clayton 
County  on  July  7. 

The  organization,  which  now  covers 
Cobb.  Fulton  and  DeKalb  counties,  will 
publish  a  30.(KX)-circulation  weekly  cov¬ 
ering  all  of  Clayton  County,  located 
south  of  Atlanta,  according  to  Otis  A. 
Brumby.  Jr.,  publisher. 

The  addition  of  the  Clayton  Neifihhor 
will  bring  the  total  circulation  of  the 
group  to  164.483  in  four  counties  in  the 
Atlanta  Standard  metropolitan  area. 
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By  Lenora  Williamson 


Nixon  memoirs  acquired 


The  New  York  Times  Company  has 
purchased  the  newspaper  and  magazine 
serialization  rights  to  the  memoirs  of 
former  President  Richard  M.  Nixon  from 
Warner  Books. 

First  draft  of  the  book  is  expected  to 
be  ready  for  editing  by  the  end  of  the 
year  and  publication  is  planned  for  the 
fall  of  1977.  Special  Features,  the  syndi¬ 
cate  affiliate  of  The  Times  Company,  will 
handle  pre-publication  serialization. 

Announcement  of  the  transaction, 
terms  of  which  were  not  disclosed,  was 
made  by  Sydney  Gruson,  executive 
vicepresident  of  the  Times  Company, 
and  by  William  Sarnoff,  chairman  of 
Warner  Publishing  Inc.,  the  parent  com¬ 
pany  of  Warner  Books. 

The  Times  has  published  the  memoirs 
of  outstanding  personalities,  beginning 
with  those  of  Gen.  Pershing  after  World 
War  I,  Secretary  of  State  Cordell  Hull. 
Ambassador  to  Russia  Walter  Bedell 
Smith.  Winston  Churchill,  and  Presi¬ 
dents  Truman  and  Johnson. 

“We  believe  that  the  publication  of  the 
personal  account  of  the  most  controver¬ 
sial  President  in  U.S.  history  will  provide 


an  important  journalistic  service,”  Gru¬ 
son  said. 

Nixon  now  devotes  most  of  his  work¬ 
ing  time  to  writing  his  memoirs. 

*  *  * 

A  soap  opera  gossip  and  information 
column,  “Tune  in  Tomorrow.”  is  being 
introduced  through  the  Enterprise  Fea¬ 
tures  division  of  Newspaper  Enterprise 
Association. 

The  column  is  by  Jon-Michael  Reed, 
editor-in-chief  of  a  soap  opera  magazine. 
Daily  TV  Serials. 

Two  releases  each  week  consist  of  in¬ 
side  news,  views  Q  &  A,  and  interviews. 
The  third  summarizes  the.  action  of  all 

the  major  soaps  for  the  previous  week. 
*  *  * 

Cartoonist  James  Childress,  whose 
“Conchy”  comic  strip  has  been  with 
Field  Enterprises  for  the  past  two  years, 
has  taken  over  syndication  of  his  strip 
and  will  be  based  at  Cocoa  Today, 
Cocoa.  Elorida. 

Childress  will  do  a  personal  chat  col¬ 
umn  and  is  creating  a  special  humor  strip 
about  family  living  in  the  Cocoa  area  for 
the  newspaper  and  also  will  be  involved 
in  working  on  special  projects. 


Appointment  of  Thomas  J.  Beatty  as 
general  executive  for  United  Press 
International  in  New  England  has 
been  announced  by  Robert  E.  Page, 
vicepresident  and  general  manager. 
Beatty  moves  to  Boston  from 
Pittsburgh,  where  he  has  served  as  re¬ 
gional  executive.  He  succeeds  Wil¬ 
liam  B.  Ketter,  now  vicepresident- 
broadcast  services  at  UPl  New  York. 

Beatty  joined  UPl  in  1 968.  He  was  a 
regional  executive  in  several  Southern 
states  and  later  served  as  division 
sales  manager  at  Atlanta  before 
going  to  Pittsburgh  in  1975. 


HOME 


By  Jerry  Bishop 
As  tlie  economy  accelerates,  so 
does  readei'  interest  in  new  homes. 

Each  week  Jerry  Bishop  describes 
a  "dream  house"  within  an  affordable 
quote  —  and  if  it  piques  a  reader’s 
interest,  he  can  order  expertly 
l  endered  architectural  plans,  with  a 
materials  list  Newspapers  share  in 
royalties. 


UNITED  FEATURE  SYNDICATE 
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All  photos  this  page 
by  Don  J.  Dry 

EDITOR  &  PUBLISHER  for  June  19,  1976 


Hearst  Foundation  top  photo  scholarship  goes  to  Ohio 


A  portfolio  of  ten  photographs  entered  in  the  final 
round  of  the  annual  William  Randolph  Hearst  Founda¬ 
tion’s  collegiate  competition  has  won  for  Dan  J.  Dry  of 
Ohio  University  a  $1,500  scholarship  with  a  matching 
grant  for  his  school. 

Judges  unanimously  picked  Dry’s  entry  from  among 
the  portfolios  submitted  by  the  20  university  photog¬ 
raphers  in  the  second  stage  of  the  $87,750  Journalism 
Awards  Program  of  the  foundation. 

Five  of  the  photographs  and  excerpts  from  one  pic¬ 
ture  story  shown  here  reflect  the  breadth  of  assign¬ 
ments  handled  by  the  22-year-old  Athens,  Ohio,  student. 
Dry  is  a  staff  photographer  for  his  campus  newspaper. 
The  Athens  Messenger,  and  has  served  summer  intern¬ 
ships  on  the  Palm  Beach  Post-Times  and  National  Geo¬ 
graphic  Magazine. 

In  second  place  and  winner  of  a  $1,000  scholarship  is 
Don  Pierce,  a  University  of  Kansas  senior.  Two  of  his 
portfolio  entries  are  shown  here. 

Other  scholarship  winners,  placing  third  to  10th  are: 
Joe  Vitti,  Ohio  University,  $700;  Rick  Wood,  Indiana  Uni¬ 
versity,  $500;  George  Kochaniec  and  John  Moran,  Uni¬ 
versity  of  Florida,  $500;  Chuck  Pratt  and  Andrew  Hayt, 
Arizona  State  University,  $500;  Steve  Boerner,  Univer¬ 
sity  of  Nebraska,  $500;  and  Tim  Janicke,  Kansas  State 
University,  $500.  Rick  Wood  receives  an  additional  $350 
scholarship  in  the  best  single  photo  picture  stories  series 
category.  The  schools  of  all  winners  receive  matching 
grants. 

The  college  photojournalism  event,  now  in  its  16th 
year,  is  conducted  in  cooperation  with  the  American  As¬ 
sociation  of  Schools  and  Departments  of  Journalism. 

Judges  this  year  were:  Robert  Gilka,  photography  di¬ 
rector  of  the  National  Geographic  magazine;  William 
Strode,  Louisville  Courier-Journal  &  Times,  and  Earl 
Seubert,  chief  photographer  for  the  Minneapolis 
Tribune. 

—Produced  by  Lenora  Williamson 
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University  junior — 


Above  and  be/ow-Photos  by  Don  Pierce  of  the 
University  of  Kansas,  winner  of  second  place  in 
the  national  collegiate  photojournalism  com¬ 
petition. 


\  % 


Counter  c/ocKw/se-Excerpts 
from  Dan  J.  Dry’s  picture 
story  on  a  tattoo  parlor. 
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Gannett  to  pay  cash 
for  Okla.,  Mo.  papers 

Gannett  Co.  said  it  agreed  in  principle 
to  acquire  three  daily  newspapers,  tw  o  of 
them  in  Springfield.  Mo.,  and  one  in 
Muskogee.  Okla..  and  their  broadcasting 
affiliates. 

The  company  said  the  purchase  will  he 
for  cash,  with  the  price  to  he  announced 
at  closing,  e.xpected  later  this  year.  Gan¬ 
nett  originally  had  agreed  in  principle  to 
acquire  the  same  newspapers  and  sta¬ 
tions  in  1973  in  an  e.xchange  of  stock,  hut 
the  transaction — then  valued  at  about 
S33.4  million — was  later  canceled  be¬ 


cause  of  a  decline  in  the  price  of  Gannett 
shares. 

The  two  Springfield  papers  are  the 
Aeu-.v,  a  morning  paper,  and  the  Leader 
di  Press,  an  evening  paper.  Together, 
they  publish  the  Sunday  News  &  Leader. 
The  morning  paper  has  a  circulation  of 
30.0(K).  the  evening  paper  46.0(K)  and  the 
Sunday  paper  76.(K)0. 

The  Muskogee  paper  to  be  acquired  is 
the  Phoeni.x  &  Times  Demoerat,  a  morn¬ 
ing  and  Sunday  paper  with  circulation  of 
23. (KK). 

Gannett  said  the  broadcast  properties 
to  be  acquired,  subject  to  Federal  Com¬ 
munications  Commission  approval,  are 
radio  stations  KGBX  in  Springfield. 


KHMO  in  Hannibal.  Mo.,  and  KBiX  in 
Muskogee,  plus  a  5(KT  interest  in  KYTV 
in  Springfield. 

The  Springfield  and  Hannibal  prop¬ 
erties  are  5(K^ -owned  by  the  Duval  fam¬ 
ily  interests  and  509f-owned  by  Ok¬ 
lahoma  Press  Publishing  Co.,  which  also 
owns  the  Muskogee  properties,  accord¬ 
ing  to  Gannett.  Gannett  said  the  news¬ 
paper  and  broadcast  operations  will  re¬ 
main  under  the  direction  of  their  current 
executives. 

Gannett,  which  also  has  interests  in 
broadcasting  and  newsprint  operations, 
said  the  acquisitions  would  bring  the 
number  of  its  daily  newspapers  to  57  in 
20  states  and  on  the  island  of  Guam. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


WORKING  IT  OUT 

Three  times  each  week  Mel  Ihompson 
dips  his  pen  in  tunny  stuff  and  lets  his 
readers  have  it.  with  no  holds  barred. 
350  words,  questions  and  answers  for 
work  related  problems.  Backed  up  with 
Thompson's  own  TV  and  Radio  shows 
and  best  selling  book.  Great  for  Family. 
Features.  Living  or  Business  sections. 
Send  for  samples.  Venture  Press.  2204 
Plaza  de  Flores.  Carlsbad.  Calif.  92008. 


BOOK  REVIEWS 

PROFESSIONAL  children's  book  re¬ 
viewer  (N.Y.  Times.  Library  Journal)  to 
review  hardback  and  paperback  chil¬ 
dren's  books  weekly.  Natural  tie-in  with 
book  stores.  Box  999.  Editor  & 
Publisher. 


CHILDREN’S  FEATURES 

"ADVENTURES  IN  FUN  "-Hobbies, 
projects  for  pre-teen  readers.  FULL  tab¬ 
loid  size  page.  Low  priced.  Flayer  Assoc., 
Box  431.  Ridgefield.  N.J.  07657. 

CITIZENS  BAND  RADIO 

CB  PUBLISHER  Michael  McCormack 
writes  weekly  column  on  the  nation's 
fastest-growing  activity.  Get  this  au¬ 
thoritative  look  at  CB  Radio.  Contact 
John  Moon,  sales  manager.  Copley  News 
Service.  P.O.  Box  190.  San  Diego,  Calif., 
92112.  Phone  (714)  299-3131. 


HOME  &  GARDEN 


ASK  THE  PRO  by  Sam  Fishlyn.  Proven 
I  expertise  in  home  improvements,  8th 
I  year,  prestigious  papers,  dailies  and 
weeklies.  Welcome  aboard.  Low  rates. 
I  SAMPLES.  Box  62.  Newton,  Mass, 
i  02159. 


_ HUMOR _ 

MINORITY  FEATURES,  holding  the 
edge  on  ethnic  readership  with  two 
panels,  "Those  Browns,"  and  the  all- 
star  "Celebrity  World."  Write  for  free 
samples.  Box  421.  Farrell,  Pa.  16121. 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd..  Red  Bank, 
N.J.  07701. 


i  FREE  SAMPLES.  Send  TODAY  for  low 
rates  on  weekly  "MORE  FOR  YOUR 
MONEY"  column.  Readers  love  it— and 
you.  Camera  ready.  Mike  LeFan,  1802 
South  13.  Temple,  Texas  76501. 

PROBLEMS 

!  - 

i  GIVE  YOUR  READERS  the  best  in  "cop- 
;  ing"  columns;  ENCOUNTER.  284  N. 
Buena  Vista  Newark,  Ohio  43055. 


COMIC  STRIPS 


SHERLOCK  HOLMES  a  new  comic  strip 
based  on  the  stories  of  A.  Conan  Doyle. 
Already  over  a  million  readers.  For  rates 
and  samples  call  Sherlock  Holmes  (213) 
467-2328  or  write  Adventure  Feature 
Syndicate,  6051  Scenic  Ave.,  Holly¬ 
wood,  Calif  90068. 

"FIGLEAVES— A  wonderfully  wacky  and 
mixed-up  Garden  of  Eden,  fueled  week¬ 
ly  by  the  rib-tickling'  antics  of  the 
world's  original  family  .  .  .  Adam  and 
Eve."  (1  time  weekly)  Also  available  in 
Spanish.  For  samples,  rates  and  avail¬ 
ability  in  your  area  contact:  Greg  Curf- 
man.  Mgr.,  SANDCASTLES.  Box  1356. 
Newport  News,  Va.  23601. 

EDITORIAL  CARTOONS 

POLITICAL CARTCXJNS,  hard  hittingwith 
a  subtle  sense  of  humor.  Award  winning 
nationally  known  cartoonist.  Box  1163, 
Editor  &  Publisher. 


THE  DARNELL  RATING,  a  weekly 
sports  feature  during  the  football  and 
basketball  seasons.  Other  sports  fea¬ 
tures  available.  Low  price.  Free  sample 
proofs.  Darnell  Marketing,  P.O.  Box 
161304.  Memphis,  Tenn.  38116. 


KNOWN  PHILATELIST  writes  weekly  il¬ 
lustrated  Stamping  Grounds.  Rates, 
samples  Box  632.  Long  Beach,  N.Y. 
11561. 


WEEKLY  FEATURES 

GOD'S  COUNTRY  Won!  Positive  syndi¬ 
cated  pacemaker.  Weekly,  camera- 
ready.  It's  my  country,  your  country— 
GOD'S  COUNTRY.  Blackburn  Syndi¬ 
cated  Features,  P.O.  Box  387,  Rye,  Colo. 
81069. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


RARE  OPPORTUNITY  with  fast-growing 
Zone  3  non-daily  chain  for  experienced, 
hard-working  top  executive  with  capital  to 
finance  further  expansion.  Equity  of 
$100,000  to  $5(X),000  available  to  qual¬ 
ified  person.  Box  1042,  Editor  &  Publisher. 


INVESTOR  ADVISOR  needed  for  high  po¬ 
tential  Colorado  weekly.  Owner  and  paper 
both  have  excellent  track  record.  A  boom¬ 
ing  area.  Immediate  potential  of  doubling 
$100,000  gross  with  $30,000-$50,000 
cash  infusion.  Box  1150,  Editor  & 
Publisher. 


CARTOON  EDITORS 


YOUR  CARTOON  MARKET  news  printed 
free.  FUNNY  PAPERS,  2840  W.  59th  St., 
Chicago,  III.  60629.  ($24  year,  sample 
copy,  $2) 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kans,  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.,  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Week 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


America’s  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 

E&P  Classifieds 
(212)752-7053 


IT’S  A  CLASSIFIED  SECRET! 


We’ve  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapfers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  “destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).’’  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties.  We  know  the  daily  news¬ 
paper  holdings  of  most  groups— but  a  suburban,  weekly  or  new 
acquisition  might  slip  by  us. 
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CLASSIFIED  ADVERTISING  RATES 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established) 

4  weeks  —  S2  00  per  line  per  issue 

3  weeks  —  S2  10  per  line,  per  issue 

2-weeks  —  i2  20  per  line,  per  issue 

1'Week  —  S2  30  per  line 


POSITIONS  WANTED 

(Payable  »ith  order) 

4-weeks  —  SI  35  per  line  per  issue 

3  weeks  —  SI  45  per  line,  per  issue 

2  weeks  —  SI  55  per  line,  per  issue 

1  week  —  SI  65  per  line 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Add  St  00  per  insertipn  tor  box  service  and  count  as  an  extra  line  on  your  copy. 
Air  mail  service  on  box  numbers  also  available  at  SI  . SO  extra. 

Due  to  change  in  postal  charges,  only  box  number  responses  going  outside  the 
continental  United  States  will  be  marked  Air  Mail  and  charged  extra  tor  Air  Mail  service. 

DISPLAY  CLASSIFIED 

The  use  ot  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display  The  rate  for  display  classified  is  $4.35  per  agate 
line -$60.90  per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received  are  valid  for  1  year 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  tO;  EDITOR  L  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  ni^ts;  or  write  Box  3364.  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolu 

Lindsay.  Cal.  93247  (209)  562-2587 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858 


KREHBIEL-BOLITHO 
NewspaperService,  Inc.  NewspaperSales, 
Appraisals. 

Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices,) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O,  Box  7133.  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


WE  HAVE  QUALIFIED  BUYERS  tor  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O,  Box  490,  Gadsden.  Ala.  35902 
_  Ph.  (205)  546-3356 

NEWSPAPERS  FOR  SALE 


COASTAL  WEEKLY,  perfect  climate,  per¬ 
fect  locale.  $144,000  gross,  submit  your 
top  down.  (Offset.  Snyder  Newspaper 
Brokers,  136  E.  Honolu  St.,  Lindsay,  Calif. 
93247. 


BACK  COUNTRY  WEEKLY— Adjudicated 
Zone  9.  Growing  with  excellent  future. 
Write  KRM,  P.O.  Box  550,  Alpine.  Calif. 
92001. 


FREE  PAPER,  Benton,  Ark.  No  competi¬ 
tion.  Monthly  now,  could  easily  go  week¬ 
ly.  Billing  $5-60()0  per  issue,  low  overhead. 
Accounts  receivable  good.  Price  includes 
full  print  shop  billing  $4-6000  monthly. 
$25.0(X)  down,  will  finance  balance.  Call 
M.L.  Toliver.  (501)  922-1466,  evenings  or 
write  22  Sonora  Way,  Hot  Springs  Village, 
Ark.  71901. 


SOUTHERN  ILLINOIS  weekly,  700  circula¬ 
tion  and  growing,  offset.  $30,000  gross. 
Price  $15,000.  Box  1038.  Editor  & 
Publisher. 


WEEKLY  TABLOID.  5600  circulation.  Ad 
revenue  now  $3500-$4000  monthly.  50- 
plus  contracted  advertisers.  $100  a  month 
fully  furnished  and  staffed  office.  Over¬ 
head:  $1500  monthly.  Can  and  should 
gross  $60,(X)0  yearly.  $15,000  cash  buys. 
McDonough.  1404  (lake  Shore  Dr.,  Michi¬ 
gan  City,  Ind.  46360.  (219)  872-0681  or 
evenings  (219)  879-6649. 


STRONG  WEEKLY,  6  years  old,  a  jour¬ 
nalist's  newspaper.  1975  gross;  $150,000. 
5(X)0  paid  circulation.  No  plant.  $100,000. 
Publisher.  Maui  Sun.  Wailuku,  Hawaii 
96793. 


NEW  JERSEY  WEEKLY-Competent 
editor-publisher  will  accept  proposals  on 
long-established  respected  newspaper. 
High  income  suburban-seashore  market 
with  clear  potential  tor  profitable  expan¬ 
sion.  Will  consider  continued  association 
and  partial  payment  In  stixkof  substantial 
newspaper  group.  No  previous  negotia¬ 
tions.  Box  1120,  Editor  &  Publisher. 

EXPANDING  WEEKLY  NEWSPAPER  in  fast 
growing  area  looking  for  investor  with 
$7000.  Employment  if  desired.  Chicago 
suburb.  Box  1161,  Editor  &  Publisher. 


GROWING  weekly  newspaper  and  small 
print  shop  located  in  growth  area  ot 
Tennessee-Tombigbee  Waterway.  Little 
cash  required.  Call  (205)  339-9670  or 
write  Publisher,  17701  Northwood  Lake, 
Northport,  Ala.,  35476. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WEEKLY  SHOPPER— Great  opportunity 
for  ad  or  circulation  pro  with  this  Zone  1 
shopper.  7000  mailed  circulation.  Gross 
$80M  and  profitable.  Can  be  easily  con¬ 
verted  to  hand-delivery.  $20M— low  down 
payment  to  qualified  buyer.  Box  1098, 
Editor  &  Publisher. 


MONTHLY  BASEBALL  TABLOID  FOR 
SALE.  TERMS.  BASEBALL,  BOX  619, 
BRADENTON,  FLA.  33506. 


OFFICIAL  COUNTY-WIDE  WEEKLY 
Desirable,  profitable,  old-established,  E&P 
Zone  5.  Owner  retiring  after  2 1  years.  1975 
gross  $184M  will  sell  for  $170M  to  right 
person.  Buyers  financial  ability  important. 
Dean  Sellers,  broker.  Mesa,  Ariz.  Summer 
address:  Box  595,  McConnelsville.  Ohio 
43756.  Phone  (614)  962-4023. 


NEWSPAPERS  WANTED 


WEEKLY  publisher  will  oay  cash  or  sub¬ 
stantial  down  payment  for  another  weekly. 
Must  be  doing  between  $125,000  and 
$300,000  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480.  Editor  &  Publisher. 


WASHINGTON  OR  B.C.  WEEKLY.  Prefer 
island  or  coastal.  Will  be  in  area  July.  Box 
1084,  Editor  &  Publisher. 


WEEKLY  OR  SMALL  DAILY,  newspaper  or 
shopper,  in  western  New  York  State.  Pref¬ 
erably  Rochester  area.  Box  1133,  Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 


BI-MONTHLY  SPORTS  MAGAZINE  on  Jew¬ 
ish  athletes.  Small  national  circulation. 
Box  1155,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


ENGRAVINGISTEREO 


FOR  SALE:  (2)  Hercules,  Model  200  Plas¬ 
tic  Plate  Exposure  units,  new  in  1975 — like 
new.  Contact  Tom  Rice  (312)  321-2214, 
Sun-Times.  401  N.  Wabash,  Chicago.  III. 
60611. 


MAILROOM 


HANS-MUELLER  3  pocket  inserting 
machine  with  Kirk-Rudy  labeling  unit, 
purchased  Septemder  '72.  Both  like  new 
condition.  Will  sell  separately;  Hans- 
Mueller  $29,000,  Kirk-Rudy  $40()0  or  both 
together  for  $32,0(X).  Price  includes  some 
spare  parts.  For  further  information  con¬ 
tact  Don  Wing  or  Dick  Chaney  at  the  North 
Platte  Telegraph,  North  Platte,  Neb.  Ph; 
(308)  532-6000.  Immediate  delivery.  FOB 
North  Platte.  First  $5000  check  holds  the 
equipment. 


SAXMEYER  TYING  MACHINE.  $400.  For 
further  information  contact  (Jon  Wing  or 
Dick  Chaney  at  the  North  Platte  (Neb.) 
Telegraph.  Ph:  (308)  532-6000.  Immediate 
delivery.  FOB  North  Platte,  Neb. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  pert  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron.  Ohio  44313 


PHOTOTYPESETTING 


AKI  TYPESETTING  UNIT,  purchased  1971 
and  is  in  excellent  condition.  Sale  price  of 
$1750  includes  approximately  $500  in 
spare  parts.  For  further  information  con¬ 
tact  Don  Wing  or  Dick  Chaney  at  the  North 
Platte  (Neb.)  Telegraph,  (3(58)  532-6000. 
Immediate  delivery  FOB  North  Platte. 


VERITYPER  WITH  20  FONTS. 
$2200. 

CALL  SKIP  AT  (203)  567-8789. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES  &  MACHINERY 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


COMPUGRAPHIC-JUSTOWRITERS 
2961  HS— 4500.  Compuwriter  I — 4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd.,  Mt.  Laurel.  N.J.  (609) 
235-7614. 

HARRIS  600:  presently  being  used; 
surplus  to  our  needs  July  30;  six  (6)  discs 
with  machine.  Brandon  Sun,  501  Rosser 
Ave.,  Brandon,  Manitoba,  Canada  R7A 
5Z6.  Ph:  (204)  727-2451. 


PLATEMAKING _ 

NATIONAL  A-340  offset  plate  processor. 
Used  6  months.  Asking  $3000.  Call  (201) 
574-1200.  Mr.  Vigilante. 


3  COTTRELL  VANGUARD  V-15  units  with 

rollstands.  $5000  each  or  $12.0(X)  total. 

New  England  Printing  Machinery  Inc.  Call 

collect:  (617)  475-3210. 

WEB  OFFSET  PRESSES 

4  Unit  Goss  Metro  (1971),  with  2  color 
decks,  RTP,  2  to  1  double  delivery  folder 
with  upper  formers,  conveyor  equip¬ 
ment,  available  now, 

Goss  Suburban,  4  Signature  units,  2  stan¬ 
dard  units.  Urbanite  Folder,  (includes  Vt 
fold)  two  50hp  drives,  two  4  position  roll 
stands  (1965). 

4  Unit  Wood  Colorflex  (straight  and  col¬ 
lect),  up  to  45.000  per  hour.  Includes  Vk 
folder.  100  hp  drive. 

4  Unit  Color  King  with  Color  King  folder. 

Gazette  Americana  17^fe  x  24",  2  color  per- 
fector  with  sheeter. 


MATS  WANTED 

IN  GOOD  CONDITION.  No  hair  lines.  Com¬ 
plete  or  partial  fonts  of  following: 

6442,  7430,  8426,  94158, 

10416,  104112,  12422,  12—895 
Spacebands  in  good  condition,  any  width. 

LINOTYPES  WANTED 
Model  8-14-31  with  electric  pots,  good 
condition.  Give  serial  numbers,  price; 
Want  electric  pots,  molds.  Lino  parts. 
WANTED— Community,  Suburban,  Urba¬ 
nite  up  to  6  units.  Give  Serial  No.,  price. 
CLAREMONT  PRESS 
6565  Stone  Bridge  Rd. 

Santa  Rosa.  Calif.  95405  (707)  539-7800 


INDUSTRY  SERVICES 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9  16  x  36 
Goss  Suburban  4  units.  1966 
Goss  Suburban  2  units  for  add-on 
Goss  Urbanite  5  units,  23  9  16  x  36.  1971, 

2  folders 

Goss  Urbanite  presses  and  units 
Goss  Urbanite  folder 

(Joss  Universal  6  units,  1  folder.  22^4 cutoff 
Cottrell  V-15  units  and  presses 
Fairchild  Colorking  5  units,  1%8 
Fairchild  Newsking  4  units  (2  stacked). 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite.  45V2" 
Hoe  Colormatic,  8  units.  2  folders,  1964 
Mueller  3-pocket  inserter.  Model  227 
I  PEC.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


Cottrell  Model  RB-1  heavy  duty  newspaper 
folder,  with  balloon  former  and  cat 
walks  (takes  12  sheets). 
LETTERPRESS— Spare  parts  for  Goss 
Mark  II  Headliner,  22%»,  complete  set  (4) 
printing  cylinders  and  complete  set  of 
parts  for  1  unit  exclusive  of  side  frame. 
All  like  new.  IncludesRTPand  "Y"  columns. 
UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  N.J,  07032 
(201)  438-3744 

GOSS  NEWSPAPER  PRESS  consisting  of 
3  Community  units.  SC  folder  with  double 
parallel  and  cross  perforating,  new  1970. 
Goss  Suburban  4  units.  Suburban  folder, 
new  approximately  1965,  2  drives;  can  run 
as  7-web  press  or  2  machines.  Box  1075, 
Editor  &  Publisher. 

WEB  OFFSET  newspaper  press.  Model 
V-15,  Cottrell,  2  units  and  folder,  serial  No. 
CW  186-BA.  Make  us  an  offer.  Box  1091, 
Editor  &  Publisher. 

SIGNODE  MODEL  ML  1  plastic  strapping 
machine,  used  less  than  one  year,  upgrad¬ 
ing  to  fully  automatic,  reasonably  priced. 
Contact  Paul  Chmielewicz,  El  Vocero,  P.O. 
Box  3431  Old  San  Juan  Sta.,  San  Juan, 
Puerto  Rico  00904.  Ph:  (809)  723-0481. 
Telex:  385-836. 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St.  N.W..  Atlanta.  Ga.  30318.  (404) 
873-3257. 

WANTED: 

WOOD  COLORFLEX. 

BOX  ,  EDITOR  &  PUBLISHER. 

WANTED:  Goss  Community.  Suburban  or 
Urbanite.  Can  use  Hoe  Colorflex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 

WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 

WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 

WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251,  EDITOR  &  PUBLISHER 

WANTED:  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 

2,  3  OR  4  UNITS  Goss  Community  or  Fair- 
child  Newsking  wanted  by  weekly  pub¬ 
lisher.  Call  (516)  588-6600. 

3-STATION  NEWSPAPER  INSERTER  in 

food  condition.  Reasonable,  please.  Call 
kip  at  (203)  567-8789. 


CIRCULATION  CONSULTANTS 

BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  art  you'll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  details  and  low  rates.  CIR¬ 
CULATOR'S  IDEA  SERVICE,  P.O.  Box 
6526.  Mobile.  Ala.  36606. 

BOYS  AND  TELEPHONES 
Are  available  for  your  newspaper.  We  can 
increase  your  circulation.  100%  verified 
orders,  cancellation  rate  is  less  than  6%. 
Many  years  experience  on  large  and  small 
newspapers.  VVrite  Circulation  Promotion, 
84  N.E.  Loop  410,  Suite  262W,  San  An¬ 
tonio,  Texas  78216. 

PENNIES  PER  ACCOUNT! 
PIA-CARRIER-DEALER.  We  have  de¬ 
veloped  and  perfected  a  new  home  deliv¬ 
ery  billing  and  bookkeeping  system  now  in 
use  with  major  Los  Angeles  area  newspap¬ 
ers.  We  will  do  the  processing  at  our  data 
center  or  will  license.sell  the  program  and 
train  your  personnel. 

Moulton  Data  Systems  Inc. 

16055  Ventura  Blvd.,  Suite  415 
Encino.  Calif.  91436 
(213)  986-2927 


PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen.  Texas  78501, 
(512)  682-7011. 


Help 


Wented... 


ACADEMIC 


VIRGINIA  STATE  COLLEGE  is  seeking  an 
assistant  professor  in  Journalism  to  teach 
two  Journalism  courses  and  serve  as  ad¬ 
visor  to  student  publications.  Position  re¬ 
quires  MA  degree  and/or  exoerience.  An 
Mportunity  exists  to  write  part-time  for  a 
Richmond  newspaper  cooperating  with  our 
program.  Send  full  resume  to  Prof.  Ronald 
Sturman,  Coordinator  of  Communications, 
Media,  Virginia  State  College,  Petersburg, 
Va.  23803. 

PHOTOGRAPHY 

INSTRUCTOR 

Instructor  needed  for  photography  at 
junior  college.  Full-time  contract,  attrac¬ 
tive  salary  and  fringe  benefits,  liberal  vac¬ 
ation  periods.  Degree  and  some  experi- 


NEWSPAPER 
PLANT  LIQUIDATION 

Goss  Community  4  units,  1974 
Compugraphic  7200.  new  1974 
Compugraphic  4%1,  new  1974 
Compugraphic  2961,  new  1974 
Compugraphic  5  keyboards,  new  1974, 
extra  parts  and  tools 
Complete  camera  and  stripping  room 


401  N.  Leavitt  Street 
Chicago.  III.  60612 
Ph:  (312)  738-1200  Telex  25-4388 


ONE  OR  TWO  UNIT  of  Goss  Urbanite  to 
attach  to  present  folder  U-1111.  Contact 
Paul  Chmielewicz,  El  Vocero,  P.O.  Box 
3431  Old  San  Juan  Station,  San  Juan, 
Puerto  Rico  00904.  Ph:  (809)  723-0481. 
Telex:  385-838. 

WANTED:  2  to  4  unit  Web  Offset  Press 
and  folder  in  good  condition.  Also  plate 
burner  and  lift  truck.  Box  1131.  Editor 
&  Publisher. 

PAPER  TAPE  KEYBOARD  with  advance 
feed  and  at  least  16  char  display.  Patch 
Publishing,  Box  730.  Titusville,  Fla. 
32780.  (3(55)  269-3211. 


ence  in  news  photography  required. 
Knowledge  of  printing  helpful.  Write  or 
telephone  Herman  W.  Gatewood,  Director, 
School  of  Graohic  Arts.  Chowan  College, 
Murfreesboro,  N.C.  Ph:  (919)  398-4101. 

JOURNALISM  faculty  position  open  start¬ 
ing  Fall,  1976.  Teach  mainly  in  public  rela¬ 
tions  and  advertising  with  qualifications 
for  news-editorial  courses.  Several  years 
professional  and  teaching  experience.  PhD 
preferred;  Masters  required.  Salary  com¬ 
petitive.  Equal  Opportunity  Employer. 
Contact  Chairman,  Journalism  (Depart¬ 
ment,  University  of  North  Dakota,  Grand 
Forks,  N.D.  58201. 


DEPARTMENT  CHAIRMAN  to  direct  200 
undergraduate  and  graduate  students,  ten 
faculty.  Majors  in  News-Editorial  (accre¬ 
dited),  Advertising,  Broadcasting,  Science 
Writing,  Agricultural  and  Home  Economics 
Journalism  and  Printing  Management. 
Emphasis  on  instruction  and  relations  witti 
state's  media,  professional  organizations 
and  high  school  press.  PhD  preferred;  sig¬ 
nificant  professional  media  and  teaching 
experience  required;  record  of  administra¬ 
tive  and  leadership  ability.  Salary  competi¬ 
tive.  Date  open.  Write;  Chairman,  Search 
Committee,  Department  of  Journalism  and 
Mass  Communication,  South  Dakota  State 
University,  Brookings,  S.D.  57006.  Equal 
Opportunity  Employer. 

TEACHING  POSITIONS:  Graphic  Arts,  Ad¬ 
vertising.  Magazine,  Law  and  Ethics  of 
Journalism,  news-editing.  Salary  and  rank 
negotiable.  Contact  Dr.  John  DeMott, 
Chairman,  Department  of  Journalism, 
Temple  University,  Philadelphia.  Pa. 
19122. 


ADMINISTRATIVE 

BUSINESS  MANAGER-BS  Degree,  some 
sales  or  management  experience,  to 
supervise  office,  circulation  staff,  records, 
etc.  Send  resume  to  The  Courier  Tribune, 
Asheboro,  N.C.  27203. 

TOP  EXECUTIVE  for  12,000  Mid-South 
daily  in  rapidly  growing  market.  Must  have 
strong  background  in  newspaper  operation 
as  well  as  community  relations.  Will  be  re¬ 
sponsible  for  newspaper  operation  and 
commercial  printing  business.  Excellent 
opportunity  for  personal  growth.  Send 
resume,  references,  salary  requirements 
to  Box  1058.  Editor  &  Publisher. 

TRADE  ASSOCIATION  EXECUTIVE 
Applications  are  being  accepted  for  a 
major  administrative  position  with  the  Na¬ 
tional  Newspaper  Association  in  Washing¬ 
ton,  D.C.  in  late  1976.  Responsibilities  in¬ 
clude  assisting  in  the  internal  manage¬ 
ment  of  the  Association  and  direction  of  a 
staff  of  15  to  18  persons,  working  with  the 
executives  of  other  newspaper  organiza¬ 
tions,  member  services  and  Association 
publications.  Applicants  should  have  sev¬ 
eral  years  of  practical  newspaper  experi¬ 
ence,  preferably  in  the  advertising,  busi¬ 
ness  and/or  publishing  areas;  De¬ 
monstrated  success  in  participation  in 
civic,  professional  and  community  ac¬ 
tivities;  College  education  preferred  in 
Journalism.  English  and/or  Business.  Addi¬ 
tional  continuing  educational  attainments 
through  seminars  and  short  courses  also 
advantageous.  Send  letter  of  application 
and  supporting  information,  resume,  re¬ 
ferences,  salary  requirements  and  exam¬ 
ples  of  accomplishments  to  Theodore  Ser- 
rill.  National  Newspaper  Assoc.,  491  Nat'l 
Press  Bldg..  Washington,  D  C.  20045. 

ARTISTS 


ARTIST 

Newspaper  in  suburban  New  York  seeks 
artist  to  illustrate  news  stories  and  do 
dramatic  layouts  for  feature  section  and 
magazine.  Excellent  pay,  good  working 
conditions  and  good  fringe  benefits.  Box 
nil.  Editor  &  Publisher.  An  Equal  Oppor¬ 
tunity  Employer. 

_ CIRCULATION _ 

EXPERIENCED  CIRCULATION  MANAGER. 
Must  be  strong  in  collections.  District 
Manager  training  and  service  oriented.  Ex¬ 
cellent  growth  potential.  Strong  7-day 
(Evening  and  Sunday)  Zone  3.  heavy  PIO 
16,(X)0  circulation  with  advancement  op¬ 
portunities.  Excellent  fringe  benefits. 
Medium  size,  city  ideal  for  family  living. 
Give  all  details,  salary,  experience,  refer¬ 
ences  first  letter  in  confidence.  Box  1160, 
Editor  &  Publisher. 

SALES/MARKETING 

MANAGER 

Large  Zone  2  daily  seeks  aggressive,  in¬ 
novative  self-starter  to  head  up  circulation 
marketing  team  and  boost  sales.  Market¬ 
ing  and  research  background  preferred. 
Strong  managerial  and  organizational  ex¬ 
perience  a  must.  Will  handle  circulation 
promotion  and  sales,  incentives,  contract 
solicitors,  and  all  special  marketing  proj¬ 
ects.  Send  resume  outlining  salary  history 
to  Box  1156,  Editor  &  Publisher. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


IMMEDIATE  OPENING  for  circulation 
manager  on  5-day  Zone  6  daily  with  shop¬ 
per.  Must  be  able  to  increase  circulation 
and  organize  excellent  service.  We  are  a 
growth  community  with  opportunity  for  the 
energetic  manager.  Box  1053,  Editor  & 
Publisher. 


SALES-MINDED  mature  executive  seeking 
secure  position  in  medium  size  company 
distributing  newspapers,  magazines  and 
books  at  wholesale  in  Massachusetts  city. 
Person  wanted  should  be  self-starter  and 
tough  fibered  to  assume  position  of  man¬ 
ager.  No  home  delivery.  Write  to  Box  1101, 
Editor  &  Publisher,  with  resume  and  refer¬ 
ences. 


ZONE  NO.  2 
SUPERVISOR 
ASSISTANT  SUPERVISOR 
Leading  publisher  seeking  up  and  coming 
circulation  people,  with  emphasis  on  home 
delivery. 

You  might  be  a  district  manager  now  on  a 
large  operation,  or  a  circulation  manager 
of  a  small  operation,  or  anything  in  be¬ 
tween. 

If  you  have  the  ability,  we  have  an  oppor¬ 
tunity  for  a  lifetime  career  with  steady  ad¬ 
vancement  to  the  top. 

Good  starting  salary,  expenses  and  incen¬ 
tive  bpnus.  Fast  periodic  increases  and  all 
benefits,  including  pension  plan. 

Write  giving  complete  resume  of  past  ex¬ 
perience,  marital  status,  etc.  Only  applic¬ 
ants  presently  in  Zone  2  will  be  consi¬ 
dered.  Write  Box  1 140,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED 

ADVERTISING  MANAGER 

Fresno,  Calif, — The  Fresno  Bee  has  an 
immediate  opening  for  a  person  with  ex¬ 
perience  in  sales  management,  classified 
advertising  administration  and  knowledge 
of  computerized  production.  Excellent  op¬ 
portunity  for  a  person  able  to  develop  full 
departmental  program  and  get  results. 
Wide  salary  range  plus  very  liberal  benefit 
package.  Apply  in  person  ...  or  send  re¬ 
sume  giving  the  details  that  will  convince 
us  you  are  the  right  person.  All  replies  held 
in  confidence. 

PERSONNEL  DEPARTMENT 
THE  FRESNO  BEE 
1626  E  Street.  Fresno  Calif.  93786 
An  Equal  Opportunity  Employer 


TELEPHONE  SALES  MANAGER 

Large  Zone  2  daily  has  immediate  avail¬ 
ability  for  a  proven  classified  phone  room 
manager.  Past  success  as  effective  super¬ 
visor  with  demonstrable  sales  knowledge 
and  record  of  linage  growth  essential.  We 
prefer  a  background  in  a  competitive  mar¬ 
ket.  Salary  offer  commensurate  with  ex¬ 
perience  plus  bonus  and  excellent  fringes. 
Send  resume  including  salary  progress  to 
Box  1068.  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


RETAIL  DISPLAY 
ADVERTISING  SALES 

Immediate  opening  for  experienced  sales¬ 
person.  Perhaps  you're  now  at  a  weekly 
publication.  If  you  would  enjoy  working  in  a 
highly  competitive  market  for  an  aggres¬ 
sive  and  innovative  7-day  daily  contact: 
Robert  C.  Rittenhouse,  Retail  Advertising 
Manager,  The  News  Herald.  38879  Mentor 
Ave.,  Willoughby,  Ohio  44094.  Call  (216) 
942-2100. 


ADVERTISING 

MANAGER 

We  have  an  immediate  opening  for  an  ex¬ 
perienced  advertising  manager  on  a 
20.000*  Midwest  daily.  Responsible  for  all 
advertising  departments  and  must  be  able 
to  direct  a  staff  of  13  in  this  competitive, 
demanding  market. 

The  ideal  person  should  possess  strong 
sales  skills,  leadership  ability  and  previous 
advertising  management  experience. 
Starting  sala^  commensurate  with  your 
background,  (xood  income  growth  poten¬ 
tial.  Send  complete  resume  with  salary  his¬ 
tory  and  requirements  in  confidence  to 
Box  1112,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  June 


IF  YOU  ENJOY  SALES 
COME  GROW 
IN  THE  SUBURBS 

100,000-*^  quality  suburban  newspapers, 
the  largest  in  Southeast.  Liberal  salary 
plus  top  bonuses,  fringes,  profit  sharing. 
Growth  situation  with  managerial  oppor¬ 
tunity.  Extensive  sales  experience  and 
thorough  working  knowledge  of  advertising 
and  or  merchandising.  Write:  C.  F.  Worrell, 
News  Sun  Publications,  739  DeKalb  In¬ 
dustrial  Way,  Decatur,  Ga.  30033.  Equal 
Opportunity  Employer. 


ADVERTISING  DIRECTOR-Need  good 
sales  and  promotion  person  who  can  sell 
and  direct  others  to  do  the  same.  6-day 
daily  in  Area  5.  Part  of  large  non-public 
newspaper  group.  Great  opportunity  for 
the  right  individual  to  possibly  work  up 
within  the  group.  Salary,  bonus,  car  ex¬ 
pense,  full  company  fringes.  Box  1088, 
Editor  &  Publisher. 


WANT  EXPERIENCED  AD  PERSON  who  is 
ready  to  move  into  our  Retail  Ad  Manager 
job  on  6000  circulation  Midwest  daily  in 
exclusive  market.  Send  resume  to  Box 
1093,  Editor  &  Publisher. 


AD  MANAGER 

Previous  manager  just  promoted  to  pub¬ 
lisher  position.  Need  good  sales  promotion 
man  or  woman  who  can  sell  and  lead 
others  to  do  same.  1 1,000  daily  circulation 
in  a  growth  market.  Area  3.  Salary,  com¬ 
mission:  car  furnished.  Box  1085,  Editor  & 
Publisher. 


AN  OPPORTUNITY!! 

Fort  Worth's  fastest  growing  Christian 
newspaper  needs  an  advertising  manager 
who  believes  in  providing  a  Christian  daily 
for  this  area.  Age  makes  no  difference. 
Committment  does!  We  do  not  accept 
liquor,  tobacco  or  X-rated  movie  ads.  Call 
W.  S.  Solesbee,  The  Fort  Worth  Press, 
(817)  834-6233. 


TOP  STAFF  POSITION  tor  experienced 
salesman.  Salary  plus  excellent  incentives 
and  company  benefits.  Gene  Lofton.  The 
Daily  Democrat.  Woodland.  Calif.  95695. 


LIVE  AND  WORK  WITHIN 
45  MINUTES  OF  NEW  YORK  CITY 
No.  2  person  in  National  Department  of 
this  4Ci0,000  daily  and  600,000  Sunday 
newspaper.  Native  smarts,  an  inquisitive 
mind,  self-starter  and  the  temperament  to 
thrive  in  an  active  environment  will  be  the 
key  criteria  for  this  position.  Some  Na¬ 
tional  experience  preferred.  Respond  to 
Harry  Blatt,  The  Star  Ledger,  Court  and 
University  Sts.,  Newark,  N.J.  07101. 


ADVERTISING  MANAGER  with  ideas,  am¬ 
bition  and  desire  to  grow  with  fast-moving 
chain  of  paid  weeklies  and  shoppers.  Sal¬ 
ary  with  incentive  bonus.  Write  full  details 
and  experience  to  E.  W.  Tuttle,  c  o  Beacon 
Publishing  Co..  Acton.  Mass.  01720. 


ADVERTISING  MANAGER 
A  7700  Area  5  daily  is  seeking  an  advertis¬ 
ing  manager.  The  right  person  should  be 
either  a  strong  staff  salesman  with  ad¬ 
ministrative  ability  or  ad  manager  of  a 
small  daily  or  weekly,  with  a  solid  record  of 
accomplishment.  Salary  commensurate 
with  experience:  excellent  fringe  benefits. 
Send  resume  with  income  history  and  re¬ 
quirements  in  confidence  to  Box  1158. 
Editor  &  Publisher. 


EXPERIENCED,  AGGRESSIVE,  promotion- 
minded  advertising  manager  for  6400,  5- 
day  daily.  Staff  of  four.  Splendid  opportun¬ 
ity  for  advancement  in  group  of  papers. 
Give  complete  details  first  letter.  Write  Les 
Hayes,  General  Manager,  Daily  Tribune, 
Madera.  Calif.  93637. 


EDITORIAL 


IMMEDIATE  OPENINGS  for  wire  editor 
and  government  reporter.  Minimum  1  year 
experience.  All-electronic  newsroom.  Good 
pay,  fringes.  17,000  PM.  News,  photo, 
editorial,  service  award  winner.  Fastest 
growing  county  in  state  (now  33,900). 
Write:  Bill  Eddy,  North  Platte  Telegraph, 
315  E.  5th.  North  Platte,  Neb.  69101. 


STRONG  NIGHT  EDITOR,  skilled  in  news 
judgement,  layout  and  handling  of  edi¬ 
torial  personnel.  Small  5-day  daily.  Area 
2.  State  salary  wanted,  when  available,  all 
details  first  letter.  Box  1162.  Editor  & 
Publisher. 

19,  1976 


EDITOR/REPORTER  for  Philadelphia  busi¬ 
ness  weekly  magazine.  Unique  opportun¬ 
ity  for  experienced  hard  worker.  Clips, 
resume  to  Box  990,  Editor  &  Publisher, 


WANTED:  MANAGING  EDITOR  AND  RE¬ 
PORTERS.  Low  pay,  long  hours,  exciting 
journalism  for  a  crusading  union  news¬ 
paper.  El  Malcriado.  Working  knowledge  of 
Spanish  welcomed  but  not  essential.  Send 
resumes  to  Cesar  Chavez,  United  Farm 
Workers  of  America,  La  Paz,  Keene,  Calif. 
93531. 


BANK/FINANCIAL  NEWS 

Need  stringers  in  large  and  medium  size 
cities  in  U.S.  Pay— good.  Send  brief  re¬ 
sume.  sample  of  financial/news  writing  to 
Box  1020,  Editor  &  Publisher. 


EDITOR  for  small  New  England  weekly 
in  stimulating  arts-oriented  community. 
Imagination  and  superior  writing  talent 
required.  Resume  and  clips  to  Box  1125, 
Editor  &  Publisher. 


OHIO  DAILY,  40,000  circulation,  needs 
imaginative  family/women's  editor  with 
strong  writing  experience  and  editing,  lay¬ 
out  skills.  Send  resume,  clips,  salary  re¬ 
quirements  to  News  Journal.  70  W.  Fourth 
St.,  Mansfield.  Ohio  44901. 


DAILY  NEWSPAPER  GROUP  in  Midwest 
searching  for  mid-level  editorial  super¬ 
visor.  Because  working  eciitors  are  the 
backbone  of  our  award-winning  newspap¬ 
ers,  we  offer  excellent  salary  and  benefits. 
This  is  a  rare  opportunity  for  the  right  man 
or  woman  to  join  a  newspaper  group  dedi¬ 
cated  to  editorial  excellence.  Box  1142, 
Editor  &  Publisher. 


EDITOR  with  creative  ability  and  track  rec¬ 
ord  needed  for  expanding  Arts-Entertain- 
ment.  Creative  Living  section  of  top-notch 
hard  news  weekly  newspaper  in  Michigan. 
Salary  competitive.  Send  resume,  samples 
and  pay  requirements  to  Box  1159,  Editor 
&  Publisher. 


EDITOR 

6000  CIRCULATION 
MORNING  NEWSPAPER 

The  Dominion-Post  is  a  daily  newspaper  in 
Morgantown,  W.  Va.,  the  home  of  West  Vir- 
inia  University.  It  has  a  morning  edition  of 
000  circulation  and  an  evening  edition  of 
15,000. 

This  coming  Fall,  the  morning  edition  will 
be  converted  to  a  new.  different  news¬ 
paper,  with  changed  typography,  features, 
columnists  and  a  moderate  Democrat 
editorial  viewpoint. 

If  you  have  what  it  takes  to  make  this  new 
newspaper  go,  submit  your  resume  with 
salary  requirements  to  Robert  W.  Murphy, 
General  Manager.  West  Virginia  Publishing 
Co.,  Greer  Bldg.,  Morgantown,  W.  Va. 
26505. 


ASSOCIATE  EDITOR  needed,  5500circula- 
tion  daily,  pleasant  community  midway  be¬ 
tween  Buffalo.  Rochester.  Management 
responsibilities,  excellent  position.  Do  not 
answer  unless  willing  to  locate  in  commun¬ 
ity.  Experience  essential  plus  ability  to  like 
people.  This  is  important.  Write  Medina 
Daily  Journal  Register,  413  Main  St., 
Medina,  N  Y.  14103.  Give  full  particulars 
and  required  salary. 


MANAGING  EDITOR 

Medium-sized  Zone  5  daily  wants  to  up¬ 
grade  editorial  product  with  leadership 
from  experienced  editor.  Send  resume 
with  full  details  to  Box  1055,  Editor  & 
Publisher. 


COPY  EDITOR— Zone  5  daily  looking  for 
person  with  newspaper  experience,  able  to 
handle  wire  copy  and  layout  respon¬ 
sibilities.  Should  be  able  to  do  rewrites  and 
have  an  interest  in  VDT  editing.  Send  re¬ 
sume  and  salary  requirements  to  Box 
1063,  Editor  &  Publisher. 


40.000  CIRCULATION  DAILY  newspaper 
in  Southern  half  of  the  country  seeks 
Editor.  If  you  have  strong  administrative 
capabilities,  can  get  the  most  out  of  a 
young  news  staff,  and  are  strong  in  local 
news,  we  would  like  to  talk  to  you.  Send 
resume  to  Box  1095,  Editor  &  Publisher. 


COPY  EDITOR  for  9000  suburban  PM  dai¬ 
ly.  Able  to  write  sharp  heads,  know  layout, 
and  have  newspaper  experience.  Zone  2. 
Box  1099,  Editor  &  Publisher. 


RECENT  JOURNALISM  GRAD,  entry  level 
job.  New  York  financial  weekly.  Box  1121, 
Editor  &  Publisher. 


WE  ARE  LOOKING  for  a  news  executive  for 
our  newspaper.  The  job  is  Managing  Editor 
for  a  lOO.OOO-i-  daily  newspaper  with  a 
Midwestern  location.  The  responsibilities 
are  broad:  the  day-to-day  operation  of  the 
newsroom,  the  capability  of  being  creative, 
and  the  ability  to  represent  the  newspaper 
in  the  community.  We  want  to  do  some  new 
things  with  our  paper,  and  we  would  like 
someone  who  can  work  well  with  our  man¬ 
agement  and  give  us  some  direction.  If  you 
can  offer  us  these  capabilities,  we  can 
offer  excellent  benefits  and  a  good  salary. 
Send  resume  to  Box  1105,  Editor  & 
Publisher. 


CITY  EDITOR 

Brand  new  position  on  6-day  daily  in  Texas' 
fastest  growing  county.  Duties  to  include 
setting  up  city  desk  operation  with  staff  of 
7.  Just  40  miles  from  Houston,  yet  in  the 
scenic  setting  of  East  Texas.  Prefer  person 
over  30.  Send  clips  and  resume  to  Ken 
Carr.  P.O.  Box  609,  Conroe,  Texas  77301. 


WORKING  EDITOR-IN-CHIEF  (or)  copy 
desk  and  rewrite  journalist  needed  by  Au¬ 
gust  on  8-year-old  weekly  antiques  hobby 
periodical  for  East  Central  states  town  of 
25(X),  32  miles  from  Indianapolis.  Send  re¬ 
sume,  salary  expected  (budget  limited)  to 
Tom  Mayhill,  Publisher,  Tri- State  Trader, 
Knightstown,  Ind.  46148. 

BUSINESS  EDITOR— Competitive  metro¬ 
politan  daily  in  Sunbelt  is  seeking  super¬ 
ior  editor  who  would  write  and  direct  a 
7-man  business  staff.  At  least  5  years  of 
experience  required  to  lead  a  highly  quali¬ 
fied  staff.  Send  resurne  and  writing 
samples  to  Box  1130,  Editor  &  Publisher. 


EDITOR  for  award-winning  trade  associa¬ 
tion  maigazine.  headquartered  in  Washing¬ 
ton,  D.(J.  Must  be  experienced  writer  and 
have  a  good  working  knowledge  of  all  pro¬ 
duction  functions.  Will  also  be  responsible 
for  advertising  and  other  association 
duties.  Some  travel.  Salary  open.  This  job 
is  not  for  9-5  types,  so  only  super  hard 
workers  need  apply.  Send  complete  re¬ 
sume.  salary  history  and  clips  to  Publisher, 
1730  M  St  N.W.,  Suite  613,  Washington, 
D.C.  20036. 


WANTED 

NEWS  BUREAU  DIRECTOR 

With  at  least  5  years  newspaper  experience,  to  gather,  write  and 
disseminate  news  of  company  and  its  representatives  nationally 
to  appropriate  newspapers,  media  and  various  publications.  Must 
know  different  writing  styles  required  for  various  media.  Send 
resume  and  salary  history: 

Charles  W.  Averill 

NATIONAL  LIFE  INSURANCE  COMPANY 
Montpelier,  Vermont  05602 

An  Equal  Opportunity  Employer.  M/F 
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HELP  WANTED 


EDITORIAL 


CITY  EDITOR  25.000  Midwestern  daily, 
university  town,  to  direct  news  staff  of  10. 
Previous  management  experience  prefer¬ 
red.  Salary  commensurate  with  ability, 
good  fringe  benefits.  Start  August  15.  Send 
resume  to;  Personnel  Dept.,  Herald- 
Telephone.  P.O.  Box  909.  Bloomington, 
Ind.  47401. 


REPORTER  1-2  years  solid  daily  experi¬ 
ence  wanted  for  staff  of  New  Bedford 
(Mass.)  Standard-Times.  Challenging  posi¬ 
tion  open  for  right  person.  Write  to  Manag¬ 
ing  Editor,  Lee  Lapensohn. 


CITY  EDITOR  for  growing,  quality  Zone  2 
AM  daily.  Reporting  background,  desk, 
layout  experience  a  must.  Full  details, 
clips,  layout  samples  in  reply  to  Box  1157, 
Editor  &  Publisher. 


FREELANCE 


EXPERIENCED  FEATURE  WRITERS  in 
New  York  City,  Pennsylvania,  Ohio:  and  in 
Zones  3.7,  and  8.  Biographical  career  in¬ 
terviews.  Send  resume  and  sample  of  work 
to:  Ms.  Pat  Behen,  Editor,  222  Elm,  Sauk 
Centre,  Minn.  56378. 


FREELANCER  S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128.  Rhinebeck,  N  Y.  12572. 
(914)  876-2713. 


PHOTOJOURNALISM 


EXPERIENCED,  IMAGINATIVE  photogra¬ 
pher.  all  phases.  Know  all  phases  of  dark¬ 
room,  PMT,  related  processing.  40-hour 
week.  Send  clips,  resume,  references  to 
Managing  Editor,  Bozeman  (Mont.)  Daily 
Chronicle,  59715. 


COMBINATION  INSIDE 
PHOTOGRAPHER  LABMAN 
Major  Midwestern  daily  is  looking  for  the 
right  person  to  work  as  an  inside  photog¬ 
rapher  and  handle  a  wide  variety  of  inside 
newspaper  lab  duties.  An  excellent  posi¬ 
tion  for  someone  who  possesses  the  follow¬ 
ing  skills  (and  doesn’t  mind  working 
nights):  must  be  an  excellent  and  fast 
printer:  must  shoot  good  portraits  and 
studio  product  shots:  must  be  highly  ex¬ 
perienced  and  versatile  newspaper  lab- 
man:  must  be  able  to  follow  instructions 
but  likewise  be  able  to  think  things  out 
resourcefully  and  follow  projects  through 
to  their  end:  also  dependability  is  a  must. 
Box  1102.  Editor  &  Publisher. 


PRESSROOM 


PRESSMAN  NEEDED  IMMEDIATELY.  3 
unit  Community.  2  years  experience 
minimum  5  days.  40  hours  (Saturday  and 
Sunday  off).  In  scenic  Juneau.  Alaska,  a 
sportsmen's  paradise.  Call  (907)  586-3740 
or  write:  Southeast  Alaska  Empire,  138 
Main  St..  Juneau.  Alas.  99bJl. 


3  WEB  OFFSET  PRESSMEN  NEEDED- 
1-3  years  experience  on  web  offset  pres¬ 
ses.  or  with  college  graphic  arts  equivalent 
training.  Join  a  leader  in  the  industry  with 
17  Goss  Suburban  and  Community  units 
and  5  folders.  Government  registered 
Veterans-Apprentice  programs.  Excellent 
compensation,  includes  profit  sharing.  If 
you  qualify,  send  resume  to: 

KEN  (JLEMENS.  plant  manager 
PRINTCO,  INC. 

109  N.  LAFAYETTE 
GREENVILLE.  MICHIGAN  48838 


PRODUCTION 


EXPERIENCED  PRODUCTION  MANAGER 
needed  to  coordinate  all  pressroom,  cam¬ 
era  and  composing  room  activities  for 
18. (KK)  Florida  Gulf  Coast  PM  daily.  Mod¬ 
ern  plant  and  equipment  include  8-unit 
Urbanite,  Harris  TxT's,  1100  and  2200 
VDT  systems.  Excellent  working  and  living 
conditions.  Contact  T.A.  O'Connor,  Naples 
Daily  News.  1075  Central  Ave.,  Naples, 
Fla.  33940.  Ph:  (813)  649-3161. _ 

PRINTING  Web  Offset  Plant  supervisor. 
Need  experienced  person  capable  of  pro¬ 
ducing  absolutely  first  class  work  from 
stripping,  platemaking  through  our  8  unit 
Daily  King  press.  Must  be  capable  of  train¬ 
ing  others.  Our  all  new  plant  located  near 
Batavia.  Ohio  will  begin  operation  around 
August  1.  Send  complete  resume  includ¬ 
ing  salary  requirements  to  Glen  Schoon¬ 
over.  Clairmont  Publishing  Co.,  385  W.  . 
Main  St.,  Batavia.  Ohio  45103.  I 


HELP  WANTED 


PUBUC  INFORMATION 


SPORTS  INFORMATION  DIRECTOR— 
College  seeks  sports  minded  journalist. 
Also  assist  with  college  news  and  radio.  An 
Equal  Opportunity  Employer.  Apply  to  Col¬ 
lege  Relations  Office,  Ferris  State  College, 
Big  Rapids,  Mich.  49307. 


WOMEN'S  SPORTS  INFORMATION- 
Associate  director  of  sports  information  at 
20,000-student  university:  basic  respon¬ 
sibility  for  news  media  relations  and  publi¬ 
cations  for  women’s  sports,  along  with 
some  limited  duties  with  men’s  athletics: 
Journalism  background.  Contact  Richard 
Godfrey,  Director  of  Public  Affairs,  Illinois 
State  University,  Normal,  III.  61761.  An 
Equal  Opportunity  Employer. 


INFORMATION  OFFICER 

EAST-WEST  CENTER 
The  East-West  Center  is  a  national  educa¬ 
tional  institution  established  in  Hawaii  by 
the  U.S.  Congress  in  1960.  The  Center’s 
mandate  is  "to  promote  better  relations 
between  the  USA  and  the  nations  of  Asia 
and  the  Pacific  through  cooperative  study, 
training  and  research."  Each  year  ^prox- 
imately  1500  people  from  the  U.S.  and 
some  60  countries  and  territories  of  Asia 
and  the  Pacific  area  work  and  study  to¬ 
gether  with  a  multi-national  East-West 
Center  staff  and  programs  dealing  with 
problems  of  mutual  East-West  concern. 
The  Center  is  a  public  non-profit  coopera¬ 
tion  directed  by  a  board  of  governors.  It 
has  a  budget  of  approximately  12  million. 
Applications  and  nominations  are  being 
received  for  an  Information  Officer  to  carry 
out  a  public  information  program  aimed  at 
promoting  awareness  and  cooperative 
support  tor  the  Center’s  problem-oriented 
programs  to  foster  mutual  understanding 
among  people  and  institutions  in  the 
Asia  Pacific  area,  the  U.S.  mainland  and 
the  Honolulu  community.  This  is  ac¬ 
complished  by  gathering,  writing,  produc¬ 
ing  and  disseminating  information  and  re¬ 
ports  in  various  forms  for  all  mass  media  as 
well  as  for  specialized  use  by  cooperating 
institutions  in  the  broad  area  in  which  the 
Center  operates. 

RESPONSIBILITIES 

Analyzing  Center  activities  and  policy 
statements  and  recommending  suitable 
public  information  activities:  maintaining 
contacts  with  international,  national  and 
local  media  representatives  to  stimulate 
interest  in  Center  programs:  preparing 
news  releases,  feature  articles,  reports 
and  television  programs:  cooperating  with 
local  organizations  in  arranging  for  com¬ 
munity  activities  by  Center  staff  and  par¬ 
ticipants, 

REQUIRED  QUALIFICATIONS 

EDUCATION— Bachelors  Degree  in  a 
communication-related  field  or  equivalent 
(3  years  work  experience  in  news  report¬ 
ing.  writing,  editing  or  other  public  infor¬ 
mation  specialties). 

EXPERIENCE— At  least  6  years  work  ex¬ 
perience  in  responsible  journalism  or  a 
public  information  position  which  in¬ 
cludes:  1)  organizing,  planning  and  con¬ 
ducting  a  program  to  disseminate  informa¬ 
tion  about  the  activities  and  plans  of  an 
organization  to  the  public:  2)  evaluating 
the  effectiveness  of  the  information  proc¬ 
ess  and  recommending  improvements:  3) 
establishing  and  maintaining  effective  re¬ 
lations  with  public  information  and  com¬ 
munication  media:  4)  writing  and  editing 
public  information  copy. 

ABILITIES— Demonstrated  ability  to 
communicate  clearly  both  orally  and  in 
writing  to  the  general  public  about 
academic  subjects:  demonstrated  ability 
to  work  in  cross-cultural  situations. 
PREFERRED  QUALIFICATIONS:  Masters 
Degree  in  a  communication-related  field: 
knowledge  of  and  work  experience  in 
Asian  and  Pacific  areas. 
SALARY-$19,386/year  plus  12‘/2% 
COLA. 

CLOSING  DATE-July  16.  1976.  Apply  by 
resume  with  cover  letter  stating  position 
sought,  describing  relevant  qualifications, 
names  and  contact  address  phone  of  at 
least  3  professional  references  tO:  Person¬ 
nel  Division,  Office  of  Administration, 
Dept.  516,  East-West  Center,  1777  East- 
West  Road.  Honolulu.  Hawaii  96822. 

An  Equal  Opportunity  Employer  M/F 


E&P  CLASSIFIEDS  COMMUNICATE 
WITH  THE  COMMUNICATORS! 


POSITIONS  WANTED 


PROMOTION 


PUBLIC  RELATIONS  REPRESENTATIVE 
Should  be  capable  of  handling  wide  range 
of  communications  projects  including  fea¬ 
tures,  interviews  and  press  releases.  Must 
be  able  to  relate  to  senior  management. 
Minimum  of  three  years  newspaper  experi¬ 
ence.  Journalism  degree  preferred.  Salary 
range  $13.000-$15,0(X).  Resume  and  writ¬ 
ing  samples  tO:  E.  P.  Sorensen,  Employ¬ 
ment  Office.  Aetna  Life  &  (Casualty, 
Hartford,  Conn.  06156.  An  Equal  Oppor¬ 
tunity  Employer. 


ADMINISTRATIVE 


FINANCIAL  MANAGER,  28.  2‘2  years  ex¬ 
perience  on  small  daily,  feels  stifled  in 
present  position.  Highly  motivated.  Strong 
on  budgets,  seeking  new  challenge.  Zone 
3,  4.  Box  1032,  Editor  &  Publisher. 


YOUNG  MANAGER  wants  new  challenge 
with  company  looking  for  growth  in  its  web 
business.  Central  plant  or  newspaper  with 
commercial  operation  would  be  ideal.  Last 
company  doubled  size  but  didn’t  want  to 
continue  pace.  Experienced  in  production 
management,  sales  customer  relations 
and  editorial  end.  Salary  secondary  to  op¬ 
portunity  to  join  top-flight  company.  Write 
P.O.  Box  373,  Ripon,  Wise.  54971,  or  call 
(414)  294-3194. 


YOUNG  ASSOCIATE  PUBLISHER  of 
weekly  newspaper  group  with  proven  ex¬ 
perience  in  administration,  ad  sales  man¬ 
agement.  plus  graphics  side  business  de¬ 
sires  good  organization  association.  Will  re¬ 
locate.  Box  1097.  Editor  &  Publisher. 


GENERAL  MANAGER  AND  OR  SALES  DI¬ 
RECTOR— Seasoned  pro  with  12  years 
newspaper  leadership  in  administrative 
management,  marketing,  promotion,  ad¬ 
vertising,  PR  and  editorial.  Cost  control 
and  budget  conscious,  but  achievement 
and  goal-oriented.  Stable,  7  years  on  pre¬ 
sent  job,  however  situation  offers  no 
further  advancement  opjxjrtunity.  Desire 
making  one  final  move,  prefer  Gulf  or 
Southeast  coastal  areas.  Box  1106,  Editor 
&  Publisher. 


FORMER  WEEKLY  and  Daily  owner- 
publisher  seeks  challenging  situation  in 
management  with  daily  or  large  weekly. 
Prefer  New  England,  but  will  consider  all 
areas  including  Canada.  Experienced  in  all 
phases.  Top  references.  Financial  partici¬ 
pation  possible  in  right  situation.  Box 
1141,  Editor  &  Publisher. 


EXPERIENCED  PRO  all  newspaper  phases 
seeks  change.  Currently  General  Manager. 
References.  Box  1153,  Editor&  Publisher.  ! 


25  YEARS  ADVERTISING,  news,  manage-  j 
ment.  BJ.  in  exchange  for  jjermanent  op-  i 
portunity  to  build  confidence,  respect. 
cooj}eration  in  small  daily,  large  weekly  I 
community.  Box  1139,  Editor  &  Publisher,  j 


MANAGEMENT-ORIENTED  young  man 
desires  position  with  opportunity  to  learn 
all  phases  of  publishing  for  future  in  top 
management.  Knowledgeable  in  compos¬ 
ing.  circulation  and  mailroom.  Currently  in 
management  position  at  a  50,(X)0  daily. 
Box  1154.  Editor  &  Publisher. 


F»OSITIONS  WANTED 


PUBLIC  RELATIONS 


PROGRAM  DEVELOPMENT 
Danish  Fraternal  on  the  move  offers  chal¬ 
lenging  opportunity  in  position  of  Fraternal 
Director  in  National  Headquarters.  Oma¬ 
ha,  Nebraska.  Edit  American  Dane 
Magazine,  create  new  PR  and  Fraternal 
programs  and  develop  promotional  aids. 
Applicant  should  possess  journalism,  PR, 
program  administration  background,  and 
have  either  Danish  heritage  or  strong  in¬ 
terest  in  promoting  it.  Send  resume  to 
Howard  Christensen,  The  Danish  Brother¬ 
hood  in  America.  3717  Harney  Street, 
Omaha.  Nebraska  68131. 


CIRCULATION 


WORLD’S  SECOND  BEST 
CIRCULATION  MANAGER. 

BOX  1026.  EDITOR  &  PUBLISHER. 


AWARD-WINNING  Circulation  Manager 
available.  Remarkable  track  record  in 
highly  competitive  areas.  Top  NIC  pro¬ 
grams.  growth  and  innovative  development 
of  new  circulation  techniques.  The  best 
references.  Available  with  reasonable 
notice,  any  area  with  challenging,  growth- 
oriented  newspaper.  Box  1103,  Editor  & 
Publisher. 


I  MAKE  THINGS  HAPPEN  .  .  .  If  your  cir¬ 
culation  department  is  in  need  of  de¬ 
velopment.  motivation  and  results,  talk 
with  me.  33  years  old.  married,  with  excel¬ 
lent  circulation  management  background. 
All  phases.  NOW  YOU  HAVE  THE  BALL. 
FUMBLE  IT  OR  SCORE!!  Box  1089,  Editor 
&  Publisher. 


CIRCULATOR— Strong  management 
background.  All  phases— daily  and  control¬ 
led.  Excellent  references.  Seeking  chal¬ 
lenge.  R.  D.  Gilliland,  510  222  S.W..  Bot¬ 
hell.  Wash.  98011, 


YOUNG  NEWSPAPER  MANAGER  for  inde¬ 
pendent  distributor  wholesaler  seeks  chal¬ 
lenging  position  with  room  to  grow.  Knowl¬ 
edge  of  Computac.  Heavy  experience  in 
book  and  magazine  distribution.  Will  re¬ 
locate.  Box  1129.  Editor  A  Publisher. 


DISPLAY  ADVERTISING 


TOP  AD  MAN— with  promotional  ideas, 
seeks  paper  to  build  and  enjoy.  Will  in¬ 
vest.  Box  1025,  Editor  &  Publisher. 


WORKING  AD  MANAGER,  weekly,  wants 
more  challenge  with  large  weekly  or  group. 
5  years  sales,  design.  Degree.  Areas  3,4. 
Box  1109,  Editor  &  Publisher. 


TOP  RETAIL  SALESMAN  with  one  of  na¬ 
tion’s  top  (5)  five  newspapers  seeks  man¬ 
agement  position  with  small  daily  or  large 
weekly.  Seven  (7)  years  experience.  Excel¬ 
lent  recommendations.  Prefer  chain  in 
Zones  4, 6, 8, 9  with  unlimited  advance¬ 
ment.  Box  1135,  Editor  &  Publisher. 


CREATIVE  AD  MANAGER-Sold  and  man¬ 
aged:  classified,  display,  national.  Em¬ 
ployed.  Desires  move,  national  or  local. 
Box  1138,  Editor  &  Publisher. 


WE  GET  PEOPLE  MOVING 

"Dear  People  of  E&P  Classified  Dept:  Due  to  the  fact  that  placing  an  ad  with  you 
brought  positive  results,  I  have  been  traveling  a  bit.  Please  change  my  address  in 
your  records  from  (Wise.)  to  (Colo.).  Thanks  very  much,”  A.  L. 

"It’s  all  your  fault  anyway,"  said  P.S.  in  a  post  script  to  a  letter  asking  that  his  E&P 
subscription  be  sent  to  (Illinois)  instead  of  (New  Hampshire).  "Positions  Wanted  ad 
did  a  great  job,  which  is  why  I’m  now  here,  and  not  there.  Double  thanx” 

M.W.  wrote  us.  ’’Just  a  quick  note  of  THANKS,  I  am  leaving  (Washington)  in  a  couple 
of  days  for  (Colorado)  where  I  will  begin  a  job  as  county  government  reporter.  The 
managing  editor  found  out  about  me  through  my  classified  in  E&P.  Thanks  for  your 
help.  ” 

And  how  about  the  former  Florida  ad  salesman  who  moved  right  into  management: 
"Located  just  the  job  I  was  looking  for  through  my  Positions  Wanted  ad  in  E&P. 
Thanks.  ”  B.N. 

And  a  big  "THANK  YOU!"  from  E&P  Classifieds  to  each  of  the  above  for  telling 
us  of  their  success! 

The  next  move  is  up  to  you.  If  you’ve  got  what  it  takes  (ability  and  initiative,  mainly)— 
we’ve  got  what  it  takes  (the  largest  newspaper  audience  in  the  world)!  So  get  moving 
and  send  us  your  Positions  Wanted  classified  ad  today! 

E&P  Classifieds! _ liVe  produce  jobs  for  newspaper  people. 


Positions  Wanted... 
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EDITOR  &  PUBLISHER  for  June  19,  1976 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 


i 

I 


QUALITY  REPORTING,  WRITING  city  gov- 
ernnent.  education,  police,  features, 
editorials.  Knowledge  photography.  18 
years  daily  experience.  Zone  1  or  2  prefer¬ 
red.  Top  references.  Box  988,  Editor  & 
Publisher. 


JOURNALIST,  39,  with  more  than  15  years 
reporting  and  editing  experience,  seeks 
responsible,  highly  paid  position  with  a 
good  newspaper  or  magazine.  Write  for  re¬ 
sume.  Box  991,  Editor  &  Publisher. 


NEWS  REPORTER  JOB  WANTED  by  1976 
University  of  North  Carolina  Journalism 
School  graduate;  on  staff  of  UNC  publica¬ 
tions;  4  years  broad  reporting  experience 
since  age  15;  tireless,  persistent  worker; 
challenging  position  desired.  Box  1017, 
Editor  &  Publisher. 


ALL  AROUND  PRO— Fast,  competent  copy 
editor.  10  years  experience— desk,  manag¬ 
ing  editor,  reporter.  Available  now.  Call 
(312)  562-1191. 


FOOD  EDITOR/FEATURE  WRITER  now  in 
PR  wants  to  return  to  a  daily.  Enthusiastic. 
All  Zones  considered.  Box  1030,  Editor  & 
Publisher. 


SPORTS  EDITOR  for  10,000  circulation 
PM  daily  in  Zone  5  seeks  sportswriting  pos¬ 
ition  on  larger  newspaper  or  magazine  in 
Zone  5  or  2.  Ambitious,  want  chance.  BA 
Journalism  plus  2  years  experience.  Re¬ 
sume,  clips  on  request.  Box  1061,  Editor  & 
Publisher, 


CREATIVE  FEMALE  reporter-editor,  27, 
seeks  general  assignment,  feature  writing 
job.  J-degree,  SVz  years  experience.  Prefer 
Zones  1,2,3.  Reply  to  Box  1047,  Editor  & 
Publisher 


ASSISTANT  EDITOR  of  prize-winning  New 
York  weekly  seeks  reporter  and/or  feature 
writer  position  on  Zone  3  or  4  daily.  Experi¬ 
enced  in  feature,  investigative,  political, 
sports  reporting.  Young,  creative,  effi¬ 
cient.  Box  1067,  Editor  &  Publisher. 


PART-TIME  REPORTER  for  large  weekly 
wants  full-time  reporter’s  job  on  daily  or 
weekly.  Background  in  news,  features, 
drama  criticism  and  freelance  writing. 
Available  now  for  career  opening  in  any 
state.  Write,  call  for  resume,  clips,  Mark 
W.  Miller,  104  Stevens  Ave.,  Lancaster, 
Pa,  17602.  (717)  393-9518. 


REWARD 

$10  for  a  tip  about  a  reporter’s  job  on 
75M-I-  paper  anywhere  USA.  FIRST  valid 
tip  gets  $25.  The  one  that  leads  to  a  job 
gets  a  $25  bonus  (plus  an  invitation  to  the 
celebration).  ONLY  the  first  tip  about  a 
particular  job  gets  paid.  Contact  Box 
1056,  Editor  &  Publisher. 


SERIOUS  REPORTER  available  now  to  fill 
gap  in  progressive  newsroom.  May  J-grad 
with  college  and  weekly  experience  in 
news,  features,  sports,  makeup.  Relocate 
anywhere.  Box  1104,  Editor  &  Publisher. 


COMMUNITY  NEWS  PRO  with  13  years  as 
reporter/editor  on  award-winning  urban 
weeklies  seeks  working  editor’s  slot  on 
weekly  or  suburban  daily.  Box  1116,  Editor 
&  Publisher. 


SPORTSWRITER— 3  years  experience 
85-plus  daily  AL,  NL,  NHL.  Love  to  write, 
can  do  desk.  Zone  1  or  2  preferred  but  will 
talk.  Clips,  resume,  top  references  avail¬ 
able,  Call  (201)  779-8917. 


DESK  POSITION  sought  by  quick  minded, 
energetic,  hard-hitting,  experienced  re¬ 
porter/writer/copy  editor.  Room  for  ad¬ 
vancement  a  must.  Journalism  degree. 
Use  motorized  wheelchair.  Will  relocate. 
References  upon  request.  Box  1096, 
Editor  &  Publisher, 


SPORTSWRITER,  25,  for  top-flight  daily 
that  just  folded  seeks  spot  on  medium¬ 
sized  daily  anywhere  in  U.S.  2  years  experi¬ 
ence  with  all  facets  of  prep  and  college 
coverage.  Lively,  non-stop  journalist  with 
compelling  references.  Robert  E.  Kirley, 
610  Piper  Dr.,  Madison,  Wis.,  53711. 
(608)  274-0868. 


EXPERIENCED,  TALENTED  copy 
editor  wants  to  join  the  VDT  band¬ 
wagon.  Box  1164,  Editor  &  Publisher. 


YOUNG  ASIAN  JOURNALIST,  4  years  on 
top  English-language  paper,  American 

graduate  degree  in  Journalism,  specialty 
i.S.  national  politics,  will  be  asset  to  any 
paper  anywhere  on  desk/reporting.  Seek 
professional  freedom  denied  at  home.  Box 
1127,  Editor  &  Publisher, 


EXPERIENCED,  VERSATILE  hustling 
young  reporter  seeks  hustling  daily.  Co¬ 
vered  Federal  Court  beat  in  corruption  cap¬ 
ital  of  nation— plus  county  courts,  city 
government,  police  and  general  assign¬ 
ment  for  award-winning  Indiana  daily.  Call 
Elliot  P.,  (219)  937-4958. 


AWARD-WINN  ING  sports  editor-columnist, 
3  years  daily-weekly  experience,  seeks  re¬ 
location  to  any  Zone.  Sharp  layout,  photog¬ 
raphy.  Box  1082,  Editor  &  Publisher, 


SPORTSWRITER— Deskman  desires  job 
on  PM  daily.  Hard  worker  with  solid  experi¬ 
ence.  Strong  on  layout,  features.  No 
sleepy  South,  please.  Available  July  1.  Box 
1083,  Editor  &  Publisher. 


WRITER-PHOTOGRAPHER  of  profession¬ 
ally  recognized  ability  and  wide-ranging  in¬ 
terests  wants  to  hang  up  ’’general  assign¬ 
ment"  spurs  and  settle  down.  Newspaper- 
ing  has  been  good  to  me  and  feature/ 
lifestyle  slot  would  appeal.  But  creative 
challenge  in  a  related  field  would  be  just  as 
enticing.  Write  Box  1113,  Editor  &  Pub 
isher.  No  obligation,  no  salesman  will  call. 


EXPERIENCED  EDITOR,  publicist  seeks 
challenging,  responsible,  remunerative 
position.  Experience:  managing  editor 
weekly;  information  director  for  school 
system,  state  political  party,  daily  news¬ 
paper.  Service  on  agency  boards,  political 
experience  state,  county.  Personable,  ar¬ 
ticulate,  intelligent.  Administrative  experi¬ 
ence.  Box  1092,  Editor  &  Publisher. 


FINANCIAL  WRITER— Strong  background 
as  business  reporter,  editor.  Box  1094, 
Editor  &  Publisher. 


UNIVERSITY  OF  ILLINOIS  Journalism  grad 
seeks  position  on  newspaper  editorial  or 
production  staff.  Experienced.  Write  Marc 
Cherney,  4944  Sherwin,  Skokie,  III.  60076. 
Ph:  (312)  679-2482. 


SPORTS-FEATURE  WRITER— A  dedicated 
6-year  pro  seeks  challenging  writing  posi¬ 
tion  with  first  rate  daily.  Zone  1,2,3.  Box 
1118,  Editor  &  Publisher. 


MANAGING  EDITOR— Dynamic  leader, 
strong  on  graphics.  Box  1126,  Editor  & 
Publisher,  or  call  (817)  773-3015. 


WRITER,  25,  ambitious  in  all  phases  of 
writing.  Communication  Arts/Journalism 

?rad  on  7/30/76.  Fine  Arts  minor,  looking 
or  creative  start,  any  Zone.  Tom  Lovasko, 
1413y2  Lake  Ave.,  Whiting,  Ind.  46394. 
(219)  659-0442. 


I  DON’T  COME  FROM  an  Ivy  League  School 
of  Journalism.  I  come  from  the  school  of 
experience,  and  I  have  the  hard-proven  ta¬ 
lent  and  responsibility  that  comes  from  do¬ 
ing,  not  merely  studying.  Now  I  need  work. 
Preferable  on  a  Zone  2  newspaper.  Box 
1151,  Editors  Publisher. 


EDITORIAL  PRO,  smarter  but  frustrated 
after  6  years  of  corporate  journalism, 
wants  back  in  publishing  as  editor/writer/ 
manager.  Features,  news,  rewrite  on  top 
daily  in  last  5  of  9  press  years.  Fast,  tight 
writer.  Sharp  editor.  Good  teacher. 
Awards.  36,  family,  BA.  Prefer  Baltimore, 
D.C.  area;  others  considered.  Box  1137, 
Editor  &  Publisher. 


WASHINGTON  CORRESPONDENT,  fast, 
accurate,  industrious.  Full  or  part  time.  12 
years  news  experience.  Member,  National 
Press  Club,  House-Senate  Press  Gallery. 
Box  1149,  Editor  &  Publisher. 


COPY  EDITOR  on  small  daily  wants  better 
future,  more  responsibility  on  large  or 
small  daily  in  Florida.  Versatile,  former  re¬ 
porter,  deskman  last  3  years,  good  at  page 
layout.  Degree  in  Journalism.  Box  1152, 
Editor  &  Publisher. 


SPORTS  REPORTER/EDITOR,  26.  Clips 
will  tell  all.  Have  camera,  will  travel.  Box 
1148,  Editor  &  Publisher, 


HARD-WORKING  WOMAN  reporter  with  2 
years  wide  experience,  2  Bachelor  de¬ 
grees,  1  year  in  college  news  bureau, 
wants  to  return  to  newspapers— preferable 
News  Bureau  for  medium  or  large  daily, 
any  Zone.  Box  1147,  Editor  &  Publisher. 


HARD  WORK  sought  by  Zone  5  high  honors 
J-grad.  Two  years  campus  copy  editing  and 
reporting.  Box  1144,  Editor  &  Publisher. 


EDITOR/REPORTER,  12  years  experience, 
MA  seeks  position  on  newspaper  or  maga¬ 
zine  in  Zones  1,8  or  9.  Hard  worker.  Box 
1145,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER.  Compe¬ 
tent.  Mild-mannered  but  able  to  leap  tall 
buildings  by  intelligent  use  of  long  ladder. 
Top  national  awards  last  2  years.  North¬ 
east  preferred,  other  areas  considered. 
William  Braun,  P.O.  Box  21,  Wilmington, 
N.Y.  12997, 


25  YEARS  EXPERIENCE  on  major  dailies 
in  New  York,  Honolulu.  Reporter,  rewrite, 
copy  editor,  slot  man,  news  editor,  family 
section  editor,  Sunday  editor.  Keen  on 
clear  writing,  crisp  editing,  lively  heads, 
imaginative  makeup.  Familiar  with  hot/ 
cold  type  production.  Returning  to  Main¬ 
land.  If  my  talents  tit  your  needs,  send  for 
resume,  references.  Box  1136,  Editor  & 
Publisher. 


MANAGING  EDITOR  (for  5  years)  of 
15,000  circulation  Western  daily  wants 
something  bigger.  Have  won  awards  for 
both  writing  and  editing  in  past  2  years. 
Would  make  excellent  No.  2  man  in  big 
newsroom,  or  section  (Sunday  Magazine, 
editorial  page.  Lifestyle,  etc.)  editor.  In  my 
30s.  Prefer  Northern  Zone  9.  Box  1134, 
Editor  &  Publisher. 


JUVENILE  JUSTICE  is  one  of  today’s  most 
newsworthy,  yet  underplayed,  stories. 
Whether  as  parent,  taxpayer  or  random 
victim,  the  newspaper  reader  wants  to 
know  more  about  how  the  juvenile  justice 
system  is  responding  to  ever  increasing  of¬ 
fense  rates. 

A  juvenile  justice  expert,  who  is  also  a  sea¬ 
soned  newsman,  seeks  a  reporting  position 
which  includes  frequent  opportunities  to 
write  about  delinquency  and  child  welfare. 
Five  years  daily  and  wire  experience.  Three 
years  as  editor  of  quarterly  journal 
"Juvenile  Justice.”  Edited  12  textbooks  on 
juvenile  court  law  and  procedure.  Edited 
book  on  computer  applications  in  juvenile 
justice  system.  Four  years  on  staff  of  Na¬ 
tional  Council  of  Juvenile  Court  Judges. 
Conducted  two  national  surveys:  (1)  news¬ 
paper  policies  on  publishing  names  of 
juvenile  offenders,  and  (2)  biographical 
characteristics  of  juvenile  court  judges. 
Now  working  as  writer  and  analyst  on  proj¬ 
ect  designing  automated  juvenile  court  in¬ 
formation  system. 

BS  (sociology),  MA  (journalism)  and  MPA 
(public  administration).  Married,  35,  two 
children.  Aggressive,  but  polite.  Ken 
Smith,  1505  G  St.,  Rio  Linda,  (Jalif.  95673. 
Ph:  (916)  991-1240. 


ETHICAL,  8-year  news/family  man  seeks 
top  writingimanagement  challenge  West. 
Excellent  hard  news,  features,  ^itorials, 
columns,  in-depth,  VDT.  Magazine  experi¬ 
ence.  Personable  people-mover.  Box  1143, 
Editor  &  Publisher. 


WRITER/RESEARCHER  with  experience  in 
foreign  travel  and  strenuous  recreational 
activities  seeks  employment  in  Zone  9.  Box 
1132,  Editor  &  Publisher. 


TRAVEL  MAGAZINE  EDITOR  with  news, 
government  background  seeks  slot  on 
consumer  magazine.  (312)  465-6038. 


LIBRARIANS 


WOMAN,  with  15V'2  years  experience  in  all 
phases  of  newspaper  library  work,  desires 
position  in  Florida.  Mary  Snell.  1476  Catal- 
pa,  Dayton,  Ohio  45406.  (513)  275-3083. 


PHOTOJOURNAUSM 


EXPERIENCED  PHOTOGRAPHER,  30, 
with  over  ten  years  experience  and  ability, 
with  sports,  spot  news,  enterprise  and  ex¬ 
ceeded  by  desire  to  work.  I  can’t  write  to 
every  paper  and  hope  that  you  editors  and 
fellow  photogs  can  help  with  any  leads  for 
a  new  position.  Any  Zone  OK,  prefer  South¬ 
west  area.  Work  samples  available.  Let  me 
hear  from  any  qualified  paper  any  size. 
Box  1078,  Editor  &  Publisher. 


PRESENT  REPORTER, PHOTOGRAPHER 
on  1 1 M  daily  seeks  full  time  photo  position 
on  mid-size  daily  or  Sunday.  National 
award-winner.  Resume  and  samples.  Box 
1146,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  with  a  proven 
record  in  newspaper  and  web  press  opera¬ 
tions.  I  know  the  importance  of  low  page 
costs  and  newsprint  waste.  Have  dealt 
with  heavy  volume,  tight  schedulesand  still 
maintained  budget.  Box  1124,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


TEXAS  HIGHWAY  DEPARTMENT  Public 
Affairs  officer  for  6  years,  job  to  be  elimi¬ 
nated.  Media  background,  39,  J-Degree, 
good  on  travel  features,  speeches,  press 
releases,  photography.  Wants  magazine  or 
corporate  post.  Buck  Scheib,  5106  N. 
Lamar  #147,  Austin,  Tex.  78751. 


WIRE  SERVICE  PRO  with  3  years  report¬ 
ing  and  editing  experience  wants  to  run 
employee  publication  or  break  into  public 
relations  as  a  feature  writer.  Box  1128, 
Editor  &  Publisher, 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


EDITOR  &  PUBLISHER  for  June  19,  1976 


35 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 


U.S.  Employment  Service 

The  United  States  Employment  Ser¬ 
vice  (USES)  should  concentrate  on  serv¬ 
ing  the  unemployed,  the  unskilled  and 
the  disadvantaged  and  cease  its  attempts 
to  establish  itself  as  sole  employment 
agency  for  the  country  to  the  detriment 
of  private  enterprise. 

That  was  the  thrust  of  a  recent  presen¬ 
tation  by  a  representative  of  the  news¬ 
paper  business  to  the  Manpower  and 
Housing  Subcommittee  of  the  House 
Government  Operations  Committee. 
Ered  V.  Gabriel,  classified  advertising 
and  planning  manager  of  the  Milwaukee 
Journal  and  Sentinel,  spoke  to  the  sub¬ 
committee  on  behalf  of  the  Association 
of  Newspaper  Classified  Advertising 
Managers  (of  which  he  is  past  president), 
the  International  New  spaper  Advertising 
Executives  and  in  part  for  the  American 
Newspaper  Publishers  Association.  This 
was  the  first  joint  statement  on  behalf  of 
newspapers  to  the  legislative  branch  on 
the  subject  of  USES  expansion.  It  was 
presented  at  the  invitation  of  the  sub¬ 
committee  chairman. 

Labor  Department  attempts  to  dis¬ 
credit  the  value  of  newspaper  classified 
ads.  particularly  help  wanted  ads.  as  the 
newspaper  spokesman  charged,  began  in 
1973  when  Labor  granted  S25. ()()()  to 
Olympus  Research  Corp.  to  determine 
“whether  classified  help  wanted  ads  in 
daily  newspapers  are  ( 1 )  an  accurate  re¬ 
flection  of  local  labor  markets  and  (2)  of 
significant  use  to  employers  and  job 
seekers.” 

The  researchers  studied  20  Sunday 
classified  sections  of  the  Salt  Lake 
Tribune  and  the  San  Traneiseo  Chronicle 
Examiner  for  each  of  five  years  (1%8  to 
1972)  and  then  tried  to  interview 
employers  and  job  seekers  who  tried  to 
use  those  ads  in  that  previous  five  years. 

A  95-page  monograph  arrived  at  the 
conclusion  that  “the  main  reason,  the 
raison  d'etre,  for  help  wanted  ad  col¬ 
umns  seems  to  be  to  serve  the  interests 
of  the  newspaper,  a  small  number  of 
large  firms,  private  employment  agencies 
and  national  advertisers.  Though  the  job 
seeker  is  sometimes  the  beneficiary, 
want  ads  cannot  at  this  point  be  regarded 
as  a  genuine  open  market  place  that  func¬ 
tions  with  the  convenience  of  the  job 
seeker  as  its  central  concern." 

That  sounded  like  “dirty  pool"  and 
newspaper  spokesmen  protested  the 
study  as  inadequate  by  trying  to  project 
national  conclusions  from  a  study  of  only 
Sunday  papers  in  only  two  markets. 
Labor  said  corrections  would  be  made, 
but  they  never  were.  Then  in  December. 
1974.  the  Manpower  Administration 
gave  another  grant  of  S242.537  to  Olym¬ 
pus  “to  develop  means  by  which  a  local 
office  may  determine  its  rate  of  pene¬ 


tration  in  the  local  labor  market,  and  to 
compare  that  rate  of  penetration  with 
that  of  classified  help  wanted  ads  in  the 
local  labor  market,  and  to  compare  the 
stock  of  jobs  available  in  both  systems 
through  12  months  and  compare  the  flow 
of  all  new  jobs  through  both  systems  for 
six  weeks.  The  study  was  to  be  made  in 
12  cities  and  the  grant  expired  March  14 
this  year  but  no  findings  have  been  re¬ 
leased. 

Gabriel  noted  that  “every  day  1.765 
daily  newspapers  print  out  over  60  mil¬ 
lion  copies  and  distribute  them  to  over 
100  million  readers  through  1 .5()0.()()0 
carriers  and  dealers.  We  also  estimate 
that  1 1  to  12  million  readers  will  read  the 
help  wanted  ads  each  day. 

“For  USES  it  would  be  sheer  folly  and 
waste  of  taxpayers  money  to  duplicate 
this  vast  and  efficient  newspaper  com¬ 
munication  system  to  reach  the  un¬ 
employed  and  disadvantaged." 

He  also  said  the  current  USES  adver¬ 
tising  campaign  is  aimed  at  people  who 
have  jobs  and  encourages  them  to 
change  jobs  if  they  are  dissatisfied. 
“This  appears  to  be  a  desperation  ap¬ 
peal.  because  no  human  being  has  a  job 
that  is  without  some  dissatisfactions 
and  imperfections.  This  kind  of  adver¬ 
tising  is  counter-productive  and  nega¬ 
tive  in  nature. 

Gabriel  suggests  research  to  find  out 
how  to  reach  the  7  million  unemployed 
and  disadvantaged — perhaps  a  direct 
mail  campaign  to  those  drawing  un¬ 
employment  benefits.  He  said  “Job  Ser¬ 
vice"  advertising  should  clearly  identify 
itself  as  the  USES  and  not  masquerade 
as  a  service  of  private  enterprise.  He 
called  it  “deceptive" — not  condoned  for 
the  private  business  sector  and  where 
when  used  by  USES. 

A  bill  HR  50  and  its  companion  S  50 
are  cause  for  concern,  he  said  because 
“it  could  include  a  ban  on  certain  ads 


from  newspapers,  under  certain  condi¬ 
tions."  Instead  he  expressed  strong  sup¬ 
port  for  HR  763  which  calls  on  Congress 
to  review,  evaluate  and  amend  the 
Wagner-Peyser  Act  and  states  that  the 
USES  objectives  be  devoted  entirely  to 
providing  assistance  to  the  many  un¬ 
employed  and  disadvantaged  in  the  na¬ 
tion. 

“Any  legislation  that  would  forbid  or 
limit  the  advertising  of  job  opportunities 
is  a  disservice  to  the  millions  of  Ameri¬ 
cans  who  read  classified  help  wanted  ads 
every  day."  Gabriel  concluded.  “I  think 
it  would  be  wrong  and  unreasonable  to 
force  these  people  to  visit  a  USES  facil¬ 
ity  daily  to  obtain  this  same  information 
at  taxpayers  expense." 

We  think  the  clincher  on  the  argument 
was  provided  to  the  subcommittee  in 
previous  testimony  by  Carl  Forster,  per¬ 
sonnel  and  industrial  relations  manager 
of  the  Milwaukee  Die  Casting  Company, 
who  said: 

“We  have  had  an  open  order  with  the 
(Employment)  Service  for  the  past  two 
months  for  a  tcx)l  and  die  maker,  and 
have  had  only  one  applicant  referred  to 
us.  This  applicant  is  a  tool  room 
machinist,  but  not  a  tool  and  die  maker. 
During  this  period  we  have  simultane¬ 
ously  run  newspaper  advertisements, 
and  have  had  about  20  applicants.  Of 
these  we  have  hired  five.  It  has  been  our 
experience,  and  I  know  others  who 
share  it  with  us.  that  generally  we  will 
attract  a  higher  quality  applicant  from 
our  advertisements  .  .  .  the  best  appli¬ 
cants  are  reading  advertisements  and  fol¬ 
lowing  them  up." 

Braswell  dies 

Lawson  M.  Braswi  i  l.  43.  of  Flat 
Rock.  N.C..  former  owner-publisher  of 
the  Hendersonville  Times-News,  died 
June  11  in  an  Asheville  hospital  from  in¬ 
juries  received  in  an  accident  in  Canton. 
N.C..  April  29. 

Braswell  acquired  part  ownership  of 
the  Hendersonville  newspaper  in  1964 
and  full  ownership  in  1971. 

In  May  of  1974.  Braswell  sold  the 
Times-News  to  the  New  York  Times  Co. 


KISSES  IS  THE  ANSWER  !  ! 

Vivian  Greene's  daily  and  Sunday  strip  appearing  in  paper's  world-wide. 

Call  Collect  (305)  558  1812 


Vivian  Greene  15240  N.W.  60th  Ave.  Miami  Lakes,  Florida  33014 
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Maybe  you  don’t  need 
a  new  hammer. 


I 


Every  print  shop  comes  up  against 
the  problem  sooner  or -later— produc¬ 
tion  components  that  \won't  interface. 
Fortunately,  there  is  an  alternative  to  a 
new  hammer.  It's  AKI. 

AKI  has  built  an  industry-wide 
reputation  for  solving  other  people's 
input  problems.  They  have  done  it  with 
a  combination  of  engineering  and 
software  talent,  skilled  applications 


specialists,  and  the  belief  that  things 
can  be  done  better.  Those  talents  and 
the  willingness  to  think  and  rethink  a 
problem  have  made  AKI  a  leader,  and 
made  AKI's  customers  more  profitable. 

So,  next  time  your  production 
department  has  a  square  peg  in  a  round 
hole,  look  for  a  solution  from  AKI,  the 
problem-solving  partner  to  the  graphic 
arts  industry,  AKI  won't  sell  you  a 
bigger  hammer. 


Contact  Automix  Keyboards,  Inc., 
4200  150th  N.E.,  Redmond,  WA  98052 
or  call  206-885-8801  anytime  and 
ask  for  Linda  Lewis,  our  Customer 
Representative. 


AKI  puts  it  all  together 


We’reThe  One  in  Denver 


We’re  a  morning  tabloid  which  in 
1975  surpassed  the  Post  in  6-day, 
full-run  Total  Advertising  linage 
with  50.1  %  of  the  linage  placed  in 
the  two  Denver  newspapers.  We 
also  surpassed  the  Post  in  6-day 
Classified  linage  with  52.1%,  and 
we  maintained  our  Number  One 


We’re  a  morning  tabloid  which 
through  March,  1976,  strength¬ 
ened  our  position  with  Advertising 
linage  gains  of  more  than  790,000; 
Classified  and  Retail  both  contrib¬ 
uting  substantially  to  an  increased 
percentage  potential. 


We’re  a  morning  tabloid  which 
through  March,  1976,  achieved  a 
daily  circulation  gain  of  more  than 
4,700;  Sunday  more  than  2,250 
over  the  previous  March,  1975 
Publisher’s  Statement.  The  Post 
lost  both  Daily  (—5,136)  and  Sun¬ 
day  (—9,551).  Fas-Fax  figures. 


position  in  6-day  Retail  with 
50.5%  of  the  full-run  linage. 


Denver 


a  Scripps  Howard  newspaper 


